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The advent of international retailers in Tianjin
Strong and stable economic performance has powered growth in annual urban 
disposable income per capita, achieving close to 13.5% year-on-year growth in 
2010. And a higher propensity to spend has attracted the attention of international 
retailers specializing in luxury retail, fashion and supermarkets offering imported 
goods. See P23

Internet bubble bursting?    

Chinese tech sector has seen talk of a 
bubble frothing. It’s very easy to look 
at the Chinese tech market and think 
“enormous market + fast economic 
growth = big profits”, but of course 
life, and stock markets, are never so 
simple.  See P73

A Wellington Gentleman – Sir Michael Rake, Vice Presi-
dent and Chairman of Governors, Wellington College   
Currently the Chairman of BT Group Plc and easyJet Plc, Sir Michael is also a 
director of Barclays Plc, McGraw Hill Inc and the Financial Reporting Council, 
among numerous other titles and appointments. Previously, Sir Michael was 
the Chairman of KPMG International and Senior Partner of KPMG in the United 
Kingdom. Last month he travelled to Tianjin for the opening of Wellington College.   
See P44
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Tasting Success - meet the firms 
shipping comfort to expats, 
Tianjin foreign foods fans
Increasing numbers of expats coming to China and 
increased wages and worldliness of locals are making for 
a market for foreign food stuffs – and a decent business 
for the firms shipping those goods through the tax and 
sanitary inspection regimes which foodstuffs must pass 
at China’s borders. See P20
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Dear Reader,

For the past two years, domestic consumption has driven China’s economic 
growth. Steadily increasing wages and urban affluence have developed an 
increasingly powerful and discerning consumer base. Eager to capitalize on the 
spending splurge, international organizations are flooding China to compete with 
local companies for market share.

The articles in this issue of Business Tianjin magazine explore developments in 
domestic consumption. This month’s Feature Story, Press Review, Real Estate 
and Dialogue columns share the growth of global food importers, clothing 
retailers and resource distributors in Tianjin and across China. Competition for 
market share now translates to competition for retail space in densely populated 
city centers. 

And as always, Legal Assistance, Policy Explanation, IPR and HR columns explain 
new regulations and strategies to guide your organization through the challenges 
of opening shop in China. Keep in mind that the various local Chambers of 
Commerce, who monthly publicize their events here for current and prospective 
members, are also all in China to best serve you.

We at Business Tianjin magazine support and promote the pursuits of the regional 
business community. We also welcome your constructive input and inquiries. If you are 
interested in contributing to a future issue of Business Tianjin, or just have questions or 
comments on an article, please reach out to us at the contacts on this page.

Sincerely,

Jamie Michael Kern

Chief Editor  – Business Tianjin magazine
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Tianjin held 2nd China-Europe 
High-Level Political Party Forum 

The Communist Party of China (CPC) 
will institutionalize its contact with po-
litical parties from European countries, 
said Li Jinjun, Vice Minister of the Inter-
national Department of the CPC Central 
Committee, at a press briefing after the 
conclusion of the second China-Europe 
High-Level Political Party Forum. The 
forum, which attracted 80 senior offi-
cials from European parties, serves as a 

"Chinese and European sides will make 
efforts to ensure the forum is held at least 
once a year," Li told reporters. 
- Xinhua News, 18 May

More FDI in 2011

foreign investment in 2011, partly due 
to the city's efforts in improving its soft 

Vice-Mayor of Tianjin municipality, said 
that the scale of foreign investment to be 
utilized by the city in 2011 is very likely 
to be "no less than" last year's, despite the 
stricter criteria in project selection. The 
city attracted a record 10.8 billion USD 
in FDI in 2010, up 20.3% from the previ-
ous year.
- China Daily, 19 May

Tianjin Electric Power selects 
VeriFone for at-home payments
VeriFone Systems, Inc. announced that 

been selected and deployed by China’s 
Tianjin Electric Power Corporation to fa-
cilitate residential on-site card payments 
of electricity bills. The utility purchased 

collectors to process bill payments with 
CUP credit cards at the door of residen-

now pay for their electricity bills at home 
using credit cards issued by China Un-
ionPay (CUP).
- Press Release, 29 April

Fuel prices rise

In less than a month, domestic gas prices 

Tianjin, Beijing and Shanghai. Because 
global oil prices are rising, the domestic 

trajectory. Influenced by the latest adjust-
ment, most gasoline stations are pushing 
prices higher, often decreasing or ending 
favorable pricings.
- Enorth.com.cn, 4 May

Lincoln Center to advise arts project  

The Lincoln Center, a world-leading per-
forming arts center based in New York, 
signed a memorandum of understanding 
with the Tianjin Innovative Finance In-
vestment Company to provide consulting 
services for a proposed performing arts 

the Yujiapu Arts Center, a future cultural 
landmark in Yujiapu, the financial hub in 
Binhai New Area. Under the agreement, 
the Lincoln Center will build a core team 

market analyses for the project and provide 
consulting services in connection with the 
planning and construction of the world-
class performing arts center.
- People’s Daily Online, 4 May

SM Prime to build its largest mall in 
Tianjin
The Philippines' largest mall operator 

plans to build in Tianjin. It will be SM 
Prime Holdings, Inc.'s biggest shopping 
mall to date, with a gross floor area of 
530,000 square meters. SM Prime’s Mall 
of Asia is currently the third largest mall 
in Asia and the largest in the Philippines.
- Xinhua News, 5 May

Crowne Plaza Tianjin Binhai’s 2nd 
anniversary

Crowne Plaza Tianjin Binhai celebrated 
its second birthday at the staff canteen on 

stepped into the staff canteen chefs’ attired 
to serve all the employees. A zero-distance 
communication approach, and taking the 
genuine perspective of others, diminishes 
the gap between leaders and workers, 
opening relationships. On the anniversary, 
the hotel staff donated more than 15,000 
CNY to the Children Welfare Association; 
the hotel promised to match the dona-
tion. “We have always believed that to do 
right things, to care for people’s needs, to 
pursue high-quality and to cooperate with 
rivals will lead us to a bright future,” said 
Mr. To.
- May 16, 2011

Yamada Denki to open in Tianjin
Yamada Denki, one of the largest electrical 
appliance retailers in Japan, is planning to 

-

-
ing 15,000sqm. This store will sell various 
kinds of appliances and white goods with 
the addition of food and entertainment.
- Enorth.com.cn, 11 May

Unilever to build its biggest 
production base
Unilever Plc will build one of its largest 
production bases in Tianjin. The move is 
part of a strategy to increase the presence 
of the global consumer products giant 
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in the world's second-largest economy. 
The facility will be located in Binhai 
New Area, and will have an area of 53.33 
hectares and annual production capac-
ity of 100,000 tons. The new base will 
produce items such as washing liquid and 
toothpaste for the Chinese market and for 

- China Daily, 6 May

Tianjin deals 690m USD at Export Fair

-
ly 300 Tianjin companies. The turnover 

specialize in proprietary brands, high 
technology products and high added-value 
products. Tianjin brands took a 15% share, 
an increase of 44%. Amongst these, the 
number of tools brands increased fastest, 
and household products saw a year-on-

- Enorth.com.cn,

BASF adding systems house in 
Tianjin

BASF SE broke ground on its new 
polyurethane systems house in Tianjin. 
The facility will offer customized poly-
urethane solutions, supported by local 
production, in-house sales, technical 
service and development teams. The plant 

join BASF’s worldwide network. China 
is already the largest polyurethane market 
in the world and is forecast to maintain 
strong growth in the coming decade. The 
company already has two systems houses 
and regional development centers in 
Shanghai and Nansha.
- Plastic News, 29 April

Sabic, Sinopec to build polycar-
bonate plant
Petrochemical gi-
ant Saudi Basic 
Industries Corp 
says it has signed 
a deal with China's 
Sinopec to build 
a polycarbonate 
plant with a capacity of 235,000 tonnes 
per year. Sabic said that the new facility, 
which will be built in Tianjin, is slated 
to be operational in 2015. Sabic, one of 
the world's largest petrochemical product 
manufacturers, has already partnered 
with Sinopec on a massive petrochemical 

- The National, 20 May

S. Korean POSCO's new plants 
completed
South Korean steelmaker POSCO said 
that, following the completion of the 
construction of its auto steel sheet manu-
facturing plant in Binhai Economic Tech-

Biz Briefs
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nology Development District of Tianjin 
in late April, it has now also celebrated 
the completion of another auto steel sheet 
manufacturing plant in Yantai, Shandong 
Province. The plants allow POSCO to 
complete its steel manufacturing cluster, 
which spans Tianjin, Yantai, Shenyang 
and Dalian.
- www.steelorbis.com, 16 May

Offshore investment set for 
take-off

Chinese direct investment offshore is at 

with the country’s businesses poised to 
spend more than 1 trillion USD accumu-
lating assets around the world by 2020. 
Political antagonism, especially from 
Congress, could have a “chilling effect” 
on flows into America. Chinese invest-
ment into the US is already doubling 
every year, and the failure of the US to 

damage its economy and jobs market. 
Chinese investment offshore began to 
take off in the past decade, spurred pri-
marily by a drive to secure resources and 
a need to deploy productively the huge 

-

- Financial Times, 5 May

Capital buffers shrink at China 
banks
China's largest banks posted stronger-

the size of their buffer against a potential 
spike in bad loans was revised down-
ward after the regulator pushed them to 
account more conservatively for loans 
they made during a two-year lending 
binge. Industrial & Commercial Bank of 
China Ltd.'s capital-adequacy ratio – the 
amount of capital that banks hold against 
the perceived risk of their assets – saw 

the biggest drop, falling 0.5 percentage 
points, and wiping out much of the bump 

(10.8b USD) worth of capital it raised 
from a convertible-bond sale and rights 
issue last year.
- Wall Street Journal, 29 April

US group urges focus on China 
state-owned companies
The United States should focus less on 
China’s currency practices and more on the 
threat to US companies posed by Beijing’s 
support for state-owned enterprises. China 
has used regulatory and other barriers to 
promote “domestic champions” in high-
tech areas such as electric cars, green en-

American Chamber of Commerce in China 

-
tionally and can win business from Ameri-

only in China but potentially overseas.” 
Instead of pressuring China to raise the 
value of CNY against USD, the US should 
be going after market access barriers that 
prevent American companies from compet-
ing fairly in the Chinese market.
- Reuters, 3 May

talk

Beijing has fined Unilever, the Anglo-
Dutch group, 2 million CNY for talking 
about price rises even though they were 
not put into effect. The move will heighten 
concern among consumer goods groups 
that they might be unable to pass rising 
costs on to China consumers. The National 

China’s economic planning agency, criti-
cised Unilever for allowing its spokesman 
to tell local media that detergent and soap 
prices might be raised because of high 
raw material prices. Unilever accepted the 
decision. “As a company with a long-term 
commitment to China, we continue to be 

sensitive to the local environment,” it said.

First Solar sets joint venture in China
Beijing—US solar-panel 
maker First Solar Inc. and 
China Power Internation-
al New Energy Holding 
Ltd. said they will col-
laborate on solar-energy 
projects in China, the US 
and elsewhere. The ar-
rangement helps First Solar gain access to 
China's solar sector amid shaky conditions 
in Europe, the world's leading solar market. 
China Power "has a tremendous advantage 
and strength in operating in China, and we 
have a tremendous advantage and strength 
in technology but also in building utility 
systems." China Power has planned 2 giga-
watts of projects for the domestic market. 
- Wall Street Journal, 11 May

Cotton imports may drop 10% on 
higher prices
China, the world’s 
largest cotton import-
er, may cut purchases 
by as much as 10% 
this year because of 
higher prices and borrowing costs, said 
Yuan Haiying, a Beijing-based consultant. 
Demand will decline as the government 

who has been tracking the agriculture in-
dustry in China for the past 20 years. The 
central bank has raised interest rates four 

- Bloomberg, 13 May

BMW doubles investment in China

almost double the investment in its new 

to enable higher production and increased 
local content. With its joint venture part-
ner Brilliance Auto, the automaker started 
construction on the new plant in the capital 
of Liaoning province in the middle of last 
year. At the time the announced invest-

investment will be shared between the two 
partners and used to build press and paint 

new plant, the company said in a statement.
- Asia One, 14 May
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US investment in China declines 
28%

US investment in China dropped sharply 
by 28%, while foreign direct investment 
maintained double-digit growth from Janu-
ary to April, the Ministry of Commerce 
said. Economists believed the US invest-
ment decline is temporary, and the Chinese 
economy, over the long term, will provide 
US companies with increased investment 
opportunities. US investment from January 
to April decreased to 1.03 billion USD and 

- Xinhua News, 18 May

Export quotas of rare earth metals 
expanded

earth metals, further tightening its grip on 
the minerals used in a number of high-tech 
electronics. Iron alloys containing more 
than 10% of rare earths now fall under the 

-
tion of seventeen chemical elements in the 

in high tech goods such as mobile phone 
handsets, hybrid car batteries, wind turbines 
and weapons guidance systems.
- BBC News, 20 May

Property prices still rising in most 
Chinese cities
More tightening measures may be intro-
duced by the government if property prices 
and transactions in second and third-tier cit-
ies continue to rebound, an industry insider 
warned. Property prices in April rose year-

according to the National Bureau of Statis-
tics. Smaller cities recorded higher increas-
es than larger metropolitan areas. Urumqi, 
capital of the Xinjiang Uygur autonomous 
region, posted the biggest increase in prop-

from a year earlier. Prices in Mudanjiang, 

- Asia One, 19 May

China: US carmakers guilty of 
dumping
China has found some US-made passen-

damaging domestic carmakers, although 
Beijing side-stepped a potential trade 

Biz Briefs
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row with the United States by not hit-
ting them with duties. That decision 
could ease fractious US-China relations, 
already strained by tensions over CNY 
appreciation and criticisms from the 
US that Beijing is favoring giant state-
owned enterprises by keeping borrowing 

frostily to the news and said Beijing 
may have violated World Trade Organi-
zation rules with the method it used to 
determine that certain US cars received 
subsidies and were sold in China at un-
fairly low prices.
- Reuters, 6 May

Agency to tighten grip on internet        

China announced a new State Internet 

agencies that oversee the Chinese Internet, 
which Beijing views as both a potential 
gold mine and a political threat. The State 
Internet Information Office appears in-
tended to help improve coordination and 
rivalry among the dozen or more Chinese 
government ministries and agencies with 
a stake in the Internet. It will be based in 

government's propaganda and information 
arm. Chinese authorities have long been 
worried that the Internet could become a 
threatening channel for politically unac-
ceptable ideas and images.
- Reuters, 5 May

Regulator urges banks to lend 
more to small businesses
China's top banking regulator urged 
Chinese banks to lend more to small 
firms, amid allegations that small Chi-
nese enterprises are bearing the brunt of 
Beijing's credit controls. Liu Mingkang, 

-
ulatory Commission, told the Lujiazui 
Forum, an annual gathering of top Chi-

that big Chinese companies were leav-
ing banks because they can seek funds 

from other channels. "Supporting small 
companies, however, can diversify risks 
for banks and improve their marginal 
returns," said Liu.
- Reuters, 20 May

