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Dear Reader,

Truth is often elusive.

It seems that business pursuits across nearly all fields eventually meet with 
exaggerated, understated or falsified information. One such example in this 
month’s Press Review relates the case of questionable domestic accounting 
practices. It goes on to suggest a method for dealing with cover-ups and for 
unearthing authentic data.

The results of an occupational trustworthiness survey carried out by Xiaokang 
monthly, sister organization of State-funded Qi Shi (Seeking Truth), were 
reviewed in the Asia Times on 12 August. “More than 91% of respondents 
said they no longer believe government statistics on social and economic 
development,” reports the Times, “saying such data is ‘all or mostly fabricated’.” 
This percentage has risen from 79% in 2007. And when many companies are 
owned, run, controlled, subsidized or otherwise monitored by the government, it 
is no wonder that citizens remain skeptical about business practices.

So it appears that a company may be able to gain market share by distancing itself 
from the government – at least to the eyes of consumers. What then, would an 
appropriate corporate image be in China?

Of 49 social groups listed in the survey, the 5 most trustworthy (in descending 
order) were farmers, religious workers, sex workers, soldiers and students. 
Analyze what you may, the “like a good neighbor” slogan has helped State Farm 
grow to the largest home and auto insurer in the United States. 

And just to sate curiosity: the 5 least trustworthy occupations (also descending) 
were real estate developers, secretaries, brokers, performance stars and directors. 
Organizations looking to improve corporate image would do best to steer clear of 
the public media fiascos associated with these groups.

Where certain industries have gained a negative reputation over time, it is 
important to market present performance as a stark contrast to the past. Even a 
slight increase in trustworthiness can result in relatively dramatic gains. 

As our director puts it, “We are lucky journalists are not in the five least-credible 
groups.”

Sincerely,

Jamie Michael Kern

Managing Editor – Business Tianjin
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75,000,000
China's Ministry of Finance said it will continue subsidizing dairy 
companies’ loan interest payments until the end of this year to 
the tune of 75 million CNY (11 million USD). The subsidy covers 
3.11 percentage points of the loan interest rate.

50,000
Vi rg in  Mothersh ip  “Eve” 
recently made a triumphant 
arrival at EAA Air Venture 
Oshkosh 2009 for its world 
public debut. “Eve” is designed 
to reach an altitude of 15.5km and release Space Ship Two, which 
will transport passengers to space at 110km. The plane is part of 
Sir Richard Branson's efforts to create a space tourism industry.

Numbers

148,000,000
Quanjude Roast Duck Restau-
rant served its 148-mill ionth 
duck during the 145th anniver-
sary celebration of the restau-
rant in Qianmen, Beijing.

33.6%
-

from the massive government spending in the construction of 
railways, roads and infrastructure.

20
Bubbleologist Samsam Bub-
bleman set the record for the 
world's largest free-floating 
soap bubble using a top-secret 

20 years.

19.7%
According to Australia's Tourism Forecasting Committee, China 
will lead Australia's inbound tourism market growth over the 

far ahead of India in second place (10.9%) and the UK in third 
(8.2%).

2162
In a wedding in northeast Jilin 
province, the bridegroom offered 
a spec ia l  g i f t  for  h is  lady: a 
2,162-meter long and 1.5-meter 

7,500,000,000  
China Railway Group Ltd said it would consider undertaking a 
7.5 billion USD railway project contract won by its parent com-
pany in Venezuela, which is the biggest overseas contract for 
railway builder to date.

2,570,000
A total of 2.57 million people received unemployment insurance 

billion CNY, said Hu Xiaoyi, vice minister of Human Resources 
and Social Security.

9%
Due to the stimulus-driven economic recovery, Morgan 
Stanley has raised its 2009 GDP growth rate forecast for China 
from 7% to 9%. It has also upped its forecast for 2010 to 
10%, according to a recent report by Morgan Stanley econo-
mist Qing Wang.

961
Cadbury has announced pro-

bar of chocolate in the world 
as part of the promotional 
campaign for the limited return 
of Wispa Gold.
The edible gold leaf-covered special edition bar is priced at 
961.48 GPB (1,628 USD).

18,700,000
August 1 marked the first an-
niversary of the Beijing-Tianjin 
high-speed railway. Over the 

has transported 18.7 million 
passengers, with a 98% punctu-
ality rate.

40.7%
CNY (3.3 billion USD).

200,000
The 2009 Tianjin International Beer Festival attracted a record-
breaking 200,000 visitors, double the number from last year.
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In 2008, Novo Nordisk, a world 
leader in diabetes care, started 
construction on a new insulin 
production plant in TEDA. 

The plant  has  been designated 
Novo Nordisk’s primary production 
base in the Asia Pacific region and 
will supply both China and export 
markets. The investment amounts 
to close to 400 million USD and 
will create close to 500 new jobs in 
Tianjin. It is one of the largest in-
vestments in Novo Nordisk’s history, 
and its largest single investment 
outside Denmark. The plant will be 
built on a new 88,000sqm site next 
to the existing plant. It is expected 
to be operational in 2012. Major 
Novo Nordisk insulin products such 
as NovoMix® 30 and NovoRapid® 
will be formulated and filled in the 
plant. Lars Arnoldsen, Novo Nord-
isk’s project vice president, has been 
managing operations for the past 
couple years. He recently sat down 
with Business Tianjin to discuss 
project management techniques as 
well as his experiences in China.  

In 2007 you were appointed as 
project leader for the construction 
of the filling facility in Tianjin. 
How did your previous experience 
help prepare you for this new role?
More than 20 years of experience 
working on projects in India and 
Europe have allowed me to become 
very familiar with the necessary 
processes. However, a large-scale 
project such as this one cannot be 
completed without a grand and 
dedicated team. At Novo Nordisk, 
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our team also has a tremendous 
knowledge of project management 
and the skills necessary to complete 
the job. So the success of the project 
is not so much as a result of me but 
as the joint effort by the team. Our 
superior recruitment and training 
program has allowed us to choose 
and prepare the right people.  

You originally came to China in 
1998 then returned in 2007. What 
are the most surprising changes 
you noticed about China during 
this time?
In 1998, China at that time and 

TEDA in particular were in the early 
stages. During that period, bicycles 
instead of cars filled the streets. In 
1998, there was only one McDonald’s 
close to the Holiday Inn Tianjin Ho-
tel, now you see an influx of Western 
companies like Starbucks and KFC 
in the area.

The wealth in Tianjin has also 
changed drastically during this time. 
You can see it in the way that peo-
ple dress and the way people think 
and behave. The Chinese people 
have become aware that China is 
accumulating more wealth so now 

the people are more concerned with 
acquiring personal prosperity in 
the same rapid pace. As a result, the 
Chinese people are highly interested 
in quickly advancing in their profes-
sional lives. They feel they have to 
keep pace with their friends and col-
leagues. This creates people with a 
lot of initiative who want to achieve 
more but at the same time as a man-
ager creates challenges in managing 
employee expectations. At Novo 
Nordisk, our business requires indi-
viduals with a profound knowledge 
of the industry and project manage-
ment. So an employee must possess 



such knowledge in order to advance 
in their position. 

There has also been a change in the 
mentality of the Tianjin government 
regarding the long-term health of 
the people and the environment. 
For example, when I originally came 
to TEDA, I could hardly see a tree. 
Now I heard the Tianjin government 
will plant 20 million trees next year, 
so it really says a lot about the pro-
gression in the thought process of 
local government. 

What tools do you utilize on a daily 
basis in your role as Project Vice 
President?
I  u s u a l l y  e mp l o y  t h e  m a n a g -
ing by walking around (MBWA) 
technique, in which I talk with 
employees to monitor how they 
are performing in regards to the 
organization’s metrics. In doing so 
I assess the individual performance 
level of each employee to see how 
they can improve or assist others. 
We also like to give people freedom 
and space to develop themselves.  

What skills do you think are neces-
sary to become a successful project 
manager?
Experience in knowing what works 
and when to apply it. You can’t just 
look at the training manual and 
that’s it, because you are dealing with 
people and so it also requires people 
skills. Furthermore, knowing what 
is going on not only based on the 
data but having a feel of the pulse for 
what is going on in the field. 

In addition to knowing the hard 
skills, a successful project manager 
has an understanding of the organi-
zation and how to get the best out 
of the people they are working with. 
This means realizing that some peo-
ple need a push while others need to 
be left alone.  

Project management is like driving a 

car with the high beams and low beams 
because with the low beams you can 
view the short term problems, but in 
order to stay on track the project man-
ager must use the high beams to have 
sights on the long term. This allows 
the company to know exactly which 
direction to go, which leads to a calmer, 
relaxed environment. 

In establishing your first plant in China, 
you said the most difficult aspects 
were “quality mindset, red tape, and 
business ethics.” Can you please tell 
us how you dealt with each issue?
The red tape was initially a difficulty 
but the local government has been 
very supportive in guiding us.  Busi-
ness ethics, especially in China, is 
always a concern. We train our em-
ployees to respect the laws and the 
UN resolutions. There are plenty of 
temptations but our employees have 
reacted in the legal, proper manner. 
This is equally vital in quality man-
agement because our product if not 
produced correctly could be lethal, 
so we as an organization cannot 
accept anything less than the most 
stringent standards. We also express 
this philosophy to our workers to 
ensure the safety of our employees.  

If a project is behind schedule, what 
actions do you take to make sure the 
process is completed on time?
The best thing is to first be aware of 
what’s going on, what’s the problem 
and what we can do to resolve the 
issue. In our current delay, we found 
that the project was more effective 
when we substitute machinery for 
human labor during the hot summer 
months. Every day, I meet with the 
general contractor so I can assess the 
current situation to make sure the 
project is on track. 

How can a manager properly create 
and articulate corporate culture to 
new employees?
We have a special training program 
for the initial couple of months where 
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we teach culture and how it applies to 
daily life. However, more important 
than talking about it is making sure 
that existing staff live the culture and 
set an example for the newcomers. 
Our corporate culture basically in-
volves being a descent person. 

We create a strong magnet so when 
employees walk into the office in the 
morning, they have the Novo Nord-
isk spirit. At Novo Nordisk, we don’t 
have a Danish culture or a Chinese 
culture. We have a Novo Nordisk cul-
ture which symbolizes the values of 
the organization as well as the skills 
and knowledge from people all over 
the world. It’s easier to move employ-
ees from a Novo Nordisk location in 
one country to another because they 
are familiar with the Novo Nordisk 
way of doing things.  

We also have surveys in which we are 
evaluated as managers by the employ-
ees. In these surveys, we also gauge 
the employee’s knowledge of the cor-
porate culture and how well their im-
mediate manager follows this culture. 
The main reason we really emphasize 
corporate culture is because we fol-
low a global strategy in which the 
same quality standards are followed 
in every country of operation.      

Is there anything else you would 
like to share with our readers and 
the business community?
Prior to coming to China for the 
first time, I’d recommend keeping an 
open mind. See it and experience it 
on your own without having any pre-
conceived notions. Also, we’d like to 
remind the readers that diabetes is 
a serious problem and that people 
should take the necessary precautions 
like daily exercise and healthy eating 
to prevent cases from occurring.  
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The spend is nigh
The Economist, 1-7 August 2009

Now that Americans must consume 
less and save more, a rebalanced global 
economy will require surplus economies 
like China, Germany and Japan to save 
less and spend more. China’s 400+ billion 
USD surplus in 2008 (10% of its GDP) 
has been the target of scrutiny.

Fortunately China’s trade surplus is already shrinking, down 40% 
to 35 billion USD in Q2 2009. The nation’s decreased exports and 
a consistently increasing domestic demand seem to be meeting 
Western requests. 

Yet despite China boasting the world’s fastest-growing consumer 
market, consumer spending still lags behind overall economic 
growth. An increasing share of China’s GDP comes from 
investments – a large portion from government stimulus – and 
a decreasing share from private consumption. The author argues 
that such short-term work on infrastructure and construction is 
unsustainable. 