Tianjin Airlines introduces air-rail link

Tianjin Airlines has announced that it will 
introduce an air-rail link product in coop-
eration with Tianjin Binhai International 
Airport and Beijing-Tianjin Intercity 

get free tickets for the shuttle from the 

-

Airlines. With this new air-rail link, it 
will take travelers only an hour or so to 
travel from Tianjin Airport to Beijing 

cheaper price.
- China Hospitality News, 12 May

Const ruct ion  o f  T ian j in-Qin-
huangdao high-speed suspended

China's Ministry of Environmental 
Protection halted the conversion of the 

rail, and the construction of the Tianjin-

to environmental protection problems. 
The ministry officially instructed com-
panies carrying out the work on the two 
railways to stop their work.
- People’s Daily Online, 20 May

Boeing to double Chinese 
procurement by 2015

double its purchasing of raw materials 
and services from Chinese suppliers 
by 2015, said the general manager of 
Boeing's parts factory located in Tianjin. 
Boeing Tianjin Composites Co., Ltd. 
currently buys 200-million-USD worth 
of raw materials and services from Chi-

general manager of the parts factory, 
said that the factory's production capac-
ity will double by 2013 from its present 
5,000 parts per month, following the 

on 18 April.
- Xinhua News, 12 May

Tencent buys ELong stake to expand 
into travel

Tencent Holdings Ltd., China’s biggest 
Internet company, bought a 84.4–million-

stake in ELong to become the online-
travel company’s second-biggest share-

-

paid 41.2 million USD to increase its 

- Bloomberg, 17 May

Beijing Auto expects slow sales 
growth through second quarter
Auto sales in China may continue to 
grow slowly through the second quarter 

TELECOM & TRANSPORTATION
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before rebounding in the second half, 
said Wang Dazong, president of Bei-
jing Automotive Industry Holding Co. 
Beijing Auto is the Chinese partner of 

Co. Chinese automakers are seeking to 
boost sales as competition rises at home, 
with foreign carmakers introducing local 

breaks and subsidies that helped propel 
the country past the US as the world’s 
largest auto market. Sales may fail 
to increase by a previously estimated 
10-15% this year, the China Association 
of Automobile Manufacturers said.
- Bloomberg, 12 May

Population grows older and more 
urban              

Half of China's 1.34 billion population 
lives in cities and towns, according to a 
census that points to the daunting tasks 
ahead for policymakers as the labor 
market shrinks and the nation grows 
older. The census, which showed overall 
population growth slowing sharply in the 
decade to 2010, revealed fewer Chinese 

and could spur calls for China's tough 

China remains the world's most popu-
lated country, but the rise of 5.8% was 
almost half the pace recorded in the last 

already reached 1.4 billion.
- Reuters, 29 April

Critics decry Forbidden City's club
After coming under criticism for having 

precious artworks, the Palace Museum 
found itself again in the center of a con-
troversy. This time the museum, also 

called the Forbidden City, was the object 
of blame for its decision to turn its Jianfu 
Hall, which refers to several buildings 
and a garden, into a private club. The 
newest troubles started when a netizen 
wrote that he had received an invitation 
letter from the Palace Museum after at-
tending an opening ceremony held at 
Jianfu Hall.
- Asia One, 16 May

Liu Xiang back to victory

China's iconic hurdler Liu Xiang recov-
ered victory in the 110m hurdles at the 

-
ond of 14 meetings of the 2011 IAAF 
Diamond League.
- Asia One, 16 May

'Urgent problems' facing Three 
Gorges Dam

of China's massive hydroengineering 
ambitions, faces "urgent problems", the 
government has warned. In a statement 
approved by Prime Minister Wen Jiabao, 
the State Council said the dam had press-
ing geological, human and ecological 
problems. The report also acknowledged 
for the first time the negative impact 
the dam has had on downstream river 
transport and water supplies. Since the 

tonnes of concrete have been poured into 
the giant barrier across the Yangtze river, 
creating a reservoir that stretches almost 

turbines.
- The Guardian, 20 May
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Numbers

5.3%
China's consumer price index (CPI), a 
main gauge of inflation, rose 5.3% in 
April from a year ago, said the National 
Bureau of Statistics (NBS). The April 

from March's 32-month high of 5.4%.

3rd

China and the United States held the 
third round of the Strategic and Economic 

D.C. Both sides exchanged opinions on 
overall, strategic and long-standing issues 
in the development of China-US relations, 

issues of common concern.

20
year opened to graduates returning 
from foreign universities, as many 
jobseekers turn to practical options 

returnees – applied for a chance at 
-

cording to data from the human re-
source and social security bureau. 

6.8%
China's producer price index (PPI), a 

level, rose 6.8% in April from a year 

the previous month.

29.9% and 21.8%
released by the General Administration 
of Customs. Exports increased 29.9% in 

1,000,000

rising demand for mobile Internet. The 

campaign to promote broadband in 
the domestic market for the next three 
years. The campaign aims to provide 

74,000,000 

Minister.

29th

Chinese Internet search engine Baidu Inc 
has been named the most valuable brand 

Valued at 22.56 billion USD, Baidu is 

places, according to a study produced by 

Group.2012
Unilever, a leading food and cosmetics 

a  manufactur ing base in  T ian j in 
m u n i c i p a l i t y,  a c c o r d i n g  t o  t h e 
management committee of the city's 
airport economic zone. Located inside 
the airport economic zone, the project 

toothpaste and foodstuffs.

1st

Yamada Denki has signed an agreement 

square meters in the city center. The 

electronic appliance store in Tianjin. It 

appliances such as LCD TVs.
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Inflation remains high, economic 
hard-landing fears increase
In Apri l ,  the Chinese economy 
slowed more than expected due to 
moderation in money supply and 
power shortages. Although non-food 
items such as housing prices have 
declined consistently, high food prices 
still kept inflation comparatively high. 
The Chinese consumer price index 
grew 5.3% year-on-year in April. This 
is only a slight slowdown from the 
three-year high of 5.4% in March, and 
far above the market expectation and 
Beijing’s full-year target of 4%. 

In addition, the rate of economic 
growth slowed more than that of 
inflation. Maintaining economic 
g rowt h  h a s  t r a d i t i ona l ly  b e e n 
Beij ing’s most important policy 
objective. Economic growth is highly 
correlated to low unemployment. 
Industrial output growth slowed 
much more than expected, from 
14.8% in March to 13.4% in April. 
This  decl ine  could  p otent ia l ly 
result in higher unemployment, 
endanger ing socia l  stabi l i ty  as 
mu c h  a s  h i g h  i n f l a t i on  c ou l d 
trigger nationwide social unrest. 

A slowdown of China’s economy 
could also delay the fragile global 
economic recovery. “China has been 
a leading indicator for the rest of the 
world economy,” said Ken Peng, an 
economist at Citi Group in Beijing.

Since October 2010, China’s Central 
Bank has raised interest rates four 
times and increased the proportion of 
deposits banks must hold in reserve 
eight times in an effort to reduce the 
excess liquidity that is fuelling price 
rises. But overall bank lending has 
actually increased from 680 billion 

June China Economy Article
By Daniel Kenneth
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CNY in March to 740 billion CNY 
in April. However, it still is lower 
than the 774 billion CNY in loans 
from April 2010. Given that most 
of Chinese wealth is tied up as bank 
deposits, overall bank lending is a 
more important measure of Chinese 
money supply than other monetary 
tools such as interest rates and the 
required reserve ratio. Outstanding 
CNY loan growth fell to 17.5% year-
on-year in April from 17.9% year-on-
year in March. M2 growth fell much 
more visibly to 15.3% year-on-year 
from 16.6% year-on-year in March. 

A  m o d e r at e  c re d i t  t i g ht e n i n g 
contributed to the fall  in M2, a 
measure of  money supply.  And 
although new loans increased, they 
were not strong for the season, 
according to Yu Song and Helen Qiao, 
economists at Goldman Sachs. Also, 
a moderate fiscal tightening resulted 
in increased government deposits by 
410 billion CNY, which is more than 

the 344 billion CNY increase in April 
2010. A reduction in government 
expenditures will lead to a slow-down 
of the overall Chinese economy.

Finally, widespread power shortages 
across the country have limited 
product ion of  heavy industr ial 
products .  The power shortages 
are caused by a number of factors, 
including a lack of rainfall that limited 
hydro-electricity production, a strong 
underlying demand for electricity, 
and the dif f iculty of  supplying 
electricity due to high coal prices, 
noted Song and Qiao. High coal prices 
elevated electricity rates and reduced 
profitability for power providers. 

Trade surplus surges on stronger 
exports, weaker imports
A signif icant decline in import 
growth compared to the same month 
last year and previous month this year 
demonstrates the effect of monetary 
tightening on domestic demand.

April exports declined to 29.9% year-
on-year from 35.8% year-on-year 
in March. The implied month-on-
month, seasonally-adjusted, annual 
growth rate for March was 37.2%, 
down from 50.1% growth recorded in 
March. Import growth fell to 21.8% 
year-on-year in April, down from 
27.3% year-on-year in March. Month-
on-month, imports decreased by 42% 
in April, down from 28.6% growth in 
March. Trade surplus increased from 
0.1 billion USD in March to 11.4 
billion USD in April. 

The year-on-year export decline was 
due to the Lunar New Year falling in 
March rather than in February this 
year. April exports grew 38% more 
than in March. China’s trade surplus 
will continue to widen as Beijing 
maintains a tight monetary policy 
that will control import growth. The 
widening trade surplus will increase 
international pressure on Beijing to 
appreciate the Chinese Yuan. Beijing 
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will, however, likely apply gradual appreciation of CNY to 
avoid a hard landing for its export sector.

Volatile commodities market – China pulls the trigger
Uncertainty about China’s economic outlook, lingering 
worries over euro-zone debt, and disappointing US 
earnings combined to pull the rug from under risk 
assets just as markets were showing signs of stabilising, 
reported Financial Times on 12 March. 

Commodities were hard-hit by fears of slackening Chinese 
demand. Brent crude oil sank below 110 USD a barrel in 
the first week of May. Copper, meanwhile, remained at its 
lowest level since last December. Among precious metals, 
gold fell below 1,500 USD an ounce and silver fell nearly 3 
dollars to 35.65 USD an ounce. Heavy losses in energy and 
materials stocks undermined US equities, according to a 
Financial Times report on 12 May. 

Despite the steep sell-off, commodity prices sharply 
rebounded, reported Financial Times, as bargain hunters 
moved in following the first week of May’s more than 
8% drop in many of commodities indices. “Some market 
players see the lower price level as a buying opportunity,” 
said Carsten Fritsch, analyst at Commerzbank. “Even so, 
we think it is still too early to expect a quick return to the 
prices we saw before last week’s slump.”

We are likely going to see many volatile movements in 
commodities markets. If commodities prices continue to 
decline, they will help curb inflation, and central banks 
will not have to further tighten money supply. At the same 
time, opportunistic investors will jump into the market 
when they deem prices have declined below a reasonable 
level. This may slightly push up commodities prices. Such 
investors will expect to sell when the economy recovers 
and the central bank stops tightening monetary policy. 

Given the importance of China’s demand in the global 
commodities market, the fall in the import prices of 
commodities is largely related to China’s tightening 
monetary policy. Monetary tightening will continue 
through Q2 2011 and import growth will likely decline 
with the prices of commodities. 

"I suspect that China is going to slow down to around 8% 
GDP growth,” said Jim O’Neill, chairman of Goldman 
Sachs Asset Management, on 14 May. “If I'm right, that 
means sometime in the second half of this year Chinese 
inflation will not be a problem, and will come back down 
to around 4%. The People's Bank of China will be able 
to stop its tightening monetary policy and we can all live 
happily ever after."
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Three-month CNY trends

Data source: Oanda.com interbank rate
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The New York TImes, 17 May 2011
Herman Van Rompuy, President of the 
European Council, told Chinese officials 
that Europe will not let the Euro fail. “All 
EU countries are bringing down public 
deficits. The most vulnerable countries are 
undertaking determined action to come out of the crisis,” he said.

Van Rompuy’s visit to China came after the nation signaled it was 
ready to purchase more debt from weaker European nations. And 
in spite of growing fears about the debt in Greece, Ireland and Por-
tugal, he pointed to an expected 1.8% economic growth this year 
for the EU, and forecast 2% for 2012.

In May, China slapped its first anti-subsidy duties on the EU, im-
mediately following an increased EU duty on imports of Chinese 
paper.

Parties tried to downplay the trade war, but Van Rompuy did em-
phasize the need for “a positive business environment and level 
playing field”. Last year China and the EU traded goods valued at 
nearly 400 billion EUR.

The Economist, 21-27 May 2011

Retail sales in China are growing by nearly 
18% a year. A new generation of wage 
earners, egged on by government, is con-
suming like never before. And large retail-
ers aim to capitalize on the spending.

Despite competition from interna-
tional chains, the super and hypermarket industry in China is 
led by two domestic companies: Shanghai Bailian Group and 
Kangcheng. Carrefour and Walmart follow with nearly half the 
market share of Bailian.

The international chains are viewed as fancy, partly on account of 
lighting, cleanliness, tasteful displays and suited employees. Local 
supermarkets cut excessive costs to keep prices slightly lower. And 
low prices better attract the 98.6% of urban Chinese households 
that make less than 15,000 USD a year.

Rough supply chains still account for a significant expense, and 
inefficient logistics could be streamlined to reduce costs and thus 
food prices. Inflation, officially at 5.3%, is a major concern for the 
government.

Local supermarket chains have the advantage when entering new 
cities. They often have better connections to local governments, 
which would support Chinese businesses rather than face the po-
tential blame for allowing foreign retailers to dominate.

Global Entrepreneur, 25 April 2011

The increasing costs of raw materials, 
labour and land are squeezing the 
profits of most manufacturers and 
retailers. Will the racing Chinese 
economy finally slow to a walk?

As Li & Fung warned, “a new era has 
come”. Increasing purchasing prices 
reflect the end of deflation and the epilogue of made-in-China.

Over the past twenty years, Chinese entrepreneurs have been 
heavily investing in large-scale infrastructural construction, which 
has helped local factories rise and prosper. A small company 
can only accumulate a quick fortune if its products are greatly 
demanded in the domestic market.

The Olympic flame blazed sales of Living, a Chinese sporting 
goods brand that is now experiencing an ebb in profits. The same 
thing happened with auto manufacturer BYD, backed by Warren 
Buffett, and another nationwide car company, Chery Automobile.

A lack of quality and service also damage most domestic brands. 
Chinese consumers now prefer top brands, usually international 
brands. These purchases are not only of products, but also of 
status. Thus price war no longer immediately applies in market 
competition.

International Financing, 9 May 2011

Pricewaterhouse Coopers (PWC) 
launched its 14th Annual Global CEO 
Survey at the World Economic Forum 
2011. According to the report, emerg-
ing economies are growing faster than 
developed countries and are consid-
ered to be one of the main drivers of 
global economic recovery.

The rebalance of the global economy is revealed by the recovery. 
The focus or driving power is gradually shifting from developed 
economies to developing economies. The emerging economies, 
especially the BRIC nations (Brazil, Russia, India and China) 
are aiding recovery with their healthy development. Companies 
around the world are more concerned with becoming more ac-
cessible to domestic markets and offering unique services accord-
ing to the specific demands of target markets.

Uncertainties come from political, natural and economic varia-
tion. Japan’s earthquake greatly influenced other regions in global 
supply chains. Political transformation can even affect economic 
policies and the environment, as in middle-east nations.

It is necessary for global enterprises to have an updated global 
outlook and be able to flexibly cope with potential risks. 

In the coming 25 years, China may surpass the US as the largest 
economy. Yet Chinese enterprises have a lot to learn from Ameri-
can ones. Creativity and the adoption of new techniques are cru-
cial to future development.

Press Review
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Time to Tango
Alicia García-Herrero, Chief Economist for Emerging Markets at BBVA Research, looks at 

Sino-Latin trade developments
By Mark Gao

18          JUN   2011 I  Business Tianjin

China likes to talk about win-
win economic growth. But 
developing-world peers 
like Mexico have seen that 

a globalised economy can be a zero-
sum game: Mexican textiles and 
footwear companies have struggled 
to compete against China. Others 
have done better out of China’s growth: 
oil sellers like Venezuela for example. 
Those mediating the trade between 
China and Latin America have also 
done well, among them Spanish 
bank BBVA which has operations 
in China and across Latin America. 
Based out of Hong Kong, the bank
’s chief economist for emerging 
markets, Alicia Herrero answered a list 
of questions from BT.

What are the main drivers now of 
trade between China and Latin 
America?
In the last 15 years trade f lows 
b e tween  t he  two  reg ions  have 
changed dramatically. While in 1995 
Latin American exports to China 
were evenly distributed between 
f o o d  a n d  l i v e  a n i m a l s ,  c r u d e 
materials and animal and vegetable 
oils and fats, nowadays more than 
half are natural resources and one 
fourth are manufactured goods like 
iron and steel. 

On the other hand Chinese main 
exports to Latin America are the 
same as in 1995, although moving up 
the scale in terms of technological 
content.  That  is ,  s tar t ing from 
clothing and footwear, machinery 
and transport equipment, rubber and 
leather products and later moving to 
machinery and transport equipment 
are almost half of total exports, 
whereas the other products have 

loose relative relevance. Regarding 
the trading value, it has boomed 
dramatically in the same period, 
multiplying 20 times in both cases.

How are these drivers changing – 
for example are Chinese firms doing 
more M&A or manufacturing in 
Latin America?
China’s main interest in the region 
continues to be natural resource 
extraction projects. For example, 
last  year  4  of  the  top 20 M&A 
deals in Latin America came from 
Chinese companies investing in oil 
extraction. 

Nevertheless, Chinese enterprises 
a r e  s t a r t i n g  t o  s h o w  i n t e r e s t 
i n  o t h e r  s e c t o r s  l i k e  e l e c t r i c 
t r a n s m i s s i o n  l i n e s  o r  s t e e l 
production. In the coming years, 
interes t  of  S ino  comp anies  to 
develop infrastructure projects 
i n  t he  L at i n  A m e r i c an  re g i on 
should grow even further, given 

the very large projects underway 
or in planning.  This would bring 
additional diversification gains for 
Chinese companies.

How has  L at in  Ameri c a  b e en 
drawing lessons and adopting 
economic development models 
from China?
For Latin American economies, 
strengthening their partnership with 
China is a strategic issue which starts 
with commodities but should move 
beyond that. On a next step Latin 
America should focus on increasing 
its competitiveness to take advantage 
of its geographical position. This is 
specially the case of Mexico, which 
should aim at further supporting a 
regional production network with 
the US but also with the help of 
Chinese FDI. 

Can you share any example of a 
Chinese construction company 
winning infrastructure contracts in 
Latin America?
One example can be the agreements 
signed between China and Argentina 
last July: 10 billion US dollars for 
renovating Buenos Aires’ railway 
system, building Cordoba’s subway 
and other projects. The Chinese 
companies involved in these projects 
are China Northern Railway and 
China  S out her n  R ai lway.  It  i s 
important to notice these are bilateral 
agreements between governments. 
Nevertheless, the developments of 
these projects by Chinese companies 
are not necessarily a threat to other 
infrastructure building enterprises. 
Most of the time Chinese state-
owned enterprises are executing 
projects where the risk levels cannot 
be accepted by private firms, thus 
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they are not exactly competing for 
the same businesses.  

How could Mexico benefit from 
Chinese FDI in manufacturing? 
Haven’t  Mexi c an text i l es  and 
fo otwear  f irms suffere d from 
cheaper Chinese competition?
As  a  m atte r  of  f a c t ,  s i n c e  t he 
beginning of  2009 Mexico has 
started to recover its market share 
of US imports, reflecting increases 
in productivity and competitiveness. 
Mexico could take further advantage 
of  its  spectacular  geographical 
location as regards exports into the 
US by attracting Chinese FDI to 
operate from Mexico.

Broadly speaking how do you 
c om p a r e  t h e  d e v e l o pm e n t  of 
Mercosur and ASEAN as common 
markets – which has most lived up 
to its potential?
F i g u re s  c l e ar ly  s h ow  t h at  t h e 
ASEAN market is already more 

integrated than Mercosur. Trade 
f lows between common markets 
as  a  share  of  tota l  expor ts  are 
23 .2% and 15 .2% respec t ive ly. 
Nevertheless,  on a case by case 
basis, for some of the Mercosur 
members’ trade within the common 
market can range from one quarter 
of its total  exports (Argentina) 
up to almost half of its total trade 
(Paraguay), whereas in the ASEAN 
case the most relevant flow of trade 
is less than 30% (Singapore). In 
that sense, it is difficult assessing 
which of the two regional markets 
has taken more advantage of its 
potential. 

Has Spain (and perhaps Portugal) 
been able to benefit from being a 
bridge between China and Latin 
America? 
Spain is stepping up its economic 
relations both directly but also 
indirect ly  thanks  to  it s  s trong 
re lat ions  wit h  L at in  Amer ica , 
especially in terms of FDI. Spanish 
companies can only profit from 
C h i n a’s  i n t e r e s t  i n  t h e  L at in 
American region. Asian enterprises can 
benefit from Spain’s experiences in 
Latin American direct investments 
by making key partnerships with 

Spanish companies. That is the case 
of the recent joint venture between 
Sinopec and Repsol in order to 
invest in natural gas fields in Brazil. 
This kind of strategic partnership 
is  just starting,  but it  is  a ver y 
promising development.

How has your bank benefitted from 
having a significant presence in 
China/Asia and in Latin America?
It has benefitted greatly since we 
are placed better than any other 
Sp an ish  b an k  to  i nte r me d i ate 
those flows. This is because of our 
strategic investment in one of the 
main Chinese banks, CITIC bank. 
Asian clients are benefiting from 
BBVA’s strategic position in Latin 
America. We have been able to help 
them provide solutions for M&A, 
foreign exchange, cash management 
and other products. The same has 
happened with our Latin-American 
cl ients .  For example,  our bank 
in Peru is already settling trade 
operations with China in RMB. As 
economic ties become stronger, 
we shall be able to give further 
assistance to our Asian,  Latin-
American and European clients.

Dialogue
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Tasting Success

If you’re not green-minded enough to forego the luxury 
of imported food, you may have wondered how your 
favourite French blue cheese, indispensable British 

breakfast cereals or beloved Belgian cheese made it to the 
shelves of a shop in Tianjin. With difficulty, given a bu-
reaucratic local approach to food imports. But increasing 
numbers of expats coming to China and increased wages 
and worldliness of locals are making for a market for for-
eign food stuffs – and a decent business for the firms ship-
ping those goods through the tax and sanitary inspection 
regimes which foodstuffs must pass at China’s borders.  

While China has thousands of locally run food distribu-
tors, few have the nationwide network – or understand-
ing of foreign products – to market imports effectively. 
Foreign-owned Sinodis, however, is one of a handful of 
China-based distributors with the reach to ship goods 
nationwide, an ability honed through a decade and a 
half building its distribution network across China, 
where cold-chain logistics remain undeveloped by Eu-
ropean standards.  

Manager of the firm’s Beijing office, Florence Robin says 
after a “very dynamic” 2010 sales are up in 2011 in all cat-
egories: dairy, pastry, grocery, frozen food and gourmet. 
In particular she’s seeing high demand from fast-growing 
Chinese pastry chains integrating imported goods into 
their range. She also points to strong development of gro-
cery products as well as acceptance “in terms of taste”. 

There’s clearly much opportunity for dairy, meat and 
grocery amid the phenomenal change and growth grip-
ping China’s retail scene, as major multinationals like 
Carrefour and Wal-Mart cater new stores to smaller 
cities and towns. At the same time, Chinese retailers 
like Hualian are opening new so-called ‘premier’ stores 
stocked with high-end food and beverage imports for 
wealthy locals. 

Robin has found sales volumes are limited by Chinese con-
sumers’ limited knowledge of how to use dairy products, 
especially cheese and butter. While there’s strong competi-
tion from local dairy firms like Mengniu, consumer confi-
dence in local brands has widely suffered since 2008, when 
local milk producers were found to be adding melamine 
to milk. Thus sales of basic products like imported milk 
continue to rise, says Robin. In the dairy segment there’s 
increasing demand for specific ingredients and for a wider 
range of cheese. Similarly, there’s an ever wider acceptance 
of authentic (as opposed to sweetened, spreadable) cheese, 
notes Robin.

Headquartered in Shanghai, Sinodis has offices in Beijing 
as well as in the two key southern cities of Guangzhou and 
Shenzhen. Robin explains that the firm works with a wide 
range of retail stores, from ‘key accounts’ like French-
owned Carrefour and Auchan, as well as Germany’s 
wholesale-focused Metro. Similarly the firm distributes in 
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international chains like Wal-Mart 
and Lotte and also ships to expat-
focused chains like City Shop and the 
Beijing-based Jenny Lou. 

Sinodis also distributes through 
department stores like Pacific, but 
crucially gets “more and more” of its 
sales through local chains like Hualian 
and Wu Mart. “Major growth comes 
today from these local chains improv-
ing their import department”. Hual-
ian and Wu Mart are known for their 
smaller, convenience-sized supermar-
kets, but Robin also sees “major in-
terest” among bigger local chains “to 
widen their range of imported food, 
particularly world famous brands”. 
Yet working with local retail giants 
brings its own challenge: locally run 
retail chains expect Sinodis to drive 
sales. “They ask us to support all, plan 
promotions in store, do training for 
their staff, etcetera.”

Sinodis can claim to cover all other 
major cities in China: Wuhan and 
Chongqing, central and western 
megalopolises respectively, are grow-
ing fast off government policies. But 
the distributor uses local partners to 
tap the so-called second- and third-
tier cities where big box retailers 
like Carrefour have also expanded. 
Robin says Sinodis’  focus is on 
Tianjin, Qingdao and Dalian on the 
southeast seaboard while it’s target-
ing Harbin and Changchun in the 
north of the country.

Given that Sinodis is introducing for-
eign competition, it’s to be expected 
that fast-growing local dairy giants 
like Yili and Mengniu will fight back. 
“Of course,” says Robin, “but [they’re 
fighting back] on  products mainly 
catering to Chinese tastes, like sweet 
cheese for instance and gift boxes of 
milk for the elderly.” 

One of several food importers supply-
ing those stores with foreign goods, 
Goodwell China is looking at a 35% 



increase in sales volumes in 2011, says company market-
ing manager Julia Xiang Fei. She says demand for dairy 
goods is “definitely” strongest among the goods (French 
cheese brand President is among them) the firm is import-
ing. While the firm has enjoyed success with the new wave 
of ‘premier stores’ – they offer a far more focused, easy-to-
target clientele, she says – there’s also a brisk trade in bulk 
cheese and butter to cake shops like Singapore-run Bread 
Talk, which is expanding in high-end malls springing up 
around China.

Food importers with national ambitions have to get the 
price right. Brands aiming for market share in China 
have to hit the right economies of scale and efficiencies 
in distribution chains  given margins are tight. “Price is 
everything” among the country’s vast but thrifty consumer 
class, says Matthew Crabbe, director of Shanghai-based 
retail consultancy and research house Access Asia. But 
there’s also a very delicate balance to be struck on price: 
your product has to be cheap enough to sell to the mass 
market, yet expensive enough to yield a profit and avoid 
seeming ‘too cheap’ in the eyes of local buyers.

Brands have to take each province one at a time, and 
the further away from the richer east coast, the more 
brands rely on local distributors, whose reach is com-
promised only by a willingness to pay what Crabbe 
terms ‘bungs’ and slotting fees to get products on shop 
shelves. It takes time to set up relations, and then pa-
tience to manage relationships, “many of which will be 
elastic as a bungee rope”.

Check the listings in Business Tianjin and sister publication Tianjin Plus for 
retail outlets selling foreign food items in Tianjin.

chains.
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Based on data from Tianjin Municipal Statistics 
Bureau, the economy between 2005 and 2010 has 
seen double-digit growth rates, from 14.7% to 

17.4% year-on-year, reaching 911 billion CNY.

Source: Tianjin Municipal Bureau of Statistics

The strong and stable economic performance has powered 
growth in annual urban disposable income per capita, 
achieving close to 13.5% year-on-year growth at 24,300 
CNY in 2010. From the graph below, one can see the 
almost-double increment from 12,700 CNY in 2005 to 
24,300 CNY in 2010.

Source: Tianjin Municipal Bureau of Statistics

Source: Tianjin Municipal Bureau of Statistics

High-end retail
The higher propensity to spend has attracted the attention 
of international retailers specializing in luxury retail, 
fashion and supermarkets offering imported goods. 
The march into the Tianjin retail property market has 
quickened over the past four years, as evidenced by the 
following brands:
In 2007 – Hermes (Isetan)
In 2008 – Zara and Mango (Millenio), Promod (Robbinz 
Department Store/Millenio*)
In 2009 – Uniqlo (International Departmnt Store)
In 2010 – H&M (Robbinz Department Store), C&A 
(Lifestyle Plaza), Bottega Veneta, Tag Heuer and 
Salvatore Ferragamo (Hisense Plaza) and Muji (Millenio) 

(* Promod was located in Robbinz Department Store upon its debut but subsequently moved to 

Millenio sometime in 2009/2010)

From the above, one can deduce that clothing retailers 
such as Uniqlo, Zara, Mango, H&M and C&A target the 
upwardly and socially mobile population that now is more 
conscious of being dressed in these fashionable togs. This 
group of buyers typically belongs to the 17 to 35 years age 
bracket. It is also interesting to note that not only do these 
retailers cater to the adult category but also to the kids, 
as some carry children’s lines. Catering to children is a 
business opportunity in China, where the one-child policy 
results in parents desiring nothing but the best for their 
tykes. The impending opening of Gap at 858 Plaza along 
Binjiang Avenue continues to endorse the attractiveness 
of the retail market in Tianjin. 

Luxury retail labels such as those mentioned above 
also cash in on higher purchasing power and are mostly 

The Advent of International Retailers 
in Tianjin 

Real Estate 
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found in Hisense Plaza located at Youyi Road, Isetan 
Department Store along Nanjing Road, and a couple of 
Friendship Stores (locally known as Youyi Department 
Stores) at Youyi Road and even the 1st Main Avenue in 
TEDA (next to the Holiday Inn Hotel). 