Several strategies have been suggested and/or employed to 
motivate Chinese households (who save an average 28% of 
disposable income) and businesses to spend rather than save. 
These include doubling spending on health care, education and 
social security, lifting the cost of capital, improving access to 
credit, land reform and currency appreciation.

Adjusting for the Future
Caijing, 11 August 2009  

In 2009, there is little doubt that China 
will "protect eight", official shorthand for 
ensuring GDP growth of 8% or greater. 
The contribution of investment growth 
supported by credit expansion is espe-
cially significant to this number.

Central parity rates for one-year treasury bills resumed on 8 July 
rose for four consecutive weeks. The China Banking Regula-
tory Commission reiterated that it would strictly enforce a 40% 
down payment rule on purchases of second homes. After a year 
in waiting, the "Provisional Law for Fixed Asset Loan Manage-
ment," meant to ensure that credit flows into the real economy, 
was finally released on 27 July.

Numerous experts believed that a marked change in policy 
in the third quarter is unlikely. But depending on economic 
growth trends and consumer price movements, some say large 
macroeconomic policy adjustments could be seen in Q4 2009.

Another View: Tunneling to True 
Profit in China
NY Times, 17 August 2009  

Seeking to calculate normalized profit 
of a Chinese company prior to its ac-
quisition, the author soon discovered 
that “Generally Accepted Accounting 
Principles are not generally accepted 
in China.” 

While businesses in gray economies may keep one set of ac-
counts for the government and one for themselves, Chinese 
companies often forego the latter. “Normalized profit” was a term 
unfamiliar to the company in question. Calling it “true profit” 
sounded offensive, and “official profit” was the number already 
reported to the government. When asked for “the profit you 
would have received if you had reported everything completely 
correctly,” confused employees said that finding such a value 
would only result in a greater tax liability.

The author, on whose decision the acquisition laid, resorted 
to stoking pride and fear to get the desired data. “Your busi-
ness looks surprisingly unprofitable,” he noted, hinting at both 
poor performance and a low purchase price. The company now 
wished to report true values, but still faced the embarrassment of 
admitting deceit. “Don’t worry, I’ve seen this many times before,” 
he assured, and was given the access necessary to calculate nor-
malized profit.

Equator Principles: Green 
declaration of Banks 
Directors & Boards, August 2009

Government organizations, non-profits 
and even some commercial organizations 
are concerned with climate change. 
E nv i ron m e nt a l  prot e c t i on ,  g re e n 
consumption, energy conservation and 
emission reduction are all markets with 
risk and opportunity. 

Many enterprises have already included environment and 
climate change factors into their overall development strategy 
and are exploring sustainable commerce. Those seeking to do so 
may benefit from banks which adopt Equator Principles. Equator 
Principles guide banks to include environmental and social risk 
management into daily operational management, only financing 
projects that meet environmental standards. 

China Industrial Bank Co. is the first and only Equator bank 
in China. In September 2008, 13 commercial banks in China 
signed a social responsibility declaration, committing to take 
relative social responsibility positively and to promote economic 
development and social progress across all demographics.

Press Review
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Talking to factory managers around Tianjin suggests 
that Tianjin is doing no worse than other Chinese 
cities during the global economic crisis. In fact 

it’s probably doing better, thanks to a thriving port and a 
growing retail sector.

This reporter’s calls to dozens of local companies and con-
sultants have found wages and rents are generally holding 
steady. Layoffs have been minimized and there are not 
many empty factories in Tianjin. 

Local businesses are enthusiastic about government 
spending – part of China’s 586 billion USD stimulus pack-
age – on Tianjin’s infrastructure. The largest chunks of 
cash are being spent on infrastructure, powering the city’s 
future, and on subsidies to industries like petrochemicals 
and steel, both hit by falling demand.  

There may be money about for big projects, but Tianjin’s 
manufacturing scene has clearly taken a hit. Output at lo-

cal factories fell 20% through spring this year, says long-
time local consultant Juan Silvestre, whose Boxinves Group 
advises local foreign-invested firms. “Export orders aren’t 
what they were last year,” he explains, though the effects 
have been muted: rather than close, factories manufacturers 
have opted to shave off a few production shifts a week.

Whereas last year Tianjin businesses were stung by rising 
prices for fuel and electricity, this year they’re struggling 
to get orders. “The first few years were challenging because 
we had a new plant and no customer base, now it’s chal-
lenging because we have to reduce costs,” says the head of 
a US-owned supplier of industrial gases in Tianjin. 

The firm has been walloped by a slump in steel consump-
tion. Orders from local steel mills – key customers – 
slumped, but so too did supplies to manufacturing firms 
using steel, explains the executive, who preferred to be un-
named as he’s two months from retirement and handing his 
position over to a Chinese counterpart. He points to that 

Getting Out of Here Alive
How Tianjin’s manufacturers are coping in a global economic crisis

By Mark Gao
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transition as an effort by company 
headquarters to cut costs. 

Tianjin remains a good location 
from which to service the northern 
Chinese market, agrees the Ameri-
can manager. “But the city has gone 
through cycles.” The latest cycle will 
shake out a lot of firms which have 
up to now survived on “very small” 
margins, he predicts. Several of his 
customers in Tianjin “have ceased 
to exist.” The executive says Tianjin’s 
problems date back to before the Ol-
ympics. “Firms forced to close for the 
Games never reopened: their market 
share was snapped up by competitors 
in Guangdong and elsewhere. Then 
came the global recession.”

Mario Bernhardt knows unfortunately 
well the affects of the recession. The 
general manager of BHS Sonthofen, 
a German-owned maker of industrial 
machinery, has had a “very difficult” 
year so far. Orders from its key export 

markets Europe and India have fallen 
by over 50% compared to the first quar-
ter of 2008, says Bernhardt. Domestic 
sales of BHS’ crushing and filtration 
machines have been “satisfactory” but 
won’t rise fast enough to replace lost 
overseas orders, he explains. 

Hence the firm has been laying off 
staff and trimming other costs to sur-
vive in Tianjin. BHS found local sup-
pliers to replace parts for its machines 
which it hitherto imported. Bernhardt 
has also seen some relief in falling 
prices for steel, a key input at BHS. 
Other costs are harder to trim: rent 
and utility fees have not been reduced 
by local authorities – as has been the 
case in other Chinese cities – to help 
firms survive these lean times. BHS 
doesn’t contemplate reducing its sales 
prices. Nor has it cut back on wages; 
to the contrary, the firm this spring 
matched a 2008 pay rise of 5% to keep 
remaining staff content.

Finance is another crunch point for 
firms like BHS, forced to seek loans 
to keep cash flow steady. Local banks 
are not keen to extend loans until ex-
isting loans are fully paid, regardless 
of the collateral backing up the origi-
nal loan. “We couldn’t imagine this 
problem” back home in Germany, 
notes Bernhardt.

Firms l ike his  are forced to go 
through the messy process of bring-
ing in cash via a loan from the over-
seas parent company. Such cash pres-
sure sounds incongruous given the 
record flood of credit from Chinese 
banks to business early this year, a 
central government effort to keep lo-
cal business afloat.

Foreign firms have felt local officials’ 
concern when jobs were at stake. “The 
local government has visited a couple 
of times to assess the situation,” notes 
Alessandro Zaccarini, general man-
ager at industrial equipment maker 
TEMA Siebtechnik (Tianjin). “It was 
clear that their main worries were 
potential layoffs of workers.” Luckily 
TEMA has been in hiring rather than 
firing mode so far this year, but still 
local government “has tried to receive 
assurance that the level of employ-
ment and salary will be at least kept 
at 2008 levels.”

Zaccarini notes 2009 “will be a bad 
year for new order intake” for the 
Dutch-German firm, which produces 
equipment such as centrifuges for 
the chemical and coal industry. “Our 
chemical customers are feeling the 
pain of the overcapacity which was 
built up during the last few years,” 
says Zaccarini. “New projects are ei-
ther cancelled or delayed.” 

Cuts in clients’ production and a 
knock-on cut in clients’ maintenance 
budgets is also denting TEMA’s main-
tenance earnings. Since many of the 
firm’s customers in the chemicals 
production sector have cut produc-

Feature story
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tion output there’s less need for main-
tenance of machines, “so 2009 will be 
worse than 2008 for us in this area.” 
But Zaccarini is overall optimistic. 
“We see signs that customers have re-
sumed production at 2008 levels and 
are ready to invest again in new op-
erations, even if the pace of it must be 
assessed in the second half of the year.”
There’s another upside for TEMA 
Siebtechnik: in the past few months 
the “extremely specialized” workers 
it needs have become much easier to 
find. “More and more companies are 
merging or shutting down so there’s a 
large number of qualified candidates 
on the market.” There’s even plenty of 
managerial talent, usually the scarc-
est HR commodity for multinationals 
in China. “A lot of local managers 
are afraid that their companies might 
close or merge and are proactively of-
fering themselves… people who had 
no interest to talk to us in 2008 have 
suddenly a strong interest to do so.”

Similarly, there are plenty of bright 
spots for Tianjin’s manufacturing 
business. Investment in the aeronau-
tics sector has improved dramatically, 

says Silvestre, as suppliers of aircraft 
maker Airbus have opened up local 
operations to the only China plant of 
the European jet maker. One of those, 
Swiss-owned composites maker 
Gurit, set up shop to supply product 
such as airplane fiberglass for the 
city’s fast-growing aeronautics and 
wind turbine manufacturing. 

Tianjin “is rapidly becoming a centre 
for wind energy-based companies,” 
explains Phil Harnett, general man-
ager of the company’s Tianjin opera-
tions. Tianjin has secured the China 
locations of world wind equipment 
leaders like Gamesa and Suzlon. The 
global recession has also hurt green 
energy, however. Gurit’s order book 
has been affected “very significantly” by 
the dry up of long-term capital among 
organisations and companies working 
together to build new wind farms. 

But Gurit will stick around. At a na-
tional political level, China’s recently 
announced increase in VAT refunds 
for exports from 5% to 11% “will as-
sist us a little,” says Harnett. Though 
costs for business have risen, rent 
and utility bills have remained un-
changed. Luckily in difficult times the 
firm has had “good support” from the 

local government in providing cheap 
offsite storage to assist in handling 
the inventory built up as orders drop. 
Gurit has no expectations or de-
mands for government policy shifts 
or support. “None really – just stabil-
ity while the markets recover.”

Head of the Tianjin office of real es-
tate consultants Jones Lang LaSalle, 
Michael Hart sees Tianjin’s saving 
grace in its ability to readjust and re-
invent its manufacturing base. Secur-
ing Airbus has meant a steady stream 
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of aeronautics companies into the 
city. “As a port town Tianjin attracts 
investors who assemble goods locally 
for domestic and export markets,” 
says Hart, pointing to a recent invest-
ment by WalMart, keen to supply its 
fast-expanding China sales network 
through a new Tianjin logistics centre. 

The downturn may have been the 
push the city needed to clean up and 
diversify its business base. In the past 
two years city officials started to build 
a services sector into town, notes 
Hart. But given the services sector is 
“not a major driver” of city revenue 
“this will remain a manufacturing 
town,” he adds. The fight for big-
name investors means competition 
between the city’s investment zones is 
“fierce” he claims.

A rare positive of the dour economic 
climate so far in 2009 has been a 
cool-off in inflation, which Harnett 
notes climbed as high as 9% in 2008 
for food and basic household goods. 
With Chinese companies seeking 
20% cuts in salaries, employee reten-
tion has become less of an issue for 
manufacturers in Tianjin. Gurit made 

a “small number of redundancies” in 
2009 “due to business volume down-
turn” but in February upped salaries 
by 4.5%, largely to match rises in liv-
ing costs. By maintaining standards 
of living among staff, says Harnett, 
foreign firms can help cement loyalty. 
Employees particularly enjoy work-
ing for “a stable and caring company,” 
notes Harnett.

T i a nj i n  m ay  b e  b e t t e r  p l a c e d 
than southerly counterparts like 
Guangzhou since it handles the ship-
ping and logistics business for north-
ern China, a region outdoing the 
country’s south in key indicators like 
consumer sales. Indeed generating 
sales locally in China may be the best 
way to shelter from the fallout else-
where. Jim Glennon, a supply chain 
consultant for adult toy brands for 
the European market, says he’s trying 
to get local sales up to replace what 
he’s losing in key markets like UK 
and Holland. “Vibrators and intimate 
toys just aren’t selling in London and 
Rotterdam.”  

Local entertainment venues like sau-
nas and massage establishments are 

“hopping” in Tianjin compared to 
back in Europe, says Glennon. “There 
are lots of corporate entertainment 
budgets clearly very intact, especially 
at large state companies.”  In the 
first quarter of 2009 he’s managed 
to generate sales of 0.5 million USD 
in Tianjin adult stores and hotels. “I 
should do 1.5 million dollars in sales 
here this year.”

Surely, there’s stimulus money and 
optimism around Tianjin. But stimu-
lus spending has its down side. The 
danger of overcapacity is something 
that worries the aforementioned US 
executive, a long-time Tianjin resi-
dent. Pointing to idle cranes between 
Beijing and Tianjin, he’s particularly 
worried that government is pouring 
stimulus money into industries like 
petrochemicals. “Even before the 
crisis there was over-capacity. It will 
be really hard to make any money in 
these industries when the economy 
does bounce back.”
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Although the stock markets in certain 
countries recently are experiencing 
an upward trend and the media is try-

ing to promote a more optimistic economic 
atmosphere, no one is relaxing the vigilance 
in any wave of the economy. Many entrepre-
neurs are still considering downsizing their 
investments to reduce costs and risks, while 
others might be seeking new business partners 
and opportunities to share risks and resources 
for the immediate future. 

Legal tools for enterprise downsizing
In order to perform such downsizing or 
reorganization decisions, enterprises might 
be considering transferring their assets, dis-
posing of their affiliates, cooperating with 
new business partners, or seeking compro-
mises from their creditors. Such corporate 
reorganization schemes might legally be 
carried out as equity or asset transfers, 
mergers, split-offs and debt restructurings, 
amongst other kinds of transactions.  

Equity or asset transfer
An equity transfer here refers to a transaction 
by means of which the transferee enterprise 
purchases the equity of the transferring enter-
prise to obtain the control over said transfer-
ring enterprise. Consideration payment for 
such a transaction can be in the form of equi-
ty (equity and stocks), non-equity (cash, bank 
deposits, receivables, marketable securities, 
inventory and fixed assets, amongst others) or 
a combination of both.

An asset transfer refers to the transaction 
where the transferee enterprise purchases 
the real productive assets of the transferring 
enterprise for a consideration in the form of 
equity in the acquiring enterprise, non-equity 
or a combination of both.  

Merger
A merger is defined as the lawful amalgamation of 
two or more enterprises, by means of which 

the assets and liabilities of the merged enter-
prises are transferred to the existing or newly-
established post-merger enterprise, for which 
the shareholders of the merged enterprises 
exchange their shares in the merged enter-
prises for an equity consideration in the post-
merger enterprise and/or for a non-equity 
payment.

Split-off
In a split-off, a division of an enterprise is 
performed, by means of which the divided 
enterprise transfers all its assets and liabilities 
to existing or newly-established post-division 
enterprises, for which the shareholders of the 
divided enterprise obtain a consideration in 
the form of equity in the post-division enter-
prises and/or non-equity consideration.

Debt restructuring
Based on financial difficulties of a debtor, 
a debt restructuring is defined as the event 
in which a creditor makes a compromise to 

Corporate downsizing in a struggling 

economy: New tax developments
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waive part of his credit right in ac-
cordance with a written agreement 
entered into between the creditor and 
the debtor or a written verdict of a 
court.

Enterprises may, according to their 
own economic status and develop-
ment strategy, select one of the afore-
mentioned legal tools to reorganize 
their businesses in compliance with 
the relevant laws and regulations. 

Tax burden for corporate 
reorganizations under the general 

tax treatment
As a consequence of such reorganiza-
tion options, the involved enterprises 
might have to recognize taxable 
gains or losses for corporate income 
tax purposes. Under the general tax 
treatment, the enterprises might have 
to face an immediate tax burden 
when performing any of the restruc-
turing options. This is the case for 
the transferring enterprise, which 
upon choosing any of the aforemen-
tioned reorganization options, might 
be taxed on the capital gain or loss 
realized when transferring its as-

sets or equity, merging into another 
company or splitting-off its assets. 
Whereas in a debt-restructuring, the 
debtor might have to recognize debt 
forgiveness income in relation to the 
credit right waived by the creditor. 
Tax implications might also arise, de-
pending on the concrete transaction, 
for the relevant shareholders.  

New preferential tax treatment for 
corporate reorganizations

In order to facil itate corporate 
reorganizations under the current 
adverse economic situation, the PRC 
State Administration of Taxation and 
Ministry of Finance jointly prom-
ulgated a Circular on Various Issues 
of Enterprise Income Tax Treatment 
Involved in Reorganizations of Enter-
prises (the Circular) on 30 April 2009, 
which entered into force retroactively 
as of 1 January 2008. 

Under this Circular, a preferential tax 
treatment for specific cases has been 
established. Namely, the recognition 
of gains or losses in corporate re-
organizations for enterprise income 
tax (EIT) purposes may be deferred 
if certain conditions are satisfied, in 
order to mitigate the tax burden on 
such transactions. 

Should an enterprise be interested in 
utilizing such preferential tax treat-
ment when conducting corporate 
reorganizations, the following condi-
tions need to be met: 

• The transaction should have a 
reasonable business purpose and 
its primary purpose must not be to 
reduce, avoid or defer tax payments. 
In practice, there is up to now no cri-
teria published by the tax authorities 
or case law available for determining 
the concept of reasonable business 
purpose. Thus, it is recommended 
to clarify such concept with the tax 
authorities on a case-by-case basis to 
ensure the availability of tax deferral;
• The acquired, merged or split-off 
part of the assets or equity should 
meet a threshold of at least 75% of the 
total equity of the target company; 
• For a continuous period of 12 
months after the reorganization, the 
transferee enterprise cannot change 
the substantial business operations 
of the assets or equity acquired. The 
concept of substantial change in the 
business operations should also be 
further clarified in the future and, 
hence, it is advisable to always con-
sider the possible impact of future 
operational adjustments in the target 
company or changes to its business 
activity in order to see if this could 
impact the tax deferral. 
• The proportion of equity payment 
in the entire payment made for 
consideration of the reorganization 
transaction has to meet the stipulated 
threshold of at least 85%; and
• For a continuous period of 12 
months after the reorganization, the 
former major shareholder, who re-

SEP  2009 I  Business Tianjin 25

Legal Assistance

Gains or losses in corporate 
reorganizations for enterprise 
income tax (EIT) purposes may be 
deferred in order to mitigate the tax 
burden on such transactions.



ceived the equity payment, cannot 
transfer said equity.

Upon the satisfaction of the above 
conditions, the preferential tax defer-
ral may be enjoyed by the enterprises 
involved; details of which are stated 
hereinafter: 

Equity or asset transfer
In an equity or asset transfer under 
the preferential tax treatment, only 
the capital gains or losses deriving 
from the portion of non-equity pay-
ment (cash or other forms of pay-
ment) will have to be recognized and 
taxable at the time of the reorganiza-
tion transaction. 

For the part of equity payment, the 
tax base of both (i) the equity ac-
quired by the shareholders of the 
transferred enterprise (in case of eq-
uity transfers) or the transferring en-
terprise (in case of asset transfers) as 

(part of) payment and (ii) the equi-
ty or assets purchased by the trans-
feree enterprise will be recognized 
according to the original tax base of 
the equity or assets transferred. Thus, 
it would be deemed as if no taxable 
income had derived from the trans-
action and no immediate tax will be 
due. The obligation of income tax 
payment relating to the gains or loss-
es deriving from these transactions 
is then deferred to the time when the 
equity or assets in question are further 
disposed in a future transaction where 
the general tax treatment applies. 

Merger
Similar deferral of taxation will occur 
in a merger case as in an equity or 
asset transfer case mentioned above: 
the tax base of the assets and debts 
of the merged enterprises acquired 
by the post-merger enterprise will be 
recognized according to the original 
tax base of the merged enterprises, 

and the tax base of the equity ac-
quired by the shareholders of the 
merged enterprises as (part of) pay-
ment will be recognized according to 
the value of their original equity held 
in the merged enterprises.

Further advantages of a merger un-
der the preferential tax treatment 
lie in the fact that the relevant EIT 
positions of the merged enterprises 
prior to the merger will be succeeded 
by the post-merger enterprise. This 
means that no deemed liquidation of 
the merged enterprises shall be car-
ried out from a tax perspective as un-
der the general the tax treatment, and 
that certain tax losses of the merged 
enterprise can be carried over and set 
off by the merging enterprise1.

Split-off
Similar deferral of taxation will also 
apply in a split-off case since the tax 
base of assets and debts of the divided 
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enterprise accepted by the post-division 
enterprises should be recognized ac-
cording to their original tax bases in 
the divided enterprise. 

More preferential than in case of a 
split-off performed under the general 
tax treatment, under the special tax 
regime the relevant EIT positions for 
the assets of the divided enterprise 
subject to division will be assumed by 
the post-division enterprises. Losses 
of the divided enterprise within the 
legal covering term may be allocated 
in the proportion of the divided 
assets in the total investment and 
continue to be covered by the post-
division enterprises. 

Furthermore, the shareholders of 
the divided enterprise will have the 
chance to choose the tax base for the 
equity obtained in the post-division 
enterprises2.

Debt restructuring 3

For a debt restructuring that meets 
all conditions set forth for the pref-
erential tax treatment, if the taxable 
income generated from the debt re-
structuring (debt forgiveness income) 
accounts for more than 50% of the 
total taxable income of the debtor, it 
can be averagely apportioned to the 
taxable income of each tax year with-
in 5 tax years, so that the debtor may 
benefit from such deferral of taxation. 

Conclusion
As analyzed above, in a scenario where 
a corporate restructuring transac-
tion might aim for the survival of the 
involved enterprises, the special tax 
treatment might allow such enterprises, 
under certain conditions, to avoid im-
mediate tax costs and ease their finan-
cial burden on restructuring decisions 
driven by the economic downturn.

In order to benefit from the prefer-
ential tax treatment, the enterprises 
have to submit the relevant documen-
tation evidencing the qualifications 
for the preferential tax treatment 
along with their annual EIT filings of 
the year when such reorganizations 
have been concluded. Considering 
the importance of the tax compliance 
requirement, a careful documentation 
shall be prepared for the purpose of 
treating a reorganization transaction 
under the preferential tax treatment, 
where it is highly recommended to 
look for proper professional advice.  

___________

1: Certain “ring-fencing” limitations for the losses of 

the merged enterprise that can be set off by the merg-

ing enterprise have been established, which allow 

offsetting losses equal to the fair market value of the 

net assets of the merged enterprise × the interest rate of 

national debt with the longest term issued prior to the 

end of the year when the merger takes place.

2: If the shareholders of the divided enterprise give up 

a part or all of the equity of the divided enterprise (old 

equity) in return for the equity in the post-division 

enterprises (new equity), the tax base of the new eq-

uity shall be recognized according to the tax base of 

the given-up old equity.

If the shareholders of the divided enterprise will not 

give up the old equity, the tax base of the new equity 

should be recognized according to one of the follow-

ing two methods at its own discretion: (i) The tax base 

of the new equity can be directly recognized as zero; 

(ii) First decrease the tax base of the old equity in the 

proportion of the divided net assets of the divided 

enterprise to the total assets of such enterprise and 

then such decreased amount of the tax base would be 

averagely distributed into the new equity. 