Some luxury retail labels like Armani Collezioni and 
Coach are expanding whilst others like Hermes bowed 
out of Isetan Department Store this spring. More of such 
labels are expected to fill up modern shopping centres 
built by foreign developers from Hong Kong (such as 
the Kerry Group and Hutchison Whampoa) and local 
developers too (the likes of CITIC Group and COFCO). 

In terms of international department store operators’ 
expansion plans, Isetan of Japan, spurred by its successful 
Nanjing Road store, is going to open its second store in 
TEDA’s MSD enclave that is flanked by the north and 
south sides of Second Main Avenue. In addition, AEON 
of Japan, which is currently in TEDA and has Jusco 
department store as its anchor, is planning to open another 
store in Xiqing District’s Economic Development Area 
(XEDA). Both stores are slated for opening within the 
next two years. This expansion pattern has been made 
possible due to the growing population of locals and 
expatriates in TEDA as well as the rising disposable 
income of locals. In addition, infrastructure development 
– expressways and rail transit – has increased accessibility 
to these potential stores. 

Korea’s Lotte Group is not to be left out, as it is soon 
going to open the first department store at Yanlord’s 
Haihe Plaza retail podium in Nankai District. According 
to market information, Lotte Group will also be opening 

its second store at the upcoming Galaxy Mall, which is 
situated within the Tianjin Cultural Centre sub-district at 
Youyi Road. 

In a city that is increasingly attracting expatriates for 
work, supermarkets selling more imported food products 
complement independent store operators. The basement 
supermarkets at Isetan Department Store and Hisense 
Plaza offer a greater variety of produce than Mighty Deli 
in Hexi District and a basement store in The Exchange in 
Heping District.

In the arena of coffee chains, Costa Coffee has now joined 
the more established Starbucks in offering specialty 
coffee, tea and desserts. Most of these coffee joints are 
located in downtown Tianjin, although the expansion 
strategy of say, Starbucks, is taking on a decentralized 
trend in locations offering good store frontage.  



Beauty stores such as Sephora, Sasa, Mannings and 
Watsons dot the city, carrying a wide selection of 
cosmetics, skin care and fragrance products in the case 
of the former two, and toiletries, beauty and health care 
products in the case of the latter two. Sephora originated 
from France and is owned by Louis Vuitton Moet 
Hennessy Group, whilst Sasa, Mannings and Watsons are 
from Hong Kong. 

Mass market retail 
The presence of hypermarket operators attests to the 
focus on the mass market too. The more well-known 
operators come from many nations – Carrefour (France), 
Metro (Germany), E-mart (Korea), Tesco (UK) and Wal-
Mart (USA). Most of them offer a vast array of products, 
typically spread over two floors, with non-food items 
occupying the upper floor whilst food items take up the 
lower floor. Over the past few years, the strong sales 
have led to their increasing presence in Tianjin, as there 
are now five Carrefours, five E-marts, five Tescos and 
two Wal-marts spread about downtown and decentralized 
areas including TEDA. 

For the sports enthusiasts, big-box retailer Decathlon 
Group (France) is located in TEDA, having opened its 
doors in 2009. Covering some 4,000sqm and stocking 
up on 65 types of sports products, the store caters to 
enthusiasts of tennis, squash, golf, diving and equestrian 
activities. Apparel, accessories, equipment and shoes 
reflect European brands, providing locals and expatriates 
an under-one-roof concept of specialized retail. Just last 
year, Decathlon opened its second store in Wanda Plaza in 
Hedong District. Though housed within a shopping centre 
on the ground floor and smaller in scale, Decathlon aims 
to capture the downtown crowd with an extensive offering 
as its TEDA flagship store.

Yet another big-box retailer is Home Depot from the US, 
which specializes in home improvement, construction 
products and services. In a city where construction and 
renovation works are tied closely to the fortunes of the 
real estate market, and with the growing awareness of DIY 
improvement work, Home Depot has established four stores 
in Hedong, Hexi, Nankai and Beichen Districts. Some 
of the wares sold cater to kitchens, bathrooms, electrical 
appliances, building materials, gardening equipment, paints 
and lighting equipment, amongst others. 

Lastly, Swedish giant IKEA is setting up its fifth China-
franchised store in Tianjin, occupying approximately 
100,000sqm. Located in Dongli District, the home 
furnishing retailer is likely to be completed and open for 
business next year. 

Distribution of International Retailers

Source: CB Richard Ellis

With an increasing presence of international retailers in 
Tianjin, the retail property market will be all the richer: 
retail formats will take on a greater variety and no longer 
be confined to traditional department store settings, whilst 
international best practices relating to the products and 
services offered will increase competitiveness in the next 
few years. And who stands to gain from the opening up 
of the local retail market? Why, the majority of the locals 
and rising expatriate numbers in Tianjin. Of course, one 
can also argue that retail operators, especially those on 
an expansion trail, have similarly benefited from their 
existing stores enough to believe in the China growth 
story on the retail front.

Real Estate 
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Legal Assistance

by Francisco Soler, 
Partner, and
Yifeng Jiang,
Senior Associate
Garrigues Shanghai

China’s Antimonopoly System
latest development

We highlighted the main implications 
of China’s antimonopoly system 
on the foreign direct investment 

activities in the March 2010 issue of Business 
Tianjin Magazine. The antimonopoly review of 
the investment activities by the foreign investor 
was briefly addressed and analyzed. Since that 
article, China’s antimonopoly system has devel-
oped more detailed rules for both investment 
and operation activities antimonopoly reviews. 
In this article, these latest developments are 
reviewed and analyzed.

As pointed out in the March 2010 issue, the 
Antimonopoly Law together with its imple-
mentation rules (collectively, “AML”) have 
regulated three kinds of business operations 
behaviours: 1) reaching monopoly agree-
ments, 2) abusing dominant market posi-
tion, and 3) concentrations. The first two are 
within the scope of operation activities while 
the third concerns investment activities. 

The investment activities antimonopoly 
review has progressed from last year. The 
Chinese authority issued a regulation in 
mid-2010 to guide how to duly take out 
certain business activities/assets in case the 
business operators intending to implement 
concentrations are required to do so. 

The operation activities antimonopoly review 
has also become more active than before, es-
pecially in terms of the pricing activities anti-
monopoly review, due to the promulgation of 
a series of regulations and rules in 2010 and 
2011. The changes are worth noting by for-
eign invested companies operating in China. 

Investment activities antimonopoly review
Although the two vague points analyzed in 
our last article – definition of control and 
whether incorporation shall be deemed as a 
concentration – have not been clarified, the 
procedure to implement the conditions prec-

Yifeng Jiang
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edent to the concentration has been 
clearly stated.

Under the AML, once the reporting 
threshold is reached, the business op-
erators shall report the concentration 
to the AMB1 for its review of the con-
centration’s impact on the competi-
tion. As the result of such review, the 
AMB may prohibit the concentration 
or approve it with/without condi-
tions.2 These conditions may include 
structural conditions3, behavioural 
conditions4 or comprehensive condi-
tions which include both.

With regard to the structural condi-
tions, to clarify the procedures to take 
out the business/assets from the con-
centrations, the Interim Provisions 

on the Divestiture of Assets or Busi-
ness from Concentration (Interim 
Divestiture Provisions) was issued in 
July 2010. 

According to the Interim Divesti-
ture Provisions, the acquirer of the 
divested business/assets shall be 
independent of the participants of 
the contemplated concentration, ca-
pable of and willing to maintain and 
develop the divested business/assets, 
and the purchase of the divested 
business/assets will not eliminate or 
restrict competition. 

The procedure of divesture will work 
as follows: 
– The concentration participant shall 
select the acquirer of the business to 

be divested and execute the sale and 
purchase agreements within the pe-
riod as designated by the authority, 
namely AMB; otherwise,
– The concentration participant shall 
entrust a trustee to select the acquirer 
and execute the sale and purchase 
agreement;
– During removal of the concerned 
business/assets, the concentration 
participant shall entrust a supervisor 
to supervise the transaction which 
shall be accountable to AMB;
– The transfer of the divested busi-
ness/assets shall be completed within 
3 months unless approved by AMB 
otherwise.

Considering that no approval of con-
centration with structural conditions 
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has been made after the issuance of 
the said Interim Divestiture Provi-
sions, it would be necessary to moni-
tor the actual future implementation 
of this regulation. 

It is worthy to mention that, con-
cerning the investment activities 
carried out by foreign investors, in 
addition to the possible antimo-
nopoly review on the concentration, 
the State Council issued in February 
2011 a regulation to establish a se-
curity review of the merger and ac-
quisition of domestic enterprises by 
foreign investors. Under this system, 
the foreign investors’ acquisition 
activities in sensitive industries and 
locations (military or national de-
fense) – as well as getting controlling 
rights of key domestic enterprises 
in other sectors like agriculture, en-
ergy and resources, infrastructure 
and transport – shall be reviewed to 
make sure that said activities would 
not impair the national security 
of China. The security review and 
the antimonopoly review together 
would increase legal uncertainties 
and complexities in the investment 
activities by foreign investors. 

Operation activities antimonopoly 
review
As mentioned above, antimonopoly 
review will also be launched if the 
operation activities of a company 
involve monopoly agreements or 
abuse of its dominant market posi-
tion. Since 2010, operation activities 
have been facing more active antimo-
nopoly review, due to the release of 
these detailed regulations by Chinese 
authorities: 
- Provisions on Prohibition of Monop-
oly Agreements, promulgated by the 
State Administration for Industry and 
Commerce (SAIC) in December 2010;
- Provisions on Prohibition of Abusing 
Dominant Market Position, promul-
gated by SAIC in December 2010 (the 
above two regulations are collectively 
referred to as “SAIC Provisions”)5;

- Provisions against Price-related 
Monopoly, promulgated by National 
Development and Reform Commis-
sion (NDRC) in December 2010;
- Provisions on Administrative En-
forcement Procedure against the 
Price-related Monopoly, promulgated 
by NDRC in December 2010 (the 
above two regulations are collectively 
referred to as “NDRC Provisions”).

According to the AML, the monopoly 
agreements refer to agreements, deci-
sions or other concerted behaviors 
which eliminate or restrict competi-
tion between the competing business 
operators, or between the business 
operator and its business partners. 
By a quite general wording, the AML 
lists several instances of monopoly 
agreements which are prohibited, like 
agreements stipulating price fixing, 
quantity limitation on products to be 
manufactured or sold, allocation of 
supply or sale market, restriction to 

purchase/develop new technology/
equipments, and boycotting6 as well.

The AML expressly lists six types 
of prohibited behaviour of abusing 
dominant market position: 1) selling 
products at unfairly high prices or 
purchasing products at unfairly low 
prices; 2) selling products at a price 
lower than the cost without justifi-
cation; 3) imposing unreasonable 
transaction conditions; 4) refusal of 
transaction without justification; 5) 
exclusive dealing without justifica-
tion; 6) discrimination to the dealing 
parties without justification. 

Language defining the monopoly 
agreement and the abuse of domi-
nant market position is quite gener-
al, and the AML only sets forth the 
general framework to tackle those 
kinds of monopoly activities. There 
is no further scope and interpreta-
tion in the AML about the defini-
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tion of “concerted behaviours” or 
“justification”. 

As a consequence of the above, an-
timonopoly reviews on operation 
activities were quite limited until the 
promulgation of those SAIC Provi-
sions and NDRC Provisions. 

According to the AML, AMB is re-
sponsible for antimonopoly review on 
the investments activities, while SAIC 
is responsible for the antimonopoly re-
view on the operation activities, except 
for price-related monopolies which 
are reviewed by NDRC. Therefore, 
SAIC and NDRC have interpreted 
those general concepts or definitions 
by issuing their detailed provisions 
and rules, in order to actively enforce 
the AML and carry out the operation 
activities antimonopoly review. 

SAIC Provisions clarify the behaviours 
of reaching monopoly agreements 
and abusing dominant market (except 
those price-related monopoly activi-
ties), while NDRC Provisions explain 
these situations listed in the AML in 
relation to price-fixing activities. 

It’s worth noting that although the 
SAIC Provisions and the NDRC Pro-
visions may deal with the same busi-
ness activities in some cases (SAIC 
would make its review from the 
perspective of the general monopoly 
activities in business operation and 
NDRC would make its review from 
its perspective of the price-related 
monopoly activities in business 
operation), the regulations/rules 
applied by SAIC and NDRC would 
differ (even if the business activities 
are the same), potentially causing 
inconsistencies. 

1) Monopoly agreements
The SAIC provisions only concern 
agreements entered into between 
competing business operators. It is 
unclear whether an agreement en-
tered between the operator and its 
business partners shall be regarded as 

a monopoly agreement. The NDRC 
provisions, on the other hand, ex-
pressly prohibit agreements between 
the operator and its business partners 
which fix the resale price or the mini-
mum resale price.

When a monopoly agreement is es-
tablished, the involved parties may 
be subject to severe penalties under 
the AML law. According to the SAIC 
provisions, the first business operator 
under a monopoly agreement who 
voluntarily reports the monopoly 
agreement will be exempted from 
penalty as long as it can provide criti-
cal evidence and cooperate with the 
SAIC. Other business operators who 
report the monopoly agreement may 
also received a reduced penalty based 
on the circumstances of the case. But 
unlike the SAIC, the NDRC provides 
no clear reduction or exemption rule. 
In such a case, the exemption and 
reduction provision contained in the 
AML shall be applied, which means 
the NDRC may decide in its discre-
tion whether to grant exemption or 
reduction of penalty to the business 
operators who voluntarily report 
their monopoly arrangement.

2) Abuse of dominant market 
position
The term “without justified reason” 
is one of the conditions to identify 
many monopolistic behaviours, in-
cluding abuse of dominant market 
position. 

The NDRC Provisions stipulate 
detailed situations under which a 

justified reason shall be regarded as 
established. But, unlike NDRC, the 
SAIC Provisions only provide general 
principles.

In summary, progress made by the 
enforcement authorities under the 
AML has been significant during the 
past year. The basic legal framework 
to implement China’s antimonopoly 
system has been formulated. AMB as 
the concentration controller has re-
viewed over 140 cases , and the SAIC 
and NDRC have issued provisions 
to quickly deal with the monopoly 
agreements and abuse of dominant 
market position. But, as discussed, 
there is still space for improvement, 
especially in clarification and in 
avoidance of inconsistencies created 
by several authorities legislating on 
monopoly behaviours and interpret-
ing regulations. Foreign investors 
should carefully monitor the imple-
mentation rules as well as the future 
practices of the in-charge authorities 
to be sure that they fully comply with 
the AML principles.
_____________
1: Antimonopoly Bureau, which is under the Ministry 
of Commerce.
2: To date, 6 cases have been approved with restrictive 
conditions, 1 since March 2010; and the Huiyuan-
Coca Cola case is still the only case that has been 
prohibited.
3: Take out certain the assets or business from the 
concentration.
4: Require the concentration participants to license 
key technology or to terminate an exclusive agree-
ment.
5: The SAIC also issued in December 2010 a regula-
tion regarding abusing administrative power by the 
authority to eliminate/restrict competition, but as it 
concerns the Chinese authority rather than the busi-
ness operators, we won’t address this provision in this 
article.
6: Boycotting refers to the case where a group of busi-
ness operators jointly refuse to do businesses with 
certain business operators.
7: As per a news conference held by AMB in August 
2010.