3: A debt restructuring will be deemed as carried 

out through two transactions, namely the transfer of 

relevant non-monetary assets and the liquidation of 

debts when paying off debts with non-monetary as-

sets, or the equity investment and the liquidation of 

debts when using debt-to-equity swap.

G a r r i g u e s  h a s  o v e r  1 3 
ye a r s  o f  e x pe r i e n c e  i n 
advising companies in their 
investments in China. The 
team of experienced Western 
and Chinese professionals at Garrigues Shanghai 
provides legal advice to foreign companies on a wide 
range of issues such as incorporation of companies and 
negotiation of joint ventures, commercial contracting, 
M&A, tax, real estate, employment, intellectual property, 
arbitration and infrastructures, as well as to Chinese 
companies with investments abroad.
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One of the least likely sights from the windows of 
the sleek CRH high-speed train as it bullets be-
tween Beijing and Tianjin is that of cows. Munch-

ing away on greenish hay under blue steel-sheeting roofs, 
these black and white beasts are not a sight you expect in 
this otherwise industrial landscape. True, there’s an ever-
diminishing bank of farmland between the two cities, but 
that’s worked hard for crops, primarily corn. 

There’s no pastureland to spare, so Tianjin’s cows are kept 
in yards among factory compounds and apartment blocks, 
milked for local milk companies. Beijing-based Sanyuan is 
the biggest local buyer, particularly since it purchased the 
assets of disgraced local counterpart Sanlu, which was last 
year caught knowingly buying melamine-laced milk from 
its middlemen. 

Large dairy yards and villages between the two cities that 
keep small herds of cows for milking are part of Tianjin’s 
ambitious programme to breed more cows to meet ris-
ing local demand for milk. Located on the city’s south 
side, Tianjin Dairy Cattle Development Center breeds 
cows using imported purebred cattle and frozen semen 
from foreign bulls. China doesn’t have native breeds of its 
own suited for dairy production, hence it’s had to import 
breeds such as the Holstein and Friesian from Europe and 
the US. 

Rather than continuously ship the animals in on cargo 
planes and ships, Chinese breeders have been keen to 
breed cows locally. Hence for the past two decades state-
owned breeding centres have been busy buying and mas-
tering bull semen from Western bulls. 

Milking It
Tianjin is an unlikely hothouse in China’s drive to breed and milk more cows

By Mark Gao

Local Competition
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One of those breeding centres is a 
series of white-washed, blue-roofed 
buildings of the Dairy Cattle Devel-
opment Centre on the outskirts of 
Tianjin.

Cow breeding goes back a surpris-
ingly long way in Tianjin. Cows were 
first shipped into the port city in the 
late 19th century by foreigners liv-
ing here. Christian missionaries also 
kept cattle for the milk and meat to 
feed their Tianjin congregations. As 
in Shanghai, which had similar dairy 
farms, Tianjin natives eventually real-
ized the nutritional benefits of milk 
and so local herds and dairy output 
both grew even after the concessions 
reverted to Chinese control in 1949.

Seeing its potential for poverty reduc-
tion, the UN-administered the World 
Food Programme and the European 
Union through the 1980s and 1990s 
gave China 160 million USD in aid to 
build its dairy sector. Foreign aid has 
inevitably wedged open the door for 
western cattle breeders who are keen 
to sell semen and breeding know how 
– as well as live purebred animals – to 
China, where demand for both beef 
and milk are expected to grow faster 
than in any other region. Ironically, 
rising milk consumption in China 
was cited recently by EU farmers as a 
key factor moving global milk prices 
– the 2008 melamine scandal, they 
claim, depressed both Chinese con-
sumption and global milk prices.

Tianjin’s stabled dairy cows are fed on 
a mix of locally produced maize and 
grass trucked in from more sparsely 
populated regions, particularly Inner 
Mongolia. Tianjin city government 
gave subsidies to individual dairy 
farms. In 2002, in a new effort to 
encourage the sector, the city’s Wu-
qing district handed out subsidies to 
encourage the creation of larger, bet-
ter herds. In an effort to create ‘dairy 
zones’ Beichen district and Jinghai 
County both built roads to con-

nect up farms with milk processing 
plants. Later, city government paid 
5,000 CNY subsidies for purchases of 
cows while also subsidizing artificial 
insemination of farmers’ cows with 
semen from the Tianjin Dairy Cattle 
Development Centre. 

Semen sales are controlled by bureaus 
run by the Chinese government, 
which in 2005 enacted a new Ani-
mal Husbandry Law to regulate sales 
of genetics and breeding products. 
There were fears of bad breeding if 
local farmers and breeding compa-
nies were allowed to do it themselves, 
since there’s not much tradition or 

knowledge of animal husbandry, 
certainly not knowledge of valuable 
dairy breeds, explains Chen Weish-
eng, deputy director of the National 
Animal Husbandry Association. 

China’s dairy industry has been 
encouraged with state aid because 
dairy farming is seen as a way to help 
the country’s impoverished rural 
dwellers, explains Dinguan Hu, a 
senior researcher at the Agriculture 
Economics Research Institute at the 
China Academy of Agricultural Sci-
ences (CAAS). Chinese dairy output 
grew fastest with the liberalization of 
the economy in the 1980s. In Tian-
jin, milk output jumped from 22,000 
tonnes in 1980 to 77,000 tonnes in 
1990, according to Tianjin-based 
agronomist Wang Huaibo, whose ‘50 
Years of the Chinese Dairy Industry’ 
published in 2000 remains one of 
the few authoritative histories of the 
industry. Wang estimates current 
output in Tianjin to be in excess of 
200,000 tonnes. 
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Over 80% of local milk is produced 
by farms with less than five cows. That 
chimes with figures across China, 
where farms with more than 1,000 
cows accounted for only 0.1% of pro-
duction. Those figures, collated by the 
annual China Dairy Statistical Year-
book, show the bulk of production 
staying with the small man. Despite 
price drops, earnings from milk sales 
surpass profit from growing maize 
and potatoes by up to 200%, explains 
Wang Huaibo. 

Milk processing companies mean-
while weighed in: Shijiazhuang-based 
Sanlu rented cows to farmers, taking 
a third of farmers’ milk cheques to 
recoup the price of the cow.

Firms have also guaranteed bank loans 
to farmers. Eclipsed by last year’s mela-
mine scandal, now-defunct Sanlu had 
5,000 households in 760 villages. 

In Jiangxi province, Jinniu took milk 
from its pool of 10,000 farmers. Cows 
however are brought to a communal 
milking station, making it harder for 
farmers to dilute the milk – a major 
problem in China’s dairy scene. 

Local agronomist and former direc-
tor of the Dairy Cattle Develop-
ment Centre, Guo Jinwan sees the 
creation of dairy zones as a good 
compromise between the house-
hold system and larger, intensive 
dairy farms: dairy firms and local 
government fund the purchase of 
cows for local farmers, while also 
building proper feed plants and vet-
erinary services. Cows are milked 
and milk is sold communally by 
the zone. Number two (in earn-
ings) dairy processor Yili oversees 
300,000 cows in 90 such zones. The 
firm also claims to have 6,000 cows 
on 200 family farms in pastureland 
in the unlikely surrounds of Hohot, 
capital of Inner Mongolia. 

Local Competition 
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While milking cows can bring money 
into hard-pressed households, qual-
ity remains a worry haunting the local 
dairy sector. There needs to be “more 
emphasis on quality rather than quan-
tity,” says Kevin Chen, a project direc-
tor at the China Canada Small Farmers 
Adapting to Global Markets Project in 
Beijing. “Milk can’t be regarded in the 
same way as concrete or steel, where 
you have production quotas and you 
obsess about raising output.” 

There’s also a bigger issue: techni-
cal training for China’s farmers, the 
small guys, who need to be farmers 
rather than countryside labourers 
raising cows just because it happens 
to be more profitable. Small-time 
‘farmers’ with no knowledge of ani-
mal husbandry keep milking cows 
even while treating them with anti-
biotics. Though China has regional 
agricultural universities there’s little 
of the skilling in animal husbandry 
which is a feature of farmer training 
in European nations. “There it’s not 
so much about getting a degree as it 
is learning how to be a good farmer,” 
says Chen.

Having had government support in 
buying cows and building sheds, Chi-
na’s dairy farmers felt like they were 
hung out to dry between 2006 and 
2007, when milk prices stayed static 
but input costs climbed. 

Output of dairy products in Tianjin 
has climbed by an average 6% a year 
in the past five years, according to 
the China Association of Dairy Indus-
try. Local dairy processors – Sanyuan, 
Bright and Wadashan all have plants lo-
cally – produced nearly 220,000 tonnes 
of dairy products in 2007 according to 
the national Dairy Yearbook.

China’s dairy industry is recovering 
fast after the milk-poisoning scan-
dal which last autumn blackened its 
name and doomed Sanlu. Demand 
and variety of products have risen 

fast, says Du Binhua, dairy marketing 
specialist at the CAAS. He points to 
a resurgence in advertising spending 
by the big players like Mengniu and 
Yili. There’s much at stake: A third of 
market leader Mengniu’s shares are 
held by foreign investors including 
Morgan Stanley. The investment is 
one of a rush of similar buy-ins by 
foreign investors excited by the seem-
ingly endless potential of milk con-
sumption in China. 

Steeped in dairy tradition since for-
eign settlers brought cows here in 
the 19th century, Tianjin could be a 

regional power in milk production 
and consumption. The track record of 
local dairy businesses has so far been 
patchy. Friesland Tianjin Dairy Foods 
was a pearl when it emerged in 1989 
as a joint venture between Holland’s 
Friesland Dairy Foods Holdings and 
a fledgling local state-owned dairy 
enterprise. Backed with World Bank 
financing, the project’s greenfield 
dairy plant was to be a model for dairy 
farming in the Tianjin region.

The Dutch partner in 2004 however 
transferred all but a 5% share in the 
company, which was by then making 
milk-based and yoghurt drinks. The 
Dutch partner cited intense competi-
tion and low margins, leaving its glo-
bal brand, Dutch Lady, to its Tianjin 
partner under a licensing agreement. 
Italy’s troubled food giant Parmalat 
also processed milk in Tianjin before 
the firm collapsed in a mess of finan-
cial malfeasance. 

Yet if one ventures into local super-
markets there’s a bewildering array of 
milk and yoghurt products – cheese is 
catching on slowly in China. Further 
increases in local dairy consumption 
seem assured. And meanwhile Tian-
jin has also become a manufactur-
ing base for international producers 
of dairy equipment – particularly 
Korean brands like SamWoo, which 
makes processing equipment for farm 
milking parlours. 

Its industrial identity is unlikely ever 
to allow Tianjin to be associated with 
farming, but its surprising heritage 
in cow breeding and milk process-
ing make this city well-poised to be 
a Chinese dairy capital. Look out for 
those cows on your next fast-train 
ride to Beijing. There may soon be 
more of them. 
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I recently participated in a conference in 
Tianjin which was discussing sustainability 
and its impacts on real estate. This is a topic 
that gets covered a great deal in the general 

media, but our discussion also brought the focus 
quickly to Tianjin and showed how relevant it is 
for all of us.

Green Construction and Tianjin
Many people are  skept ical  that  green 
initiatives will be successful 
in  Tianj in ,  which is  s t i l l 
experiencing rapid increase in 
wealth – generally a precursor 
for this debate. The city is 
also still relatively immature 
as commercial real estate 
markets go, so one would 
not expect to see leading 
a r c h i t e c t u r a l  s t a n d a r d s 
i m p l e m e n t e d  h e r e .  T h e 
interesting thing is that many 
groups within Tianjin are 
already actively participating 
in the sustainability trend.

Who is active in sustainability 
today?
The groups already actively in 
sustainability include individual 
companies who are the end 
users of buildings, occupiers 
such as banks who lease space 
but demand higher standards 
for that space, and government 
or joint corporate government 
groups who are trying to lead 
the way through building eco-
communities. Examples of all 
three in Tianjin include:

End Users
Otis Elevators, a US company 
that is  part  of the United 
Technologies Group has its 
China headquarters in Tianjin. 

Several years ago when the company decided 
to build a new headquarters facility in TEDA 
it committed to making it more sustainable. 
The company recently received a Gold-level 
LEED rating for its facility. LEED stands 
for Leadership in Energy and Environment 
Design and is awarded by the US Green 
Building Council for designs that meet a host 
of specific requirements related to energy 
savings, water recycling and use of sustainable 

The Tianjin 

Sustainability Debate

Michael Hart, 
Managing Director, 
Jones Lang LaSalle 

.

Real Estate 
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Empire State Building built in 1930, still relevant today



building materials. This is a clear sign that leading 
companies are willing to make the investments necessary 
to achieve these standards.

Banks
We recently assisted an international bank to find a building 
which meets its standard requirements (high profile, good 
facilities, good location). The bank then asked us to help 
them determine the buildings “green specifications”. That 
is, they wanted a report card on how environmentally 
friendly this building was so that they could push the 
landlord to improve certain areas of its performance. Later 
this information will be pooled together with information 
on other properties the bank is using across China, and 
in the future those that rank lowest in the green rankings 
may face pressure to improve their standards or face being 
abandoned for more environmentally friendly premises. 
The moral of this story is that even if you are the greenest 
building in the city today, in five years this may not be 
good enough.

Sino-Singapore Eco City
Many people have heard of this development, but do not 
yet have a full picture of what is being developed in the 
area. The general concept is to create a community with 
mixed residential and commercial uses and implement 
proven environmentally sustainable technologies. The area 
will be a good option for residents and companies who 
want to choose a location that has not only the standard 
business amenities and a nice walkable and livable 
community, but also one that allows you to live and work 
in verified sustainable buildings.

What to do with this information
So clearly there are examples of companies incorporating 
sustainability into their projects in Tianjin. What should a 
developer or company who is looking for space do?

If you are a developer or a builder I suggest you become 
aware of how quickly the occupiers of space are starting to 
control this conversation. Buildings that don’t comply with 
sustainable rankings run the risk of being branded a bad 
place to be located and will have higher vacancy rates and 
lower rents or sales prices as a result.

Occupiers who are looking to make sure their rental money 
is getting them a nice-looking space that also allows them 
to act as responsible corporate citizens should consult the 
large number of publications available on the web and from 
service providers. These point out metrics for ensuring your 
space is sustainable and areas to look for in making your 
own assessment.

Drivers of sustainable architecture
One group that we have not mentioned in detail is the 
government. The Chinese government has not yet entered 
the green debate in a big way, but if they chose to they 
could change the debate overnight by upping building 
standards to force all developers to meet high levels of 
sustainability, building quality or systems. By implementing 
these changes themselves, developers have more control 
over the debate and frankly give the government less reason 
to act to regulate. There are already examples globally of 
owners and developers acting to refit their own buildings at 
their own cost to increase their sustainability credentials.

One example that we have seen in New York City is the 
Empire State Building. My company, Jones Lang LaSalle, 
is one of several partners that have been working with 
the owners on a refit of the building to increase its green 
standards and ensure it will be a place that companies 
focused on energy efficiency standards can choose. I also 
believe this example brings home a good point. A building 
is constructed to last for at least 50 years, if not much 
longer. The Empire State Building was built in 1930 and is 
still an important office building today. What will Tianjin’s 
buildings look like in 79 years?

The opportunity
Since we see examples in Tianjin of companies already 
building their own premises that meet leading Green 
standards, and we see users of space benchmarking space 
to see how it ranks against other buildings in China, we 
must understand this debate is very relevant to Tianjin. 
Examples in New York that show how buildings that are 
internationally renowned must also make changes to ensure 
they are green and thus commercially viable should give us 
all pause to consider how critical this question will be for 
maintaining the value of our property if we are not. Tianjin 
is poised to see a huge building boom over the next five 
years, let us encourage all stakeholders to ensure this boom 
is also a leap forward on the sustainability front.

About Jones Lang LaSalle 
Jones Lang LaSalle (NYSE:JLL) is a professional services 

What will Tianjin’s buildings 
look like in 79 years?

Real Estate 
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Cross-border trade settlement in RMB
In April, China's State Council announced 
a pilot program to allow exporters and im-
porters in five cities – Shanghai, Guangzhou, 
Shenzhen, Zhuhai and Dongguan – to settle 
cross-border trade deals in Chinese currency 
Renminbi (RMB). Hong Kong, Macao and 
the Association of Southeast Asian Nations 
(ASEAN) are part of the pilot scheme de-
signed to make the Chinese currency more 
freely used outside China for trading pur-
poses. The People's Bank of China (PBOC), 
China’s central bank, promulgated the Admin-
istrative Measures for the Trial RMB Settle-
ment in Cross-border Trade (the Measures) in 
July 2009.

The pilot program allows import and export 
enterprises to price contracts in RMB un-
der which residents may pay RMB to non-
residents and non-residents are allowed to 
hold RMB deposit accounts for the purpose 
of international settlement. Exporters and 
importers in China currently have to convert 
RMB into USD (in most cases) or other cur-
rencies to settle international trade. The pilot 
program will facilitate cross-border trade 
by making it more convenient for Chinese 
exporters and importers, who would thus 
be less vulnerable to exchange rate fluctua-
tions, especially against the backdrop of the 
financial crisis. Since May, the USD has been 
weakening, arousing concerns that global 
trade would suffer from an increasingly un-
steady dollar that would lead to increased 
costs and risks for traders. The Chinese RMB 
is comparatively stable, which will help trad-
ing partners reduce losses. The program aims 
to alleviate the world's over-reliance on the 
US dollar. It will also concurrently boost trade 
among China mainland, Hong Kong, Macao 
and regional trade partners such as ASEAN 
countries.

Under Article 3 of the Measures, the program 
only applies to cross-border RMB trade set-
tlement in the pilot areas approved by China's 
State Council. In later phases, this cross-border 
arrangement will likely expand to other Chinese 
cities and Asian countries, since China has 
signed a series of "swap agreements" with six 
other central banks to allow them to acquire 
RMB for use in trade with China.

PBOC exerts control over cross-border RMB 
trade settlement according to the needs of 
macro control and prevention of systematic 
risks (Article 5).

When the pilot enterprises and overseas en-
terprises settle import and export trade in 
RMB, they may settle and clear their RMB 
funds through RMB business clearance banks 
in HK and Macao, or through domestic com-
mercial banks that act as agents of overseas 
commercial banks (Article 6). 

Approved by PBOC, the HK Monetary Au-
thority and the Macao Monetary Authority, 
commercial banks that have joined PBOC's 
large-sum payment system and can handle 

RMB
aspires to be a global currency

Simon Bai
Winners Law Firm

Policy Explanation
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RMB clearance business in HK and Macao, shall be the 
RMB clearance banks to offer cross-border trade RMB set-
tlement and clearance services (Article 7). This offers an 
opportunity for Hong Kong to grow into an offshore RMB 
market.

Commercial banks that are qualified for international 
settlement in the pilot areas (domestic settlement banks) 
may sign agency agreements in respect of RMB settlement 
with participant banks overseas (overseas participant 
banks) in relation to cross-border trade RMB settlement, 
open trade current RMB accounts for them, and conduct 
cross-border payment in RMB as their agent. According 
to banking regulations, domestic agent banks shall report 
their agency agreements of RMB settlement and trade cur-
rent RMB accounts to local PBOC branches for filing. The 
domestic agent banks shall, according to the requirements 
of overseas participant banks, purchase or sell RMB with-
in the quota fixed by PBOC. The domestic agent banks 
shall offer financing service in respect of RMB account to 
overseas participant banks that have opened trade current 
RMB accounts with them, for the latter's temporary need 

for account position. The financing quota and term will be 
fixed by PBOC. RMB clearance banks in HK and Macao 
may exchange RMB and borrow money at domestic inter-
bank foreign exchange market and inter-bank borrowing 
market; the exchange of RMB and the quota and term of 
borrowing will be fixed by PBOC (Articles 9, 11,12 13). 

The Chinese authorities are very prudent on the adminis-
tration of the scheme. The central bank will put a cap on 
the size and maturity of all inter-bank borrowing in RMB 
and maintain stringent monitoring of accounts.
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and political track record 

required to underpin a 
reserve currency.



Prospect of RMB becoming a global currency
The pilot scheme is widely believed to be part of China’s 
strive to eventually make RMB freely convertible, and 
one day a major regional or even global currency along 
with the dollar, euro and yen. China has signed a total 
of 650-billion-RMB worth of currency swap deals with 
South Korea, Malaysia, the Hong Kong SAR govern-
ment, Belarus, Indonesia and Argentina in a bid to 
boost bilateral trade with those countries amid the glo-
bal economic recession.

By widening RMB use in the global trade market, China 
hopes to gradually increase the status of RMB as an up-
and-coming major currency, while continuing to retain 
control of its value. This experiment will help lay the infra-
structure and control necessary for the currency's gradual 
liberalization.

As trade flows grow with Hong Kong, Macau, trading 
partners in Asia and eventually the rest of the world, 
cross-border RMB invoicing and investments among these 
countries could eventually build up underlying natural 
demand and supply for the currency, both of which are 
essential in developing market liquidity.

The Chinese RMB may become a global reserve currency 
within 15 years, said Russian Finance Minister Alexei 
Kudrin in April. The minister further said that China 
needs that time to loosen its foreign exchange system to 
achieve the goal.

But this prediction is not agreed upon by many analysts.

China is far from ready to allow RMB to be traded freely. 
Since the global financial crisis slowed China's economy 
significantly, it is unlikely to allow the RMB to appreciate 
much in the short term. 

It is too optimistic to say that RMB will turn into a global 
currency within the next 15 years. As commented in the 
July issue of The Economist,  there is no real forward mar-
ket for the RMB, making it hard to hedge risk, and it is not 
accepted by most countries. Apart from the fact that RMB 
is not yet fully convertible, China lacks the economic and 
political track record required to underpin a reserve cur-
rency, says Arthur Krober of Dragonomics, a research 
firm based in Beijing. China would need to ease its capital 
controls so non-residents could invest in RMB assets and 
then freely repatriate their capital and income. A reserve 
currency also requires a deep and liquid bond market, free 
from government interference.

Many see a long-term decline in the USD and see the 
RMB as being unready to take its place just yet. There is 
still a long way to go before the RMB becomes a global 
currency.

One of the biggest full-service firms in Tianjin, WINNERS ( ) 
provides legal service in Mandarin, English, Japanese, and Korean. WINNERS was 
named “Tianjin Law Firm of the Year” in 2008 and 2009 by Asia Legal Business, a 
testimony to our achievement as the market leader in Tianjin. 
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Export and Import
Chinese trade numbers continue to fall year-on-year but 
“perked up” on a month-on-month basis.

The month-on-month improvement further confirms 
that China has passed the worst of stage of the trade flow 
contraction due to the global financial crisis and is slowly 
recovering.

July trade figures show that the Chinese economy is 
still heavily reliant on  foreign demand. “This will likely 
strengthen Beijing's resolve to maintain strong policy 
stimulus to support growth, with any significant tightening 

in policy unlikely until policymakers are confident that 
a global recovery can be sustained,” said Brian Jackson, 
economist with Royal Bank of Canada in Hong Kong.

While the trade figures were not too far off from 
expectations, there are two main implications; one is "the 
slower fall in import means export orders are increasing," 
says Zhao Qing Ming, economist with China Construction 
Bank in Beijing. "Because there are many processing firms 
in China that import raw materials and then export the 
finished goods, that means the fall in exports will gradually 
ease in the next few months."