Garrigues has over 13 
yea r s  o f  expe r i ence 
in advising companies 
in  the i r  investments 
in China. The team of 
experienced Western and 
Chinese professionals at Garrigues Shanghai provides 
legal advice to foreign companies on a wide range 
of issues such as incorporation of companies and 
negotiation of joint ventures, commercial contracting, 
M&A, tax, real estate, employment, intellectual 
property, arbitration and infrastructures, as well as to 
Chinese companies with investments abroad.

A new security review, 
coupled with an antimo-
nopoly review, could in-
crease legal uncertain-
ties and complexities 
for activities by foreign 
investors.
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Project Manager, 
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Every company producing innovative 
products in China is strongly advised 
to use the Chinese patent system. It 

is absolutely crucial to apply for patent 
protection in China for each and every in-
novation, even if a launch of the respective 
product in the Chinese market is not yet on 
the horizon. 

Markets change rapidly and patent protec-
tion has to be requested before the respec-
tive product is introduced anywhere in the 
world. In particular, a European-registered 
patent has no legal effect in China, and IP 
protection measures should not be limited 
to just filing patent applications. It is advis-
able to implement an overall IP strategy 
covering legal, technical, administrative 
and political aspects. 

The Patent Office of the Chinese State In-
tellectual Property Office (SIPO) receives 
and examines patent applications and 
'invalidation requests'. In order to obtain 
patent protection in China, the inventor or 

his employer has to file a Chinese patent 
application. To ensure full protection from 
infringement, the application should be 
filed before the innovation is disclosed to 
the public by marketing or selling.

Application/Registration
Foreign companies without a registered office 
in China must use a local patent attorney to 
handle the filing of a patent. The quality of the 
patent attorney and the quality of the applica-
tion is critical for the value of the protective 
right. Treat your patent applications as one of 
your company's most valuable assets in China. 

There are three ways to file a patent:
• Directly file a patent application in China.
• File a patent application first in a foreign 
country (must be a Member State of the Paris 
Convention, like all EU countries), and then 
file a second patent application in China with-
in 12 months (6 months for designs), claiming 
the priority date of the first application.
• Filing an international patent application 
under the Patent Cooperation Treaty (PCT), 



naming China as one of the designated 
states. A PCT application can be filed 
with the European Patent Office or any 
national patent office within the EU. 
The applicant has to initiate the 'na-
tional phase', i.e. the procedure with the 
Chinese Patent Office, no later than 30 
months from the priority date.

A very careful translation of the ap-
plication is of utmost importance. The 
national Chinese patent application 
has to be in the Chinese language, 
and the Chinese patent claims alone 
determine the scope of protection. In 
China, if there are two patent applica-
tions filed on the same innovation, the 
patent is granted to the first one filed.

Chinese patent law covers three dis-
tinct areas
An invention patent is granted for 
innovations in the field of technol-
ogy that are new and inventive over 
the prior art, and that possess prac-
tical applicability. A utility model 
patent is granted for new technical 
solutions relating to the shape and/
or structure of an object. In general, 
the degree of invention required for 
a utility model patent is not as high 
as for invention patents.

A design patent is granted for original 
designs relating to the shape, pattern, 
colour or a combination of an object. 
Patent rights commence from the date 

of publication in the Patent Gazette. 
The term varies depending on the type 
of patent:
• Invention term: 20 years from the fil-
ing date
• Utility Model term: 10 years from 
the filing date
• Design term: 10 years from the filing 
date

The average duration of the applica-
tion/registration procedure is 3-5 years 
for invention patents, while for utility 
and design patents it amounts to 1 
year. In order to obtain enforceable 
protection rights as soon as possible, it 
is advisable to file a utility and inven-
tion patent application in parallel, and 
abandon the utility model patent once 
the invention patent has been issued.

Practical tips for obtaining effective 
patent protection in China 
Translation: Translation accuracy is 
always a major issue for patent appli-
cations filed by foreign entities in Chi-
na. Unfortunately, it is common that 
a patentee finds out the invention, as 
defined in a Chinese patent, deviates 
substantially from the original patent 
application as a result of inaccurate 
translation. To avoid translation er-
rors, especially in a patent application 
for an important invention, it is pru-
dent to seek professional confirmation 
of the translation of the patent specifi-
cation in Chinese.

Patent Cooperation Treaty applica-
tions: The text of the original PCT 
specification is accepted as the authen-
tic text of a national Chinese patent 
application. It is recommended to use 
the PCT route to file patent applica-
tions in China.

Amendments during prosecution: 
China has a very stringent approach 
regarding added subject matter and/or 
amendments made during prosecu-
tion. Extending the scope of protec-
tion beyond that of the original ap-
plication may result in a patent being 
invalidated. 

Claims: There are very strict rules on 
post-grant amendments of claims. 
Claims can only be amended by fea-
tures which are already present in the 
dependent claims. Dependent claims 
should include as many useful techni-
cal features as possible to cater for pos-
sible post-grant claim amendments.

Enforcement of patent rights in 
China 
Patentees have two main options 
for enforcement once they discover 
that their rights are being infringed. 
In practice, judicial enforcement is 
by far the most important option. 
Administrative enforcement by the 
local Intellectual Property Office 
(IPO) may be an option in rather 
simple cases, namely design patent 
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infringement cases (in particular at 
trade fairs). The IPO may be also 
helpful to mediate patent disputes.

In contrast, complex technical ques-
tions related to 'invention' or 'utility 
model' patents are normally much 
less suitable for administrative pro-
cedures.

Preparing a patent infringement 
complaint
Filing a civil patent infringement 
complaint requires very careful plan-
ning and preparation of the case. 
Any deficits are likely to result in 
inadequate court proceedings. 

If a company encounters patent in-
fringement in China, its first step 
should be to hire an experienced 
patent lawyer. The second step re-
quires an in-depth analysis of the 

facts of the case 
by the patent law-
yer (in particular, 
an analysis of the 
inf r inging em-
bodiment and a 
review of the va-
lidity of the pat-
ent). An infringe-
ment complaint 
can either be filed 
at the place where 
the infringer is 
located, or where 
t h e  i n f r i n g i n g 
act (e.g. the sale) 
o c c u r s .  I t  i s , 
however, recom-
mended to  f i le 
an infringement 
complaint  with 
Beijing, Shanghai 
o r  G u a n g z h o u 
c o u r t s ,  w h i c h 
h av e  m ore  e x -
p e r i e n c e  i n 
handling patent 
l aw  c a s e s  t han 
provincial courts. 
It is also neces-

sary to establish proof of infringe-
ment in these cities, e.g. by initiating 
a delivery. For this purpose, it is 
advisable to use local investigation 
firms to approach the infringer. The 
plaintiff can also make a request to 
the People‘s Court to stop infringing 
acts immediately, preventing losses 
before and during the lawsuit. This 
is called a 'preliminary injunction'.

Trial procedures, timeline and 
outcome 
If the proceedings are not stayed 
pending the separate invalidation 
proceedings before the Patent Reex-
amination Board (PRB), the average 
duration of first instance proceed-
ings involving a foreign party is 
approximately 2 years. The Civil 
Procedure Code requires a second-
instance case to be completed within 
3 months, but the courts can extend 

the time limits. For foreign-related 
cases, there is no definite time limit 
for rendering a final decision. The 
court fees for each instance are rela-
tively low (1.0% of the value of the 
infringement, and 0.5% of the value 
exceeding 1,000,000 CNY).

Damages and fines 
There are four methods for calcu-
lating the amount of damages for 
patent infringement (reasonable 
expenses spent by the patentee on 
investigation and prevention of in-
fringement):
• The loss suffered by the patentee;
•  The prof its  the infr inger has 
earned;
• Appropriate multiple of licensing 
fees;
• When damages cannot be deter-
mined by any of the three methods 
mentioned above, the court may 
award 'lump sum' damages up to 
500,000 CNY.

The China IPR SME Helpdesk is a European Com-
mission funded project that provides free, practical, 
business advice relating to China IPR to European 
SMEs. To learn about any aspect of intellectual 
property rights in China, visit our online portal at 
www.china-iprhelpdesk.eu. For free expert advice 
on China IPR for your business, e-mail your ques-
tions to: enquiries@china-iprhelpdesk.eu. You will 
receive a reply from one of the Helpdesk experts 
within seven working days. The China IPR SME 
Helpdesk is jointly implemented by DEVELOPMENT 
Solutions and the European Union Chamber of 
Commerce in China (EUCCC).

CHINA IPR
SME HELPDESK

Treat your patent appli-
cations as one of your 
company's most valu-
able assets in China. 

 IPR 
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Beijing Yingke Law Firm 
Tianjin Office

Beijing Yingke Law Firm 
Tianjin Office was estab-
lished in April 2010. It is 
directly funded and man-

aged by Beijing headquarters, sharing 
the same resources with the Beijing 
headquarters and developing parallely. 
Yingke Law Firm Tianjin Office, locat-
ed at Future Plaza in Tianjin’s financial 
center, is surrounded by many famous 
enterprises and financial institutions. 
Our law firm maintains a superior 
geographical location, with swift trans-
portation, an elegant environment 
and advanced facilities. Yingke Law 
Firm Tianjin Office, all housed within 
a 1,000 square-meter office area, plans 
to have 100 lawyers and over 20 pro-
fessional departments. In addition, the 
Binhai New Area Office, all housed 
within a 400 square-meter office area, 

is being prepared. We aim to achieve 
growth, specialization, reputation and 
internationalization, under the unified 
leadership of Beijing headquarters. 

International Legal Affairs 
Department 
The International Legal Affairs De-
partment is comprised of 12 staff, 
with 8 lawyers and 4 assistants. Our 
legal team has a profound theoreti-
cal foundation of law and rich legal 
practice experience, especially in 
international trade, maritime affairs, 
foreign investment, overseas financ-
ing, merger and acquisition, foreign 
direct investment, foreign labor, im-
migration studies abroad, foreign-
related intellectual property, foreign-
related civil and commercial affairs, 

anti-dumping, litigation and arbitra-
tion, etc. 

In legal affairs of civil litigation or 
arbitration, our legal team has dealt 
with many dispute cases such as in-
ternational trade, maritime affairs 
and various civil and commercial af-
fairs, successfully handling cases of 
negotiation, mediation, litigation, or 
arbitration. For many years, our legal 
team has been actively involved in 
the above-mentioned fields, during 
which, rich experience has been ac-
cumulated. 

In non-litigation legal affairs, our le-
gal team has been repeatedly involved 
in  enterprise bond issuance, enter-
prise reform, asset reorganization, es-
tablishment and operation of foreign-





THE BATTLE AGAINST
TOBACCO IN CHINA

Simon Bai
Winners Law Firm

Policy Explanation
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FCTC and tobacco control in China
World No Tobacco Day was 31 May 2011, 
and the  World Health Organizat ion 's 
Framework Convention on Tobacco Control
(FCTC), as the world's foremost tobacco 
control instrument, was the theme of this 
year. In response to the globalization of 
tobacco use, FCTC, coming into force in 
2005, reaffirms the right of all people to 
the highest standard of health and rep-
resents a milestone for the promotion of 
public health.

According to WHO statistics, smoking 
may have been responsible for the deaths 
of more than 1.5 million people in China 
in 2010, posing one of the greatest public 
health threats. Even more alarming is the 
forecasted 3 million smoking-related deaths 

in China by 2030, accounting for 60% of the 
world’s total. Tobacco use creates a heavy 
burden on the nation's health care system, 
and tobacco-related diseases also cut into 
the productivity of the labor force, which 
will impede China’s economic growth in the 
coming 20 years.

In 2005, China approved the FCTC, which 
took effect in China in January 2006. Yet 
the country’s pledge to make all public 
indoor venues smoking-free before Janu-
ary 2011 went up in smoke. Two months 
thereafter, The Ministry of Health, rushing 
to alleviate the embarrassment, issued The 
Implementation Rules for the Regulation on 
Health Management of Public Venues (Im-
plementation Rules), replacing previous 
implementation rules issued in 1991.



The WHO FCTC confers legal ob-
ligations on the countries that have 
formally acceded to it. According to 
the WHO website, among these obli-
gations are those to:

• Protect public health policies from 
commercial and other vested interests 
of the tobacco industry
• Adopt price and tax measures to 
reduce the demand for tobacco
• Protect people from exposure to to-
bacco smoke
• Regulate the packaging and labeling 
of tobacco products 
• Warn people about the dangers of 
tobacco 
• Ban tobacco advertising, promotion 
and sponsorship
• Offer people help to end their ad-
diction to tobacco
• Ban sales to and by minors

Being a signatory to the FCTC, China 
is legally bound to implement the 
requirements. Yet until March 2011, 
there was no formal legislation at 
the state level outlawing smoking in 
all public indoor venues and work-
places, despite widespread outcry by 
academics and the general public for 
more effective measures to curb the 
growing population of smokers. 

The risks of exposure to passive 
smoking by non-smokers and chil-
dren continue to be ignored. Further-
more, there are no designated laws to 
cover comprehensive issues such as 
long-term tobacco control, the liabil-
ity of the state, public venue owners, 
business operators, schools, hospi-
tals and government facilities, legal 
rights and remedies of non-smokers, 
medical help to quit the addiction, or 
stringent legal and tax measures to 
regulate the tobacco industry. 

The Advertisement Law of China
remains unrevised until now – in 
violation of the FCTC – and doesn't 
impose an across-the-board ban on 
tobacco companies from all forms of 
advertising, promotion and sponsor-
ship. The FCTC requires warning 
information to cover at least 30-50% 
of a cigarette pack's total visible area, 
but the only warning one can find 
on Chinese cigarette packs is a fine 
line of characters that read "smok-
ing damages your health". The irony 
is that in November 2010, three 
heavyweight tobacco firms – Hongta 
Group, Guangdong Double Happi-
ness Group and Shanghai Tobacco 
Group – were glaringly nominated 
for the top 10 Chinese CSR compa-

nies, an award organized by State-run 
Xinhua News Agency.

The Implementation Rules are based 
on The Regulation on the Health 
Management of Public Venues (the 
Regulation) issued in 1987 by the 
State Council. In accordance with 
the Regulation, the scope of public 
venues includes hotels, restaurants, 
cafés, bars, beauty salons, movie 
theatres, concert halls, stadiums, 
swimming pools, parks, libraries, 
shopping malls. waiting rooms in 
hospitals and public transport. It is 
noteworthy that it excludes govern-
ment offices, state-owned facilities 
and other workplaces.

The revised Implementation Rules 
call for “no smoking” signs to be 
put up in public places and require 
owners or operators of such venues 
to allocate staff to stop patrons from 
smoking. The Implementation Rules 
do not specify punishments for busi-
ness owners who fail to meet the re-
quirements. They also do not specify 
penalties for people who continue to 
smoke in such public venues. Being 
an administrative order by Ministry 
of Health, the Implementation Rules 
unsurprisingly fail to confer any le-
gal remedy to those who suffer from 
second-hand smoke and negligence 
of business operators.