The other implication is that the annual fall in exports is 
mainly due to an "abnormally high comparison base last 
July," says Xing Zi Qiang, economist at China International 
Capital Corp in Beijing. Last year, factories in China 
rushed to deliver their export orders before the Beijing 
Olympics. "The sequential growth in exports for the fourth 
consecutive month provides clear evidence of the recovery 
in exports,” continued Xing. He expects that the trend of 
improvement will continue in the second half, exports will 
turn to positive year-on-year growth by December of this 
year, and annual export growth will reach 8% in 2010. 

Economy
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September Chinese Economy ReportSeptember Chinese Economy Report
By David Kwon

Forecast
(Reuters

11 August)

July June

Exports -24.8%
(y-o-y)

-23%
(y-o-y)

-21.4%
(y-o-y)

Imports -16.4%
(y-o-y)

-14.9%
(y-o-y)

-13.2%
(y-o-y)

Trade surplus USD
8.2 billion

USD
10.63 billion

USD
8.2 billion



To support its exporters, Beijing has repeatedly raised 
value-added tax rebates on exports since last year, and the 
central bank has effectively stopped the Chinese currency 
from appreciating against the US dollar since July 2008.

PBoC: Chinese inflation may rebound in the 2nd half of 2009

China’s rate of inflation may rebound in the second half 
of this year, the People’s Bank of China said on 29 July, 
adding that it plans to keep policies stable to ensure an 
economic recovery. China’s economy is at a “critical” 
stage, the central bank noted in its online report. It said 
the acceleration of growth in the second quarter from the 
first had exceeded expectations. Premier Wen Jiabao and 
the ruling Communist Party’s Politburo in July pledged 
to maintain a “moderately loose” monetary policy, 
countering speculation that record new loans and surging 
asset prices will trigger a tightening. Consumer prices fell 
1.7% in June from a year earlier, the fifth monthly decline 
and the biggest drop since 1999, reported Bloomberg.

“Any possible problem with inflation is a long way away,” 
said Wang Qian, an economist with J.P. Morgan in Hong 
Kong, adding that concerns could mount by late 2010. 

China’s economy grew an annualized and seasonally 
adjusted 14.9% in the second quarter from the previous 
three months, up from an 8.5% gain in the first quarter, 
the central bank said. 

China’s retail sales jumped 15.2% in July, up from 15% 
growth in June according to data released by the National 
Bureau of Statistics. But deflationary pressures remained 
intact, with the monthly CPI dropping 1.8% from the 
year-earlier month (-1.7% in June), while the PPI fell 8.2% 
(-7.8% in June) because of elevated price levels a year 
earlier. But Jing Ulrich, Managing Director and Chairman 
of Equity Business at J.P. Morgan, said the price numbers 
do not tell the full story. 

“China’s recent headline inflation readings have not 
captured the surge in asset prices, which have been an 
important factor behind monetary policy decisions,” 
said Ulrich. “Food prices, which account for one third of 
China's CPI basket, are expected to show strength in the 
coming months. While China's CPI should begin to rise 
later in the year, price inflation should be moderate, as 
producers and consumers alike will continue to feel the 
effects of industrial overcapacity and unemployment for 
some time to come."

SEP  2009 I  Business Tianjin 39

Economy



Economy

40          SEP  2009 I  Business Tianjin

Stock Market
IPO surges 90% on first day

China State Construction Engineering (CSCE) saw its 
shares surge as much as 90% to 7.96 CNY when it first 
listed on the Shanghai stock exchange, Wednesday 29 
July. Since the new listing suspension ended this summer, 
demand for new shares have been overwhelming in 
mainland China.

“The ample liquidity available in the market has raised 
concern of a bubble forming,” noted Financial Times on 
29 July. The Shanghai Composite has gained 88.5% since 
the beginning of the year, outperforming all major indices 
around the world. The sheer size of CSCE was 50.2 billion 
CNY (7.3 billion USD), the largest stock listing in mainland 
China since PetroChina in 2007, which was at the climax of 
the Chinese stock market rally, and the world’s largest listing 
since Visa (19 billion USD) in March 2008. 

Also on the Shanghai exchange, Sichuan Expressway shares 
soared 203% on their first day of trading, Monday 27 July. 

Beijing is concerned over self-created asset bubbles
Chinese regulators publicly ordered major banks to take 
action over the growing domestic asset bubbles on 27 July. 
The enormous amount of new loans has been diverted 
into equity and real estate markets rather than into the real 
economy. In the first half of 2009, Chinese banks lent a 
total of 7.37 trillion CNY, more than twice the amount lent 
in the same period last year. 

There have been similar announcements made by other 
Asian countries such as South Korea and Vietnam, whose 
governments have forced unwilling banks to flood the 
economy with cheap liquidity. They now face a situation 
where “tentative economic rebound could come at the cost of 
a stable financial system,” wrote Financial Times on 27 July.

New lending by the end of 2009 will probably reach 
as high as 12 trillion CNY, “a staggering increase of 40 
percent of the entire stock of outstanding loans in just one 
year,” said Wu Xiao Ling, recently retired deputy governor 
of the Chinese central bank. 

FT also noted that the excess new lending will seriously 
hurt the quality of bank loans and the country’s overall 
growth. “China's economic recovery is being constructed 
on the back of a savaged banking system and tens of 
billions – and perhaps hundreds of billions – of dollars of 



loans will not be repaid,” stated Derek Scissors, a research 
fellow at the Heritage Foundation in Washington. He 
pointed out that total loan growth of around 15% has 
supported GDP growth of more than 10%, but in the 
first half of this year total loan growth of around 33% 
supported GDP expansion of only 7%.

China’s benchmark stock index has already more than 
doubled from the low it reached last November. Property 
prices have also rebounded strongly, with state media 
reporting long queues and scuffles at sales promotions for 
some new real estate projects. 

Ms Wu hinted Beijing may soon raise the amount of 
money banks must hold on deposit with the central 
bank, marking a change of policy from last year when it 
aggressively slashed the reserve requirement ratio and 
interest rates. 

The central bank has also ordered 10 banks, including 
Bank of China, to buy 100-billion-CNY worth of central 
bank notes with a maturity of one year and a return of just 
1.5%, according to Chinese media reports. 

This move is interpreted as a warning to banks that have 
been the most active lenders that they should now start to 
rein in their excessive behaviour.

American and Chinese economic leaders pledged to maintain 
stimulus efforts and rein in trade and investment imbalances 
at the first Strategic and Economic Dialogue talks under the 
Obama administration in Washington in 27 July. 

“It is vitally important for China and the US to see through 
their commitments to repair the financial system and lay the 
foundation for recovery,” said Treasury Secretary Timothy 
Geithner at the Dialogue. China’s Vice Premier Wang Qishan 
said the two will press for an “expansion” of the recovery. While 
the US pledged to curb the budget deficit and boost household 
savings, China committed to rely less on overseas demand 
for its goods, reported Bloomberg on 28 July. There were few 
signs of the disputes over the Chinese currency and market 
access that characterized talks in the Bush administration. 
Nevertheless, Bloomberg analysts expressed scepticism over 
whether the two governments can secure “balanced” growth.
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Three-month CNY trends

Data source: Oanda.com interbank rate
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International organizations based in Tianjin have the 
following open positions: 

Code: SS0909
JOB DESCRIPTION:
• Provide accurate and efficient secretarial support to the director
• Communicate daily with director to ensure he is kept up to date on 

daily operation
• Coordinate closely with team members, other businesses and 

supporting departments
• Make travel arrangements, maintain appointment schedules and  

calendars, and arrange meetings and conferences
• Compose routine correspondences, receive and distribute regular and 

electronic mail 

Financing Consultant
Code: FC0909 
JOB DESCRIPTION:
• Develop successful strategic, outline and full business cases
• Handle contract preparation, reviewing and signing, and mortgage 

registration-related issues 
• Assist in completing loan application forms and collecting supporting 

documents
• Conduct various client and investment research projects
• Advise on Payment by Results and carry out cost recovery work and 

financial modeling work

Writers and Contributors   
Code: WC0909
JOB DESCRIPTION:
• Compose articles that focus on the finest lifestyle 
   and leisure activities in Tianjin 
• Contribute on a monthly basis 

Marketing Specialist
Code: MS0909
JOB DESCRIPTION:
• Perform tasks such as market analysis, consolidation of reports and sales 

• Support promotional activities like organizing seminars and trade 
shows

• Assist manager.

If you are interested in any of these positions, 
please send your resume and mention Code No. to HR@boxinren.com

WHO WE ARE LOOKING FOR:
• Ability to plan, organize, prioritize and complete a high volume of 

work in a timely and efficient manner
• Work with initiative, careful and responsible 
• At least 2-3 years of experience with an international company 
• Highly developed organisational skills
• Fluent English, strong verbal and written communication skills, 

maturity to deal with matters of confidentiality and sensitivity 

WHO WE ARE LOOKING FOR:
• University degree, systematic knowledge framework in financial 

issues
• Ability to analyze financial and statistical reports 
• Strong interpersonal and presentation skills
• Experience with Microsoft Office tools to build financial models

WHO WE ARE LOOKING FOR:
• Minimum 3 years of relevant experience
• Strong marketing sense
• Positive team spirit with good organizing and coordination skills
• Rational, logical, problem solving skills
• Good spoken and written English

WHO WE ARE LOOKING FOR:
• English speaker with experience in journalism and writing
• Knowledge of Tianjin’s dining & nightlife is essential
• Can work independently and cooperatively 
• Self-motivated and creative
• Basic knowledge of Chinese language & culture are a plus
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Address: 1F, Fenglin Hotel, No. 6 Binshui West Road, Nankai District, Tianjin
Tel: +86 22 2395 7991~3, +86 22 2395 7991 (24-hour Hotline)     Fax: +86 22 2395 7990

Http: www.tjkorcham.net     E-mail: hanshanghui@hanmail.net

Agenda for the election of the next chairman
11 August: 3rd Operating Committee
14 September: Establishment of the election management com-
mittee

19-23 October: Receiving candidates

6 November: Election for the new chairman
11 December: Inauguration (New Year Party)

Guideline for the Korean corporate product 
sales bazaar 
Date: 24 – 25 September 2009 (2 days)
Venue: 1F Fenglin Hotel

Sports tournament for Tianjin Korean expats 
(R.S.V.P.)
Date: 24 October 2009 9:00-17:00
Venue: Tianjin Institute of Physical Education, Hexi District (near 
Fenglin Hotel)
The tournament will be held at the same time as the Tianjin 
Youth Center Football Match to strengthen the relationship be-
tween Tianjin Korean expats and Korean enterprises. The two 
events can also build the spirit of competition between young-
sters and adults.

Upcoming Events

Event review 

3rd Operating Committee
Date: 11 August 2009 16:00
Venue: VIP lounge, 2F Fenglin Hotel
Content:
1) Election of the new chairman of Tianjin Korea Chamber 
    and Tianjin Korean Society              
2) Holding a sports tournament



Chamber Report
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Recent Event
Monthly Get-Together & Boat Cruise on the Haihe River
18:30-20:30, Friday, August 28

The perfect way to enjoy a nice summer evening before the season begins to change. The event was co-hosted by AmCham-
China, Tianjin Chapter and the Tianjin Networking Club. Attendees had the opportunity to enter a raffle and win a prize. The 
Holiday Inn Riverside catered an assortment of appetizers and refreshing drinks, including beer and wine, during the trip. 

If you have any questions or would like more information regarding the event, please contact Amanda He at 
amandahe@amchamchina.org or call +86 22 2318 5072.

Upcoming Event

2009 Fall Classic Golf Tournament
10:00-20:30, Saturday, October 17

Venue: Tianjin Yangliuqing Golf Club (Yijing Road, Yangliuqing Town, Xiqing District, Tianjin 

Tickets
- Individual: RMB850*
- Non-golfers: RMB200 to attend the awards banquet
* Includes greens fee, facilities and caddies, registration pack, lunch on the course, awards banquet and raffle. 

Grab your knickers, your clubs, and your caddy because it’s time for the AmCham-China, Tianjin Chapter’s Fall Classic Golf 
Tournament. In addition to an excellent day of golf, the event will feature a buffet dinner, drinks, and raffle prizes. The rule will 
be Two Men’s Best Ball. Awards will be given for the following: top three teams, longest drive, most accurate longest drive, 
nearest to pin, and best putter. Don’t miss your chance to take home your trophy and bragging rights. 

For more information on sponsorship, please call the AmCham-China, Tianjin Chapter office at +86 22 2318 5072, 
or send an e-mail to amandahe@amchamchina.org.  
Contact person: Amanda He.

Room 2918, 29F The Exchange Tower 2,189 Nanjing Lu,Heping District
Tel: +86 22 2318 5075   Fax: +86 22 2318 5074

Website: www.amchamchina.org

AmCham-China Tianjin Chapter



The Benelux Chamber of Commerce in China strengthens the business, government and community 
ties between Belgium, The Netherlands, Luxembourg (Benelux) and China. By representing large, 

range of services to ensure our members' success in China.

YEARLY SPONSORS

Rm. 5006 Xinhe Dasha, 
Sanyuanli No.14, Shunyuan Street, 
Chaoyang District, 
Beijing, 100027
Tel: + 86 (0)10 6465 0320 / 0985
Fax: +86 (0)10 6465 2080
beijing@bencham.org
www.bencham.org

Tel: + 86 (0)10 6465 0320 / 0985
Fax: +86 (0)10 6465 2080
beijing@bencham.org
www.bencham.org 

BENCHAM BEIJING OFFICE 

UPCOMING EVENT

•  September 1st, 2009
Young Professional Event: Mind Mapping

•  September 11th, 2009 
   How to manage an International Team with the Chief 

Conductor Neeme Jarvi of the Hague Philharmonic 
Orchestra 

•  September 18th, 2009

•  September 22nd, 2009 

 NEW PUBLICATION
Benelux Chamber of Commerce

Business Directory China

It is our pleasure to present to you the 
Benelux Chamber of Commerce business 
directory China 2009-2010. The business 
directory will be send to all BenCham 
members, Belgian, Dutch, Luxembourgian 
and Chinese off icials and business 
organizations at the end of this month.

In spite of economically challenging 
times, we see BenCham membership increase, and with it we 
offer an increasing number of events and services, including 
this new directory. The role of BenCham – to provide Benelux 
companies and our members in particular with a platform to 
exchange knowledge and vital insights in China – is of the 
utmost importance, especially in the present period, to build 
competitive advantages. We also increasingly reach out to 
the Chinese business community with an interest to expand 
their operations overseas, and can be a bridge of knowledge 
and ‘guanxi’ to interested Benelux partners. It is our hope that 
the directory may constitute an important tool to support this 
mutual network of businesses. 

BenCham members will receive the directory for free. Non 
members can also purchase a directory for 600 RMB per copy; 
members can order additional copies for 300 RMB a piece. Student 
members can purchase the directory for 200 RMB per copy. 

For more information and for purchasing the directory please
contact Ms. Vincy Zhu - 

BenCham team

• August 30, 2009
Welcome back party: Visit to the Legation Quarter in Beijing 
and Brunch @ Maison Boulud

• August 27, 2009
Networking with the European Union Chamber of Commerce in 
China, Swiss Chinese Chamber of Commerce Beijing and the 
French Chamber of Commerce and Industry in China Brunch 
@ Block 8

• August 18, 2009
Biz Socializer TEDA Networking Event @ Renaissance

PAST EVENTS

MISSION

To strengthen the business, govern-
ment and community ties between the 
Benelux countries and China by pro-
viding a dynamic networking platform 
to its members.

Chamber Report
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9 Floor, Tower A, Global Trade Center,
No.36 North Third Ring Road  East
Dong Cheng District, Beijing, 100013 
Tel +86 10 5825 6658 
Fax +86 10 5825 6659

The objectives of the Danish Chamber of Commerce in China (DCCC) are to advance, study and protect trade, investment, commercial 
and other relations between Denmark and China.  The DCCC will seek to meet its objectives by:

between Denmark and China;

China and Denmark;

Upcoming Events
First week of September 
September 2nd

September 17th Company Visit: Nokia

Events are subject to changes

More events will follow. For an updated schedule of events please go to our website: www.dccc.com.cn

If you wish to receive invitations to events and news from the DCCC please send a request to mail@dccc.com.cn

Best Regards, 
DCCC

Irish Network China: A Summer of Stout, Alumni
Apart from running its ever more successful social night on the last Thursday of every month, the Irish Network China has been engag-
ing Chinese graduates of Irish universities to set up a network of Irish-educated China-based talent offering social and professional ben-

and knowledge for Irish companies with operations in China. 

And now to drinking games: The INC is also hoping to mark the 250th anniversary of Ireland’s most famous 
drink, Guinness, as part of a worldwide event on September 24 to toast Arthur Guinness, the founder and 

www.irishnetworkchina.com.

If you’d like to get involved, please email contact@irishnetworkchina.com. Remember, we’re looking for 
volunteers for our weekly English classes for local elderly, unwaged, at Chaoyang Library every Sunday.

We need volunteers  
Golden Years English corner, Chaoyang Library, Sundays 14.00 – 16.00

Chinese history. Come listen and talk with them for a couple of leisurely hours 
on a Sunday. You don’t have to be a native English speaker. This english group, 

If you want more details or directions, email: markgodfrey98@yahoo.com  or gallylee0801@sina.com .

Chamber Report
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Chaoyang Library is at the intersection of 
Chaoyang Lu and Jintai Lu, near the new 
CCTV Tower.

Nearest subway: Dawang Lu



The purposes of the China-Italy Cham-
ber of Commerce (CICC) are the crea-
tion and development of economic 
and trading relationships between 
China and Italy. The CICC facilitates 
the access of Italian enterprises to the 
Chinese market through a wide range 
of services and benefits on top of or-
ganising events that aim to deepen 
the knowledge of the Chinese market 
and its regulations. In addition to that 
it carries out networking activities with 
the purpose of strengthening Italian-
Chinese cooperation.

SERVICES
The CICC offers four distinct services 
to support Italian companies entering 
the Chinese market and further the 
commercial relationships between the 
two countries. These include Informa-
tion and Contacts; Communication 
and Advertising; Assistance; and Lo-
gistical Assistance. 

The first heading provides data about 
import-export activities, laws and 
regulations per product category, 
Chinese companies and companies 
registered in China. Moreover, it will 
highlight business opportunities in 
China as well as publishing job offers 
and candidates profiles.

Members will benefit from marketing 
instruments including direct market-
ing, advertising on the CICC website, 
publications, our eNewsletter, and the 
organisation of promotional events.

The companies that join the CICC are 
supported by focused research and 
market analysis; in terms of logistic 
assistance services, videoconference 
services, offices and desk rental are 
also offered. 

Check the many other services on 
our website: www.cameraitacina.com

LIGHTDESK
The CICC offers a Light Desk serv-
ice through its Beijing office with the 
purpose of giving informative, logisti-
cal and organizational advice to the 
enterprises that are assisted by the 
client which requires such service. In 
particular, it will identify an internal 
referee to act as a middleman for the 
client. It will speak on behalf of the cli-
ent, as well as represent him at fairs 
or encounters with local counterparts.

Light desk’s standard offer focuses 
on making available up-to-date data 
regarding multiple aspects of the 
People’s Republic of China, such as 
its economic system, laws, politics, 
events, and specific information as 
requested by the client.

Additional services, including Indi-
vidual and Logistical Assistance, can 
also be chosen by Members.

For further information please contact 
us at the following address: market-
ing@cameraitacina.com, or visit our 
website www.cameraitacina.com.

PAST EVENTS
July 14th, 2009 – Seminar: Daily 
business in China - 101 questions 
that European companies face af-
ter their set up stage in China

The seminar aimed to solve the most 
widespread and controversial ques-
tions coming out from the day-to-day 
business, through real case studies.

July 29th, 2009 – CICC Summer Net-
working
The networking event consists of a 
meeting among entrepreneurs and 
chambers of commerce of different 
nationalities.

In this occasion, it was organised by 
the CICC together with the Swiss-
Chinese Chamber of Commerce, the 
British Chamber of Commerce, the 
Malaysian Chamber of Commerce 
and Industry in China, the China-
Australia Chamber of Commerce and 
the Dutch Chinese Chamber of Com-
merce.

August 5th, 2009 – Seminar New 
Tax Regulations: the effects on en-
terprises and the related tax saving 
plan for enterprises
Topics of the seminar will be the new 
published provisions and regulations 
of VAT, the new published revised 
business tax, the important changes 
of the new enterprises income tax 
and related regulations, and the tax 
saving planning. 

Beijing
Unit 2607, Full Tower, 9, Dong San Huan 

Zhong Lu Chaoyang District, 100020, 
Beijing China

Tel: 0086-10-85910545 Fax: 
0086-10-85910546

info@cameraitacina.com

Shanghai
Unit 3605-3606A, The Center, 

989 Changle Road 200031 
Shanghai, China

Tel: 0086-21-54075181 Fax: 
0086-21-54075182

infoshanghai@cameraitacina.com

Guangzhou
Room 1401, International Financial Place,

No.8 Huaxia Road,
Pearl River New City 510425
Tel: 0086-20-85160147  Fax: 

0086-20-85160149
infoguangdong@cameraitacina.com

Shenzhen
Room 220, 2/F, Int`l Chamber of Com-
merce Tower,3rd Fuhua Road, Futian 

District, 518048 Shenzhen, China
Tel. 0086-755-88311675
Fax: 0086-755-88312127

infoshenzhen@cameraitacina.com
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Business Chinese Lesson
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Confucius says…
Volume 21
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Business Chinese Lesson

confusion

If you meet any problems in learning Chinese, please send us an email at
bizclass@businesstianjin.com

We’ll do our best to help you.  See you next month.



Photo Album
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The 25th FIBA Asia Championship 2009, lasting for 9 days, successfully concluded at Tianjin Olympic Center 
Stadium on 16 August night. China Table Tennis Open Championships 2009 also completed on the same day.

On 15 August, China launched the high-speed Electric Multiple Unit (EMU) trains on railway linking Shanghai and 
Tianjin. The EMU trains, coded D341 and D342, shortened the trip to nine hours.

The 9th International Beer Festival was held in Tianjin 
from 24 July to 2 August. About 100 producers from home 
and abroad participated in the beer carnival to promote 
their brands. The festival attracted about 30,000 people to 
the opening ceremony at Tianjin Amusement Park.

Water Park began offering free admission to the public on 
1 August. More visitors have been to the park for an evening 
stroll since the waiver.
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KID-TREE, offering more than 50 careers and over 70 positions for children to experience, softly opened on 10 August. 
Sixty children, aged 9 to 14, experienced the "adult world" for 72 hours.

On 29 July, 11 American students came to an evening party to celebrate the 82nd anniversary of the PLA at Pukou Road 
community. The students, hailing from Florida State University, learned the parade step, military-like salute and kung fu 
from the People's Armed Police at the party.

Tai Li Hua, the leader of China Disabled People's Performing Art Troupe (CDPPAT), visited Tianjin SOS-Kinderdorf 
International on 9 August along with performers. They performed and donated 200,000 CNY to the children’s organization.