Smoking is such an entrenched 
p a s t i m e  i n  C h i n a’s  c u l tu re .  It 
would be naive to pin any hope 
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One report suggests that 
in 2010 the tobacco in-
dustry contributed a net 
negative 61.8 billion USD 
to China’s economy.



on the vaguely  def ined Imple-
mentation Rules to dramatically 
reduce the smoking population 
any time soon. 

In January 2011, Yang Gonghuan, 
deputy head of the Chinese Center 
of Disease Control and Prevention, 
and Professor Hu Angang, head 
of the Center for China Studies 
of Qinghua University, released a 
report titled Tobacco Control and 
China's Future. The report fingered 
the tobacco industry as the major 
culprit for the stalled tobacco con-
trol efforts in the country. The to-
bacco industry has been vocal that 

tobacco companies have been major 
taxpayers and have created many 
jobs across the nation, and that if 
tobacco consumption ever declined, 
the resultant huge loss of tax rev-
enue and jobs would be detrimental 
to China’s economy. To rebut the in-
dustry's inhumane claim, the report 
cited a 2008 study by Peking Uni-
versity and Stockholm University 
as saying that tobacco use resulted 
in more expenses than the taxes 
and profits it generated. The report 
suggested that the net contribution 
of the tobacco industry to China's 
economy was a negative 61.8 billion 
CNY in 2010. 

Conclusion
What shall we do to fight against 
smoking in China? It takes a multi-
pronged plan of attack to wage the 
war against tobacco.

First of all, there must be a stronger 
political will from the top leadership 
to tame the tobacco beast. China 
needs to introduce comprehensive 
legislation and policy on tobacco 
control in its 12th five-year plan pe-
riod (2011-2015). Tobacco control 
could even be enshrined in the con-
stitution of China as a national health 
strategy for the generations to come. 
Legal recourse must be made avail-
able for individuals to bring class-
action and public-interest litigation 
against tobacco producers as well as 
other tortfeasors. 

To jumpstart the campaign against 
smoking, more stringent rules should 
apply to civil servants, government 
officials, government offices, govern-
ment agencies, state-owned facilities 
and all institutions and organizations 
that are funded by the state. In the 
meantime, continuously educating 
the public on the hazards of tobacco 
and raising society’s awareness will 
help to change social norms and rein-
force tobacco control policies.

Enforcement of the smoking ban will 
continue to be an enormous chal-
lenge. The best we can hope is that 
the new Implementation Rules serve 
as a first step toward a distant, long-
term goal.

W I N N E R S  h a s 
been recognized 
consecutively as 
"Tianjin Firm of the Year" by two international legal 
journals: Asia Legal Business from 2008-2010, and 
by China Law & Practice from 2009-2010.

Policy Explanation
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In response to the unprecedented 
shift of global wealth from West 
to East, a large number of West-

ern multinationals are globalising 
their China operations and redistrib-
uting authority to reflect (and capital-
ise on) China’s economic leadership. 
Some companies, for example, have 
relocated APAC regional headquar-
ters from Singapore or Hong Kong 
to Mainland China. Many other or-
ganisations are restructuring along 
functional or business unit lines 
and moving vital segments of these 
global operations from a centralised 
headquarters to China. Both models 
rely on the availability of Chinese 
talent that can take on global leader-
ship roles. The ability to develop and 
retain Chinese leadership talent is, 
therefore, mission-critical. It is also 
a major challenge that many com-
panies are struggling to address. Are 
Western multinational corporations 
(MNCs) pursuing an organisational 
structure not supported by the cur-
rent Chinese talent pool? If this is the 
right strategy, how can companies 
find and develop Chinese leadership 
talent to execute it?

What makes the talent demands par-
ticularly challenging in China today 
is the need for a very high degree 
of competence in the local market 
coupled with global business skills 
and acumen. Under the previous 
corporate model, Chinese subsidi-
aries operated with a great deal of 
autonomy. Local leadership talent is-

sues could be covered up for years by 
organic growth and MNCs’ superior 
technology. But the Chinese market 
is maturing rapidly, and these talent 
issues now threaten to expose MNCs’ 
vulnerability to sophisticated Chinese 
competitors. The technology gap is 
closing, and an increasing number of 
Chinese firms have homegrown tal-
ent with in-depth market knowledge, 
superior customer service, better 
networks and greater agility. Chinese 
talent recruited by MNCs on the ba-
sis of international experience and 
English language skills may be at a 
disadvantage if they lack familiarity 
with the Chinese market. A Shang-
hainese high potential working for an 
American manufacturer pointed out:

If you look at the businesses running 
successfully for the past five years 
in China, the senior management 
team is Chinese. Companies with few 
locals in their senior team have not 
been as successful. Companies have 
to link to the local market and oper-
ate under the local style.

Understanding relationships is key. 
The first three years after university 
are crucial because they have the 
greatest impact on your working 
style. If this first job experience is 
outside China, it sets a Western-style 
working pattern that is hard to break. 
This is ultimately a disadvantage in 
the current Chinese market.

Many leaders echo this and stress 
the importance of recruiting home-
grown Chinese talent with Chinese 
business savvy over returnees or 
overseas Chinese.

At the same time that talent stakes 
are being raised for the local mar-
ket, the new push to make China a 
regional and global hub is increas-
ing the demand for Chinese talent 
who are able to lead globally as well. 
Large corporations need Chinese 
leaders who can run regional op-
erations and global business units 
from China, as well as align with 
and drive global strategy in an in-
tegrated matrix environment. But 
the transition from the China-only 
role into regional or global roles is a 
painful one, often ending in failure. 
The matrix management structure is 
particularly challenging for Chinese 
leaders accustomed to more tradi-
tional hierarchical structures ; multiple 
reporting relationships and lack of 
clarity around who is in charge are 
often disastrous. Cultural differences 
and lack of international manage-
ment experience often lead to com-

HR
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Developing Local and Global 
Leadership – at once – in China
Senior Consultant and Manager, IP Research and Development Aperian Global

by Christie Caldwell

The matrix manage-
ment structure is par-
ticularly challenging 
for Chinese leaders 
accustomed to more 
traditional hierarchical 
structures



munication breakdowns and poor 
visibility for regional markets. 

Leadership experience in the Chinese 
market does not easily translate into 
global acumen. Much of this is due 
to China’s unique business culture 
and size, which makes the Chinese 
market particularly consuming and 
leaves leaders little time for the global 
picture. A leader at a global commodi-
ties firm said, “When I was in China, I 
was the general manager for ten years, 
but I was basically focusing on what 
was happening in that plant. Ninety 
percent of my time and thoughts were 
related to that small plant.”

Is it possible to recruit and develop 
homegrown Chinese leaders who are 
successful in the local market and also 
able to lead globally, or are these two 
sets of competencies irreconcilable? 
Perhaps the more relevant question 
is whether companies have any other 
choice but to try and develop both. 

What is working?  International 
assignments for global leadership 
development
As a global talent management con-
sulting firm working with many large 
MNCs, Aperian Global has seen a 
high degree of success in leadership 
development programs involving 
international assignments for ‘homeg-
rown’ Chinese high potentials. While 
the goal is for these leaders to return 
to China, the international experience 
prepares them for new roles required 
by highly integrated corporate organi-
sations: global team or project leader, 
APAC regional director, or global 
business unit head. As one Chinese 
high potential put it, “When I come 
back to China, I will be initially man-
aging Chinese colleagues, but I will 
need to be in constant communication 
with global counterparts and global 
headquarters because our work is 
project based. So, it is very important 
that I get a sense of the cultures out-
side of China.” Another high potential 
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concurs that a “global view is essential 
to business and also to serving the 
customer. We are a global team and we 
need to understand the impact of our 
actions regionally and globally because 
we are moving our business units to 
China. We will be doing local business 
but working on global accounts.”

This level of international experience 
is essential for the next generation 
of Chinese business leaders.  A Chi-
nese assignee working in Europe for 
a global pharmaceutical corporation 
said, “Before I came here, I thought 
that I had a sense of our global work 
environment, because I had partici-
pated in training workshops and had 
frequent meetings with global coun-
terparts. But, this was not enough. 
If you really want to have someone 
understand global business and how 
it works holistically, you need to send 
them abroad for on-the-ground ex-
perience.”  

Some of the most successful compo-
nents of these leadership develop-
ment assignments include:

•  Boundary-spanning opportu-
nities :  Create opportunities for 
assignees to gain experience in as 
many aspects of the business as 
possible. Examples could include 
cross- funct ional  projec t  roles , 
work shadowing, and open meet-
ings that provide critical insight 
into global strategy.
• Cultural training: Provide oppor-
tunities to build awareness and skills 
for working across cultures, to accel-
erate learning, and to ensure success 
in completing assignment objectives.
• Mentoring: Assign a mentor to 
answer questions, give advice and act 
as a role model. Focus on transfering 
people management skills for a di-
verse workforce.
• Networking, visibility and ac-
cess to decision-makers: Provide 
venues and structured opportuni-
ties for assignees to build relation-
ships and gain visibility that can 
later be leveraged towards produc-
ing strategic  g lobal  a l ignment; 
such networking is almost always 
cited as the most valuable part of 
the assignment.

What doesn’t work
Some factors that can undermine as-
signment success and sabotage the 
value of the substantial investment 
involved are:

• Lack of clarity around selection cri-
teria for development assignments
• Lack of a structured learning proc-
ess  
• Role not positioned well with local 
team
• Limited opportunities to contribute 
critical knowledge about the Chinese 
market 
• Lack of skills development (particu-
larly skills such as running a multi-
cultural team, feedback and perform-
ance management, and "influencing 
without authority")

The big picture
MNCs would do well to address the 
systemic issues impacting their long-
term success in China. These could 
include assessing current hiring and 
promotion criteria in China (are we 
relying too heavily on language and 
Western-style communication skills?) 
and increasing knowledge of China 
for top decision-makers. And as 
MNCs restructure to reflect the high-
ly integrated global marketplace and 
China’s leadership role within it, they 
need Chinese global leadership tal-
ent who can spearhead this strategy. 
Companies who invest intelligently in 
developing such high-caliber Chinese 
leaders will be ahead of the game. 

About Aperian Global
Aperian Global partners with organi-
zations that need to develop leader-
ship acumen and sharpen employee 
skills for operating in specific target 
markets. With offices in Bangalore, 
Boston, Dubai, Kolding, Paris, San 
Francisco, Shanghai and Singa-
pore, and staff and associates on the 
ground in over 80 locations world-
wide, Aperian Global has the thought 
leadership, global reach and service 
delivery to expertly address global 
talent development for global organi-
zations. www.aperianglobal.com

HR
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Senior Secretary
Code: GA110604

JOB DESCRIPTION:
 • Responsible for providing senior-level secretarial and clerical services for the GM 
 • Provide office support service 
 • Represent GM in events and business issues 
 • Perform other related duties as required
WHO WE ARE LOOKING FOR:
 • office administration experience
 • an understanding of the western cultural and political environment 
 • analytical, problem-solving, time management and decision-making skills
 • computer skills including the ability to operate computerized accounting, spreadsheet 
   and word processing programs at a highly proficient level
 • demonstrate sound work ethics
 • Fluent English (speaking, reading and writing); candidates with Spanish proficiency 
   will be preferred.

INTERNATIONAL
ORGANISATIONS

BASED IN TIANJIN
HAVE THE FOLLOWING

OPEN POSITIONS

If you are interested in any of these positions
 Please send your resume and Code No. to

Human Resources Supervisor 

Marketing Manager

Finance Manager

Marketing Manager Code: MM110601

JOB DESCRIPTION: 
 • Develop strategy for growth and expansion of current business
 • Maintain and develop relationships with key customers
 • Coordinate and execute planned events 
 • Lead a marketing/sales team
 • Check sales proposals, presentations and contracts, negotiate and close contract with clients
 • Prepare monthly report of activities and goals

WHO WE ARE LOOKING FOR:
 • Bachelor's degree or above, major in marketing or business administration
 • 5 years of marketing/sales experience
 • Ability to meet multiple objectives in an entrepreneurial environment with little supervision
 • Negotiation skills
 • Good interpersonal skills
 • Team-leading experience
 • Proficiency in written and spoken English

JOB DESCRIPTION:
 • Responsible for accounting department
 • Prepare and analyze periodic financial reports
 • Coordinate monthly closing and budget control
 • Handle tax declarations
 • Support all CFO responsibilities
 • Manage cash flow
WHO WE ARE LOOKING FOR:
 • Education in Finance
 • Several years of experience in the financial field 
 • Highly organized
 • A fine eye for details 
 • Good spoken and written English
 • Team player, sense of responsibility

Finance Manager Code: FM110603

JOB DESCRIPTION: 
 • Establish and implement HR policies and projects 
 • Manage the recruitment process
 • Communicate and coordinate internal and external communication
 • Develop a training program that supports the needs of the business and enhances the 

performance of individuals
 • Organize and manage training activities, develop and improve the content of training 

courses, manage and file training results, ensure the effect of training courses on the 
improvement of employees’ actual working ability

 • Develop relationships with agency and arbitration bureau
 • Coordinate with other departments
WHO WE ARE LOOKING FOR:
 • Comprehensive knowledge of HR policies and practices
 • Strong mentoring and counseling skills
 • At least 3 years of experience in a similar position
 • Patient, good at communicating with people at all levels
 • Degree in Human Resources, Business Administration or related discipline
 • Works well under high pressure
 • Good spoken and written Mandarin and English

Human Resource Supervisor Code: HRS110602

Senior Secretary 



Dialogue

A Wellington Gentleman
Dialogue with Sir Michael Rake

Vice President and Chairman of Governors of Wellington College and Old Wellingtonian

By Richard Olsen II

44          JUN   2011 I  Business Tianjin



JUN  2011 I  Business Tianjin          45

Ea r n e s t  a n d  a m i a b l e ,  S i r 
M ichael  R ake commands 
a room’s attention with a 
s teely,  unwaver ing gaze. 

Currently the Chairman of BT Group 
Plc and easyJet Plc, Sir Michael is also 
a director of Barclays Plc, McGraw 
Hill Inc and the Financial Reporting 
Council, among numerous other titles 
and appointments. Previously, Sir 
Michael was the Chairman of KPMG 
International and Senior Partner 
of KPMG in the United Kingdom. 
Recently, he travelled to Tianjin and 
Business Tianjin had the opportunity 
to speak with him.

What do you hope to accomplish 
during your stay in Tianjin?
Well firstly, was to see the school, 
which is great to see it, since it looks 
fantastic now. Secondly, was to meet 
David, who’s the headmaster, and the 
staff running the school. Thirdly, is 
to meet this evening with the chief 
executives of other companies from 
around here to talk to them generally 

about what’s happening in the region 
and to get their views. 

But also, to publicize the fact that 
Wellington is available and will be 
opening at the end of August. The 
facilities are unbelievable. But, we’
ve got to put some students in here. 
I think we’re making progress, a lot 
of progress on that. I’m very keen to 
understand where we are. It’s critical 
in the next eighteen months that the 
school is successful and seen as the 
best school in the area with the best 
teachers and the best facilities.