Local Events in September 2009

Date Event Location Organizer

Sep. 8-10 The 16th China International Hardware Fair Binhai International Convention & Exhibition Centre
China National Hardware Electric & 
Chemical Products Commercial Associa-
tion       Tel:+86 10 6335 6966

Sep. 16-18 2009 China Dental Exhibition International Binhai International Convention & Exhibition Centre
China International Conference Center for 
Science and Technology (CICCST), Tian-
jin Society of Stomatology 

Sep. 18-20 International Hospitality Equipment & Supply Fair Tianjin International Exhibition Center National Tourism Bureau, Tianjin Govern-
ment

Sep. 18-20 2nd Tianjin Financial Cultural Fair & Tianjin International 
Investment and Financial Planning Expo 2009

Binhai International Convention & Exhibition Centre Tianjin Binhai Exhibition Co., Ltd

Sep. 23-25 China International Exhibition on Plastics & Rubber 
Injection Moulding Industry

Binhai International Convention & Exhibition Centre Applas Co. Limited
Tel:+86 10 6603 9351                          

Date Event Location Organizer

18:00-24:00
Riverbed Villa Night Bar Square Event

Riverbed Bar Street in The Old Town of 
Tianjin

Hank's Sports Bar & Grill

Sep. 1 TICC Monthly Coffee Meeting Sheraton Hotel Tianjin TICC

Sep. 4
18:00-23:59 Italian-Chinese Fusion Wine Dinner

Hotel Nikko Tianjin, 189 Nanjing Lu, 
Heping District, Tong Guan Dao, 
Entrance of the Exchange Mall

Hotel Nikko Tianjin                            
Chetan Shroff                                            
Tel: +86 13821946785                                     
E-mail: fbsm@nikkotianjin.com

Sep. 3-6, 9-13 Kaixin Mahua Modern Drama Ergong Theatre, Hedong District Ergong Theatre                                     
Booking Hotline: +86 22 5888 5757

Sep. 11              
18:30-01:00

European Food & Beverage Celebration Evening 
2009 Radisson Plaza Tianjin Hotel Tianjin European Chamber                    

Tel: +86 22 2374 1122

Sep. 17 TICC Monthly Lunch Venue to be determined TICC

Sep. 19 TICC Bus Trip - Birds Nest & Water Cube
8am in front of Pizza Hill restaurant, 
located at Magnetic Capital, Building 
B, Binshui Xi Dao in Nankai District

TICC

Sep. 7 báilù (white dew) Sept. 8 International Anti-illiteracy Day

Sept. 14 Clean Up the World Day Sept. 16 International Ozone Layer Protection Day

Sept. 21 International Peace Day Sept. 23

Sept. 27 World Tourism Day Sept. 28 Confucius' Birthday

1
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TIANJIN

China Station
2F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888

Cuiheng Village
2F, block C, Huasheng Plaza
No. 146, Weidi Dao, Hexi District
Tel: +86 22 8823 8986

Ding Tai Fung 
No. 18, Binshui Dao, Hexi District
Tel: +86 22 2813 8138

Fountain Lounge
Hyatt Regency Jing Jin City 
Resort & Spa
No. 8, Zhujiang Da Dao 
Zhouliang Zhuang, Baodi District 
Tel: +86 22 5921 1234

Fortune Restaurant
2F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao  
Airport Industrial Park 
Tel: +86 22 5867 8888 ext. 2355

Go Believe
Shipin Jie, Heping District
Tel: +86 22 2727 1116

Tao Li Chinese Restaurant 
6F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3561

Benkay Japanese Dining 
5F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3558

Broadies Tavern
No. 5, Bar Street, Youyi Lu
Hexi District 
Tel: +86 22 8837 0933

Café@66
1F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888

C'est la Vie French Restaurant
3F, bldg. D, Shang Gu
Tianta Dao, Nankai District
Tel: +86 22 2341 9808

Glass House
Hyatt Regency Jing Jin City 
Resort & Spa
No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District 
Tel: +86 22 5921 1234

Hank's Sports Bar & Grill
1F, bldg. B, Shang Gu 
Tianta Dao, Nankai District
Tel: +86 22 2341 7997

La Seine Café
7-11, bldg. B, Magnetic Plaza
Lingbin Lu, Nankai District
Tel: +86 22 2385 5018

Pan Shan Grill & Wine
2F, Main Building, Sheraton Hotel 
Tianjin
Zijin Shan Lu, Hexi District 
Tel: +86 22 2334 3388 ext.1820

Pizza Hill
Bldg. B, Magnetic Plaza
Lingbin Lu, Nankai District
Tel: +86 22 2385 5025

Spectrum All-Day Dining
7F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3570

Wyndsong Restaurant
1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
Tel:  +86 22 5867 8888 ext. 2333

G&G Golf Clinic/ Pro shop/ 
Club Fitting
Tianjin Sports Center 
Binshui Xi Dao, Nankai District
Tel: +86 22 2392 1936/7
+86138 2059 7784 (Coach)
G&G

Aroma (Tianjin) Golf Club
Green base, Guangang Senlin 
Park, Dagang District
Tel: +86 22 6328 5000

Tianjin International Hot Spring 
Golf Club
Guanzhuang Cun Nan
Huaming Zhen, Dongli District
Tel: +86 22 2489 0391

Yangliuqing Golf Club
Yijing Lu, Yangliu Qing Zhen Xiqing District
Tel: +86 22 2792 2792

Alex Fitness Club
3-4F, Modern Women Center, Nankai 
District
Tel: +86 22 8988 8809

GLO Fitness & Health Club
6F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3290

Powerhouse GYM
Olympic Sports Center C, No. 90 
Weijin Nan Lu, Nankai District
Tel: +86 22 8393 2008

Sheraton Hotel Fitness Center
Zijin Shan Lu, Hexi District
Tel: +86 22 2334 3388 ext. 2228

WesternChitose
5F, Ningfa Group
No. 21, Shuishang Dong Lu 
Nankai District
Tel: +86 22 2392 0287

Kasumi
1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
Tel: +86 22 5867 8888 ext. 2322

Kushi  Grill
2F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888

Seitaro
Sheraton Hotel Tianjin
Zijin Shan Lu, Hexi District 
Tel: +86 22 2335 0909

Alibaba Indian Restaurant & 
Bar
2F, Sports Hotel 
No. 90, Weijin Nan Lu
Nankai District 
Tel: +86 22 2391 6368

Bawarchi Indian Restaurant
No. 69, bldg. B, Shang Gu
Tianta Lu, Nankai District
Tel: +86 22 2341 2786

Golden Elephant Thai 
Restaurant
No. 78, Guangdong Lu
Hexi District
(Behind Yonghe Dou Jiang Fang)
Tel: +86 22 2328 7801

YY Beer House
No. 3, Aomen Lu, Heping District
(Behind International Building)
Tel: +86 22 2339 9634

Lifestyle Listings
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Astor Apartment
No. 33, Tai’er Zhuang Lu
Heping District
Tel: +86 22 2303 2888

Crystal Palace Hotel Apartment
No. 28, Youyi Lu, Hexi District
Tel: +86 22 2835 6666

Sheraton Apartment
Zijin Shan Lu, Hexi District
Tel: +86 22 2334 3388

Somerset Olympic Tower
No. 126, Chengdu Dao
Heping District
Tel: +86 22 2335 5888

TEDA International Club 
(Tianjin)
No. 7, Fukang Lu, Nankai District
Tel: +86 22 5869 5555

Tianjin Centre Residences
No. 219, Nanjing Lu, Heping District
Tel: +86 22 5868 2888

Agricultural Development 
Bank, Tianjin Branch
No. 120, Jiefang Bei Lu
Heping District
Tel: +86 22 2330 0801

Bank of China, Tianjin Branch
No. 80, Jiefang Bei Lu
Heping District
Tel: +86 22 2710 2001

Bank of East Asia (BEA)
Bldg. G, Rome Gardens
No. 47, Youyi Bei Lu, Hexi District
Tel: +86 22 2332 1662

BNP
11F, The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 2318 7000

China Bohai Bank
Machang Dao Branch
No. 201-205, Machang Dao 
Hexi District
Tel: +86 22 5831 6666

201-205

Magnetic Branch
Magnetic Plaza
No. 1, Binshui Xi Dao
Nankai District
Tel: +86 22 5839 1358

China Construction Bank
No. 19-1, Nanjing Lu, Hexi District
Tel: +86 22 2340 1616

Citibank
18F, The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 1988 ext. 73812

HSBC, Tianjin Branch
Ocean Shipping Plaza
No. 1, Haihe Dong Lu
Hebei District
Tel: +86 22 5858 8888

Standard Chartered
36F, The Exchange
No.189, Nanjing Lu, Heping District
Tel: +86 22 8319 1360

Porsche Center Tianjin
No. 59, Qiche Yuan Zhong Lu 
Airport Industrial Park
Tel: +86 22 2435 9911

Tianjin Star
No. 28, Huanhe Bei Lu
Airport Industrial Park 
Tel: +86 22 8490 9090

Tianjin Tianbao Auto Sales & 
Service
No. 70, Huanhe Bei Lu
Airport Industrial Park
Tel: +86 22 8827 7777

European Chamber, Tianjin 
Chapter
Room 15A17, Suite 17
Magnetic Plaza
Binshui Xi Dao, Nankai District
Tel: +86 22 2374 1122
www.euccc.com.cn

German Business Circle 
Tianjin 
Deutscher Unternehmerkreis 
Tianjin, DUT

No. 3, Kaihua Dao, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 8371 7855

German Chamber of 

No. 3, Yuliang Lu, Nankai District
Tel: +86 22 2301 1709 

The American Chamber of 
Commerce, Tianjin Chapter
Room 2918, 29F, bldg. B
The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 2318 5075
www.amchamchina.org

Tianjin Japanese Association
Room 607, International Building
No. 75, Nanjing Lu, Heping District
Tel: +86 22 2313 2522
www.tjja.net/page/index.jsp

Tianjin Korean Chamber of 
Commerce & Industry
1F, Feng Lin Hotel
No. 6, Binshui Xi Dao
Nankai District
Tel: +86 22 2395 7991

Tianjin Korean Society
1F, Feng Lin Hotel
No. 6, Binshui Xi Dao
Nankai District
Tel: +86 22 2395 6600

German Language Centre, 
Tianjin Foreign Studies 
University
Bldg. 3, Tianjin Foreign Studies 
University
No. 177, Machang Dao
Hexi District
Tel: +86 22 2326 5642

International School of Tianjin
Weishan Lu, Jinnan District
Tel: +86 22 2859 2001
www.istianjin.org

Tianjin International School
No. 1, Meiyuan Lu, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 8371 0900
www.tiseagles.com

Tianjin Rego International 
School
No. 38, Huandao Xi Lu, Meijiang 
South Residential Zone
Hexi District
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Tel: +86 22 8816 1180
www.regoschool.org

InterMediaChina is 
Tianj in’s premiere 
e v e n t  p l a n n i n g 
company.  We wi l l 

pinpoint the features that can 
make your event a success and 
ensure that your target audience is 
reached through superb advertising 
and promotion. 
Also arrange the following: 
• Budgeting
• Selecting and reserving the event 

site
• Transportation and parking
To  s e t  u p  a n  e v e n t  w i t h 
InterMediaChina, please send 
e-mail to gm@intermediachina.com

Tianjin International Exhibition 
Center
No. 32, Youyi Lu, Hexi District 
Tel: +86 22 2801 2988

Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
Tel:  +86 22 5867 8888

Golden Crown Hotel
No. 18, Nanjing Lu, Hexi District
Tel: +86 22 2303 8866

Golden Ocean Hotel
No. 338, Nanjing Lu, Nankai District
Tel: +86 22 2746 6666

Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888

Hyatt Regency Jing Jin City 
Resort & Spa
No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District
Tel: +86 22 5921 1234

Radisson Plaza Hotel Tianjin
No. 66, Xinkai Lu, Hedong District
Tel: +86 22 2457 8888

Renaissance Tianjin Hotel
No. 105, Jianshe Lu, Heping District 
Tel: +86 22 2302 6888

Sheraton