Tianjin  is  often consi d ere d a 
second-tier city in China. Of all the 
cities in Asia, why Tianjin, China?
I think sometimes it’s easier to come to 
a growing second-tier city that has the 
ambition to become a first-tier city than 
to go to a first-tier city. So I think here, 
we found an opportunity. I understand 
there’s been a lot of development in this 
area. We are still looking at places like 
Shanghai. This was an opportunity to 

do something quite quickly, in what 
is still a very major city that has an 
ambition to grow.

Would you agree with the statement 
“Education is a vocation, not a 
business”?
Absolutely. To be a teacher, you have 
to feel it’s a vocation to be a good 
teacher. However… you have to have 
a business plan that supports your 
vocation. But I absolutely agree that 
setting out to get into education just 
to make money – which you’ll never 
do as a teacher – is shortsighted. It 
can never be a financial-orientated 
decision.

What are your outlooks in regards 
to the ability to establish more 
schools in China?
Well I think that the easy answer is 
that it should be easy. But, the correct 
answer is that it’s more difficult than 
you think. You’ve got to invest a huge 
amount in fixed assets. It’s a huge 
amount to bring in the right teachers. 

Dialogue
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It’s a big process to get a good school 
going. Having said all that, I think 
for a very high quality school with a 
good reputation, that’s demonstrated 
you can do it with the right partners, 
I think there are opportunities. You 
just have to carefully select them. 

Has there been any discussion 
about ideally how many locations 
Wellington will have in China?
I think that what we’ve said in the 
Board of Governors is that given 
the importance of the quality of the 
offering, and the long term issue of 
education, we’re looking to have five, 
six or seven schools globally in the 
next three to four years. Hopefully, 
there will be another one in China. 
Opportunities come out where you 
might not expect them.

What skill set and characteristics 
are most valuable for presiding over 
a board?
I don’t know. I can’t tell you that. 
I  think that having run a large 
partnership for quite a long time – 
which is a position that you must be 
elected to by people who can lead 
– I suppose that gives you skills in 
chairmanship. But, you have to at 

the same time run a group of people 
who can vote you out at any time 
they want. So a partnership is the 
closest thing you might have to a 
democracy. So I think you practically 
learn in that role some skills around 
how to achieve what it is you want, 
and how to bring people with you 
to do things they may not want to 
do. I lived seventeen years outside 
the United Kingdom, so I had a very 
international career and was multi-
cultured by British standards.

You hold many different high-level 
positions. How do you maintain a 
work lifestyle balance?
It’s difficult. Listen, life is getting the 
balance of things right. I always used 
to say at KPMG, because it’s a very 
intensive working environment, that 
work-lifestyle balance is very important. 
One person’s work-lifestyle balance is 
not another’s. So, some people are very 
able at what they do, but they need to 
have their weekends off. You should 
respect that. Others are able and want to, 
are willing and feel the need to do much 
more. That’s their lifestyle balance. I 
continuously worry about whether I got 
the balance right. I generally conclude I 
haven’t. It does impede on your private 

life. But, I enjoy what I do. If my wife 
was here, she’d definitely tell you I 
haven’t got it right.

C ou l d  y ou  s h a re  on e  of  y ou r 
most memorable memories from 
Wellington College?
Wellington is a very big sporting 
school. I think it was the best rugby 
school in England. I was quite small 
when I was there. I always remember 
one day in a house match, when 
I had just joined, I was knocked 
around. It was appalling. Every time 
I moved, somebody hit me. I could 
hardly stand. 

The head of the house came up to me 
afterwards, he was watching the game 
and he said to everyone, “You, Rake, 
you were the best player on the pitch. 
This guy tried harder. He was the 
worst player on the pitch, but he was 
the best player on the pitch because 
he tried the hardest.” For a senior 
boy, in a school like that, to say that 
to a junior boy is quite an amazing 
statement of the culture. I realized 
that what counts is trying. 

Dialogue





On 7 & 20 May, managed by Ascott, Somerset International Building Tianjin, Somerset Olympic 
Tower Tianjin and Somerset Youyi Tianjin in cooperation with Tianjin Rego International 
School organized outdoor BBQ Parties for their residents at Munan Dao, one of the Five 
Main Roads (Wu Da Dao).

Letting them experience “Make Yourself At Home” in the villa with a spacious courtyard. 
Ascott unveiled the mysteries of the Wu Da Dao, which features 2000 villas of English, 

French, Italian, German and Spanish styles constructed in the 1920s and 1930s. 
Walking this district is like touring an exposition of European architecture. The 

residents could have a truly feeling about the Min Guo 
period in Tianjin and get an opportunity digging into the 
deeper charming of the historical city. What a great night 
to enjoy the delicacies and beers.

Ascott Outdoor BBQ Parties 
EVENT REVIEW
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Adual celebration was held on 23 
May in Dongjiang, Binhai New 

Area, signaling the initiation of a 
brand new ‘ocean lifestyle’ in Tianjin 
and the Bohai area.

The event celebrated the unveil-
ing of Rainbow Land Holdings Ltd’s 
project, Ocean One, and the topping 
out of the first 5-star convention and 
resort hotel in Tianjin. The event was 
officiated by Mr. Zhang Jihe, Deputy 
Secretary of Tianjin Binhai New Area, 
with other government leaders rep-
resenting Tianjin, Binhai New Area, 
Dongjiang and Customs authorities, 
as well as the board and senior man-
agement of Rainbow Land.

Going beyond property develop-
ment, Ocean One integrates an 
international yacht club, a Starwood 
convention and resort hotel and 
commercial and residential complex-
es, covering 1,000 square kilometers 
of land and ocean.

With the participation of internation-
ally acclaimed brands and businesses 
in yachting, fine wine, retail, tourism 

and restaurants, Ocean One will draw 
national and international attention 
to Dongjiang. 

Rainbow Land has signed a 10-year 
contract with French lifestyle and 
event expert China Rendez-Vous 
Limited, and secured an exclusive 
partnership in northern China. From 
June next year, an annual Inter-
national Boat and Lifestyle Show 
will be organized at Ocean One by 
China Rendez-Vous Limited, whose 
President, Ms. Delphine Lignieres, at-
tended the celebration. 

Rainbow Land is also finalizing its 
partnership with world famous Ber-
ry Bros. & Rudd, which enjoys 300 
years of heritage as the British royal 
family’s wine supplier. Nick Pegna, 
Managing Director of Berry Bros. & 
Rudd Hong Kong, was among the 
guests at the event.

“Ocean One represents Rainbow 
Land’s determination to contribute 
to Tianjin’s aspiration to turn Binhai 
New Area into a premier leisure 
and tourist destination in Northern 

China,” said Mr. Peter Mok, Chair-
man of Rainbow Land. “We are fully 
confident in making the project a 
success, relying on the visionary 
leadership and strong support of the 
Tianjin Government as well as the 
authorities in Binhai New Area and 
Dongjiang.”

The event was staged in front of the 
hotel structures at Ocean One, fac-
ing a 2.4-km sandy beach glittering 
in golden luster. The mammoth, fully 
integrated development is Rainbow 
Land’s flagship project. Potential 
investment is expected to exceed 20 
billion CNY upon completion.  

“Our aim is to create a brand new 
ocean lifestyle for those who desire 
enjoyment at a prestigious urban re-
treat in the fast developing Northern 
parts of China,” added Mr. Mok. 

This year Ocean One will start pro-
viding 70 berths at the marina. The 
grand opening of the resort hotel is 
expected to take place by the mid-
dle of 2012, while the yacht club is 
scheduled to open in 2013. 

EVENT REVIEW
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Dual celebration hails ocean lifestyle in 
Tianjin’s Binhai New Area

Ocean One project unveiling and 5-star Hotel Topping-out Ceremony. Rainbow Land Holdings’ fully integrated development project at Dong 

Rainbow Land.
One project video.
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EUROPEAN CHAMBER IN TIANJIN

Room15A17, Suite 17, Magnetic Plaza, BinShui Xi Dao, Nankai District, Tianjin 300381.
Tel: +86 22 2374 1122   Fax: +86 22 2374 1122

Email: tianjin@euccc.com.cn   www.europeanchamber.com.cn

Glamorours Tianjin, Vigorours Binhai
Tianjin Government Dialogue and Investment Tour Series:
Starting from March, the European Chamber Tianjin Chapter, in cooperation with each industrial zone, is hosting a series of investment tours of 

.

April 22nd 
WUQING, the newly announced State-level Development Area and Hi-tech Area between Beijing and Tianjin

Tianjin Wuqing Development Area is a state-level hi-tech industry park established in 1991 and named a national developed area by the State Council on 30 December 2010. 

Located in the center of the Beijing and Tianjin Development Axle in the Bohai Economic Rim, Wuqing enjoys a convenient transportation system. Situated on the 
middle and lower reaches of Haihe River, it’s home to the ecological sites Dahuangpu Wetland, Gangbei Forest Garden and Swan Lake Spring Resort.

Discussion between WuQing government 
and EUCCC members Representatives from European Chamber

Introducing Mr. Ivan Salamin (board member of 
European Chamber Tianjin Chapter) and Mr. Simon 
Peter (vice president of Danfoss China)

Greetings

Group photo (board members of European Cham-
ber Tainjin Chapter, vice president of Danfoss China 
and top leaders of Wuqing government)

Group photo in front of Dynapac office 
building

Delegation allowed to drive with the 
guidance of Dynapac technician

Delegation visited Danfoss, who has 5 
plants in Wuqing Development Area

Mr. Simon Peter, vice president of Danfoss 
China, introduced his company Delegation visited Danfoss

Mr. Reimund Brand, General Manager of 
Dynapac, welcomed the delegation Delegation visited Dynapac Delegation visited Dynapac

Delegation allowed to drive with the 
guidance of Dynapac technician

Mr. Reimund Brand, General Manager of 
Dynapac, explained their new product

Long-term planning of Wuqing 
Development Area



I C E
Exhibition

Tianjin, China
From 28.05 to 04.06.2011 / opening hours : 10h00 > 22h00
Photographs by Robert Bolognesi taken in Greenland.
Victoria Lounge, The Astor Hotel, 33, Taier Zhuang Road, 300040 Tianjin, China, Tel: (86)(22) 2331 1688

Sierre - Paris - Tianjin
An idea that has gained ground

In 2009, the Caves de Courten Association presented a collection of photographs by Dr Robert Bolognesi in 
Sierre (Switzerland),entitled « ice, journey to the land of icebergs ». These pictures were exhibited afterwards 
at the town Hall of the 14th arrondissement in Paris. Today, the European Chamber Tianjin Chapter, which 
maintains privileged relations with the City of Sierre, has invited the Dr Robert Bolognesi to China to reveal 
this exhibition to you and to give a conference on the icebergs of Greenland. 

This is the beginning of a new pathway between Valais and China.
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The opening of the 2nd Father’s and Mother’s Day 
Date: 11:00am, Sat., 7 May 2011
Location: Hot Spring Hotel
Content: Activities of the 2nd Father’s and Mother’s Day 

Program outline:
1. Korean traditional show
2. Singer’s performance
3. Saxophone performance (3 pieces)
4. Dance of the Fans
5. Dance of the Jars
6. Song called “That kind of Woman”  
7. Song called “Happiness”  
8. Dance of Long Drum
Attendees: approximately 180, including Korean resi-
dents and overseas Chinese

The celebration of Buddha’s birthday 
(Buddha’s Light Temple)
Date: 10:50am, Tue., 10 May 2011
Location: 8F, Jing-Jin Hotel                                                                                               
Content: The celebration of Buddha’s birthday
Attendees: Huang Zanchi (President), Zheng Xuanchi 
(General Director)

Meeting for Chinese students of Korean language
Date: 10:00am, Sat., 14 May 2011
Location: Tianjin International School arena 
Sponsor: Tianjin Korean Chamber of Commerce
Supervisor: Tianjin Foreign Language Study University 
and National Founding University 
Content:
1. Korean language competition, for middle or high school 
students majoring in Korean
2. Korean drama competition, for undergraduates
3. The Korean songs competition, for any educational 
background

Address: 1F, Fenglin Hotel, No. 6 Binshui West Road, Nankai District, Tianjin
Tel: +86 22 2395 7991~3, +86 22 2395 7991 (24-hour Hotline)     Fax: +86 22 2395 7990

Http: www.tjkorcham.net     E-mail: hanshanghui@hanmail.net
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Chamber Report

Events Review 
Young Professionals Cocktail Hour - MBA Opportunities for Working Professionals in Tianjin
5:30-7:00PM, Tuesday, May 10 - Hotel Nikko Tianjin

AmCham-China, Tianjin Chapter, in cooperation with the German Chamber, European 
Chamber and the Swiss Chamber, hosted this second event of our ongoing Inter-
Chamber series, which enjoyed a great turnout of young professionals and entrepre-
neurs from both Beijing and Tianjin. Our guest speaker for the event was Dr. Hossein 
Shafa. He explained the Great Wall MBA Program for working professionals – a joint 
collaboration with Oklahoma City University and Tianjin University of Finance and Eco-
nomics. Furthermore, Dr. Shafa discussed opportunities for expats and locals to further 
their level of education and professional networks in China and the US. 

AmCham-China, Tianjin Chapter
Tenth Annual Charity Golf Tournament
10:00AM-9:30PM, Saturday, 14 May – Tianjin Kingkey Country Golf Club

For a decade, AmCham-China, Tianjin Chapter’s An-
nual Charity Golf Tournament has continued to draw 
support through some of the largest companies in 
Tianjin. The greatest form of help was through our 
major sponsors, Tianjin Custom Wood Processing 
and Renaissance Lakeview Hotel. These two made 
the entire charity golf tournament possible.

Sponsors such as Cintas, Northern Lights, Hank’s 
Sports Bar and Grill, Charles Schwab, New Conti-
nent, Jones Lang LaSalle, Wellington International 
College, Radisson Plaza, Continental Airlines and 
many others contributed other forms of donations 
that helped create a successful night.

With more than one hundred guests in attendance, we were able to raise around 40,000 CNY for the Jianhua Foundation to help disa-
bled children and young adults live productive lives in their community.

Winners:
1st place: Dave Watrous and Nick Bruckner    75
2nd place: Douglas Schwab  and S. L. Tam      76
3rd place: Bernie Delany and Jon Reed     77

Upcoming Event
AmCham-China, Tianjin Chapter 
Annual US Independence Day Celebration
4:30-8:30PM, Saturday, July 2 -- Tianjin Renaissance Lakeview Hotel

Gather with family, friends, colleagues and the AmCham-China, Tianjin Chapter for our yearly celebration of America’s Independence 
Day!  The festivity will be held on Saturday, July 2nd at the Renaissance Tianjin Lakeview Hotel, which will provide an all-inclusive buffet 
with all the goodies you have come to expect for this occasion. We’ll also have plenty of cold beverages to help beat the heat. While you 
eat, listen to the American-themed music and compete in our family-friendly games.  
For detailed information on sponsorship or to book tickets, please send an e-mail to amandahe@amchamchina.org or call Amanda He 
at +86 22 2318 5072.

AmCham-China Tianjin Chapter

Room 2918, 29F The Exchange Tower 2,189 Nanjing Lu,Heping District
Tel: +86 22 2318 5075   Fax: +86 22 2318 5074

Website: www.amchamchina.org

Longest drive: Timothy Beagle
Most accurate longest drive: Khan Sung
Nearest to Pin: Simon North (14#) 
                         Gene Brewer (7#)
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BenCham – the Benelux Chamber of Commerce in China – strengthens the business, government and 

Shanghai and one newly established in the Pearl River Delta, we provide a wide range of services to 
ensure our members' success in China.

YEARLY SPONSORS

THREE YEARS ON, EUROPEAN COUNCIL PRESIDENT HERMAN VAN ROMPUY SEES HOW BAMBOO IS
HELPING TO REBUILD SICHUAN, CHINA

15 May 2011, Sichuan, China: Almost three years to the day since 
China’s Sichuan Province was hit by one of history’s most devastating 
earthquakes, the President of the European Council, Herman Van 

that bamboo is playing in helping to rebuild shattered communities.

On Sunday, 15 May, President Van Rompuy visited a bamboo production forest in Hongguang Village, Dujiangyan, and a bamboo 
training and demonstration centre at the Dujiangyan Campus of Sichuan Agricultural University. Dujiangyan is one of eight sites for 

and environmentally sustainable economic growth in the region.

On 12 May 2008, the massive earthquake hit Sichuan, leaving 80,000 people dead, 5.5 million homeless and 1.15 million deprived 

The project is part of the European Union’s 

sustainable consumption and production among 
small and medium sized enterprises in Asia, and 

OUR LINKEDIN FAMILY

To go directly to our member group, please visit:  
www.linkedin.com/groupRegistration?gid=105429.

UPCOMING EVENTS 

second half of 2011
09 June 2011: Training: How to address social risks in China?

To keep updated on upcoming events, please email us at 
 or visit our website www.bencham.org

BENCHAM BEIJING OFFICE

beijing@bencham.org
www.bencham.org
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PAST EVENTS
28 April 2011
Financial Networking Night, The Pavillion, Beijing

The event was designed to provide leading profes-
sionals in the financial industry the opportunity to ex-
tend networks and share knowledge with peers. For 
the financial services people only.

Organized by the China-Italy Chamber of Com-
merce, the SwissCham Beijing, the Benelux Cham-
ber of Commerce, the China-Australia Chamber of 
Commerce, the European Chamber of Commerce, 
the French Chamber of Commerce, the Hong Kong 
Chamber of Commerce, the British Chamber of 
Commerce and the Spanish Chamber of Commerce.

CURRENT UPCOMING EVENTS
China IPR SME Helpdesk webinar series 1

How to protect your business in China: An introduc-
tion to intellectual property rights in China

The China IPR SME Helpdesk is launching a new 
training initiative, its first webinar series, comprising 
four free webinars to be held throughout May and 
June 2011:

24 May - General overview of IPR protection 
               in China for European SMEs 
31 May - Focus on IPR protection for SMEs 
               in CREATIVE INDUSTRIES 
07 June - Focus on IPR protection for SMEs in 
               the MACHINERY INDUSTRY 
20 June - Focus on IPR protection for SMEs in 
               the CHEMICAL INDUSTRY 

PUBLICATION
The China-Italy Chamber of Commerce is pleased 
to announce that the next issue of Quaderno, its 
Chinese and Italian monographic magazine distrib-
uted electronically twice a year, will be published at 
the end of June.

This issue focuses on Biotechnologies in China, 
technologies/tech transfer/the China market, and 
opportunities for Italian companies. An introduction 
to the technology and technological transfer market 
in China offers insights into actual conditions and 
opportunities for Italy.

Three sections deal with common interests be-
tween Italy and China: biotechnologies, mechatron-
ics and information and communications technolo-
gies. Each section will analyze one specific sector 
and showcase opportunities for business coopera-
tion.

Two interviewees – one Chinese and one Italian ex-
pert – give a clear and in-depth explanation of the 
current state of biotechnologies in China and Italy. 

Finally, contributions from experts in public insti-
tutes and private companies provide first-hand in-
formation on the above topics, giving their personal 
views and possible future implications.

Beijing
Unit 1612, Zhongyu Plaza

A6, Gongti North Road
Chaoyang District, 100027, Beijing, China

Tel: 0086 10 8591 0545
Fax: 0086 10 8591 0546
info@cameraitacina.com

Shanghai
Room 1604, Xin Cheng Mansion

No.167 Jiang Ning Road
200041 Shanghai, China
Tel: 0086 21 5407 5181
Fax: 0086 21 5407 5182

infoshanghai@cameraitacina.com

Guangzhou
Garden Hotel, Room 948

368 Huanshi Dong Road, Garden Tower
Guangzhou, 510064

Tel.: 0086 20 8365 2682
Fax.: 0086 20 8365 2983

  infoguangdong@cameraitacina.com

The purpose of the China-Italy Chamber of Commerce (CICC) is to create and develop economic and trading relationships between 
China and Italy. The CICC facilitates the access of Italian enterprises to the Chinese market through a wide range of services and ben-
efits on top of organising events to deepen the knowledge of the Chinese market and its regulations. In addition, the CICC carries out 
networking activities that strengthen Italian-Chinese cooperation.
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Calendar

MON TUE WED THU

1 2

6 7 8 9

13 14 15 16

20 21 22 23

27 28 29 30

JUNE 2011

JULY 2011

Special Days   

1
8

15
22

2
9

16
23

6

13
20

27

7

14
21

28

4

11
18

25

5

12
19

26

3
10

17
2 4

29 30 13

5
Aviation Outlook China

Shangri-Las Kerry Centre Hotel
5 - 7 JULY

China International 
Environmental Protection 
Exhibition

Beijing China International Exhibition 
Center (CIEC)
7 - 10 June

Clean Energy Expo China 
China National Convention 
Center(CNCC)
22 - 24 June

China Building
China National Convention 
Center(CNCC)
1 - 3 June

China (Beijing) International 
Steel Tube Industry Exposition

Beijing China International Exhibition 
Center (CIEC)
16 - 18 June

Jun.01

Jun.05

Jun.06

Jun.19

Jun.23

International Children's Day

International Environment  Day

The Dragon-Boat Festival

Father's Day

International Olypmic  Day

Wire & Cable Expo, China 2011
Tianjin International Exhibition Center
15 - 17 June
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Calendar

TIANJIN & BEIJING EVENTS          
FRI SAT SUN

3 4 5

10 11 12

17 18 19

24 25 26

                                                              TIANJIN & BEIJING EVENTS          

15
Beijing International 
Jewellery Fair

China World Trade Center(CWTC)
15 - 18 JULY

Tianjin Private Equity 
Conference

Meijiang Conference and Exhibition 
Center
10 - 12 June

European symphonic works 
Concert

Tianjin Concert Hall
19:30
50/100/180/280/380/500 CNY
+86 22 2332 0068 

HR Workshop - Risk Manage-
ment and Solutions in Labor 
Relations

Renaissance Tianjin Lakeview Hotel 
9:30

Biological Industry Conference
Meijiang Conference and Exhibition Center
26 - 28 June

Classical Chamber Music Concert
Western Shore Art Salon
20:00
100 CNY
+86 22 2326 3505

Independent Band ANT China Tour 2011
13 club
20:00
60/70/100 CNY  

Percussions Claviers de Lyon and chorus concert
Tianjin Concert Hall
19:30
50/80/120/180/280/380 CNY
+86 22 2332 0068

Special concert for father's day-- by Amercian 
Canterbury chorus

Tianjin Concert Hall
19:30
30/60/90/120/180/280 CNY
+86 22 2332 0068

Iceland piano and violin 
duet concert

Tianjin Concert Hall 
19:30
30/50/80/120/180/280 CNY
+86 22 2332 0068 

American Las Vegas Youth Symphony Orchestra  
Concert

Tianjin Concert Hall
19:30
60/100/180/280/380/500 CNY
+86 22 2332 0068

6
Sino Folding Carton

Beijing China International Exhibition 
Center (CIEC)
6 - 8 JULY
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To do a common thing, uncommonly well, brings success. - Henry John Heinz 

Regardless of who you are or what you have been, you can be what you want to be. - William Clemente Stone       

We come nearest to the great when we are great in humility. -Tagore  

 - Emerson 

Quotations of the month

Arts & Leisure Book  Review

Tianjin’s role in China’s Green Future
by Keith Crane

In school, Jonathan Watts was told that if everyone in China were to jump at precisely the same time, the 
impact would shift the planet’s motion. It scared him then, as does China’s voracious appetite for world 
resources now.

When a Billion Chinese Jump is Watt’s journey across the country, from Shangri-La to Xanadu, looking 
at the environmental damage China has wrought through its rapid development, and its new struggle to 

Tianjin has played a pivotal role in the process – from a former home to state-owned factories channeling 
“from the industrial blacklands of the northeast to the most polluted sea in China”, to its present vision of 
creating the Binhai New Area joint project with Singapore, “touted as the most environmentally-friendly 
city in China and an example for developing nations across the planet.”

On the way Watts is impressed with the high-speed train from Beijing, “far faster than any train I’ve been 

Watts lists the area’s planned credentials:  20% of its power from renewable sources including heat contained in the earth; domestic 
water use of less than 120 litres per person per day, half supplied by rain and recycling; every building insulated and double glazed for 
optimum energy conservation; 60% of waste recycled and car journeys down by 90% with light rail. “Overall there would be an average 
of 12 square metres of parkland, grassland, or wetland for each resident”, he writes.

He is encouraged by knowing that Wang has previously been in charge of much of Tianjin’s recent urban planning, and this is a much 
smaller scale, an easier task.

Project had a greater chance of success because it was being run and funded by the central government. China’s leaders had invested 
a great deal of political capital in the project.”

Yet he ends the chapter couching his enthusiasm with a mix of caution. “If the eco-label at Tianjin proved to be nothing more than a 
marketing gimmick to sell up-market real-estate…it would quickly become an environmental cul-de-sac...If …it could reach stringent re-
newable energy, waste recycling, and carbon goals…it could be followed by 400 new similar sized communities due to spring up across 
China” in the next 20 years.

It’s a hopeful dream for Tianjin, and a must read for those in the city trying to make it happen.

“When a Billion Chinese Jump” is published by Faber and Faber.

If you want to purchase this book, please send an email to BOOKS@INTERMEDIACHINA.COM, we will deliver the book to your door.

Language: English 
Hardcover: 448 pages 
Price: 250 CNY + Shipping
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Arts & LeisureLast Word

Internet bubble bursting?
By Mike Cormack  

As p a t e  o f  h i g h - p r o f i l e 
flotations in the Chinese 
tech sector has seen talk 

of there being a bubble frothing 
to the top of the news agenda. 
It’s nearly impossible to prove 
that a bubble actually exists 
(except, of course, in hindsight), 
but when stocks are being talked 
up and then actually traded for 
cold cash on expectations rather 
than actual performance, then 
you have to wonder. It ’s very 
easy to look at the Chinese tech 
market and think “enormous 
market + fast economic growth 
= big profits”, but of course life, 

and stock markets, are never so 
simple. (Would that they were!)

In the first place, monetisation 
–  t h e  a b i l i t y  t o  g e n e r a t e 
income from users – is always 
a challenge. Internet users are 
notoriously fickle, and almost 
completely without any brand 
loyalty :  star t  charging for a 
popular service and they’ll leave 
faster than you can say “AOL”. 
Increasing revenue, whether 
by subscription, advertising 
o r  c h a r g e s ,  a l m o s t  a l w a y s 
heralds a dramatic decline in 
users. Newspapers that apply 

a “paywall”, even it ’s just the 
cost of buying a physical paper 
copy, see subscribers plummet, 
the sole exceptions perhaps 
being the Financial Times and 
Wall Street Journal, which are 
necessary for their readers to 
do their job. Secondly, it’s costly 
to  mainta in  inf rast ruc ture, 
grow and develop, and even 
promote business in the pursuit 
of greater market share. Wages, 
bandwidth, office rent, computer 
systems – these don’t come 
cheap, especially (as is usually 
the case) if you are based in 
Beijing or Shanghai.
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Nonetheless, we have recently 
seen IPOs from RenRen (the 
“Chinese Facebook ”) ,  v ideo 
sites Yokou and Tudou, Internet 
and mobile security products 
c o m p a n y  Q i h o o  3 6 0 ,  a n d 
DangDang (“the Amazon.com 
of China”). Earlier offerings like 
Baidu and Alibaba are now some 
of the largest tech stocks in the 
world, by market capitalisation 
(if not by revenues). What is 
striking about all of them is their 
strategy (if it is a strategy) of 
building market share, floating 
(on US stock exchanges, not 
Chinese)  and being valued 
way beyond what any earnings 
expectation would predict, has 
been repeated several times, 
yet no-one seems bothered. The 
expectation seems to be that the 
only way is up. The parallel with 
the US internet bubble in the 
late 1990s is all too clear – then 
too, companies hoovered up 
enormous amounts of venture 
capital in pursuing market share; 
then too, companies had no 
strategy towards profitability 
other than “build it, and they 
will come”; then too, astonishing 
prices were being quoted for 
companies. The market didn’t 
seem to know what was worth 
what, and fortunes were made 
and lost with alarming ease and 
rapidity.

We will probably see much the 
same thing. It is difficult to see 
how Yokou, for example, can 
hope to make a profit – it does 
not charge, nor does it offer 
subscriptions, and if it did users 
would immediately gravitate 
e l s e w h e r e .  D e p e n d e n t  o n 
advertising, as a single purpose 
website it  also suffers from 

competition with Sina, Sohu, 
RenRen and other sites that 
offer video streaming as part 
of their repertoire. Tudou faces 
similar challenges, and while 
Sina’s Weibo might be spun off 
and sold, it’s also hard to see the 
source of income to make it a 
worthwhile purchase. 

T h i s  i s  n o t  t o  s a y  t h a t  a l l 
companies will go bust. Amazon 
and eBay came through the 
US bust and are enormously 
profitable. Bubbles do, however, 
make l i fe  absurdly  easy for 
companies that aren’t worth 
it ;  i t  just  takes t ime for the 
worthwhile to be separated from 
the worthless. (Does anyone 
else still remember Boo.com?). 
Baidu and Sohu are likely to do 
well, but can recent IPOs come 
anywhere near theirs?

All eyes are on RenRen at the 
moment. Given that China is 
one of the few countries where 
Facebook is not the foremost 
social network website, RenRen 

has  a  c lear  run ( though i ts 
rival, Pengyou, holds an 18% 
market share already, compared 
t o  R e n R e n ’s  2 5 % ) .  W i t h  a 
marketplace of  457 mi l l ion 
online, China’s Internet numbers 
are st i l l  r is ing fast .  Also,  of 
course, Facebook’s enormous 
success has made RenRen a 
success almost by default – if 
it is “China’s Facebook”, as is so 
often said, then no wonder it 
is worth investment. Facebook 
might still be in private hands, 
but here is a chance to get the 
next best thing. So for investors 
it seemed a clear “buy”.

Consequently, when RenRen 
floated on the stock market, it 
raised  743 million USD and its 
share price rocketed up 70% 
to 18 USD. But can it hope to 
maintain a valuation of 7 billion 
USD, when it lost 64 million 
USD on revenues of 76 million 
USD? Just take a look at what 
the CEO, Joe Chen, did. He was 
a seller when stocks hit their 
initial peak. 






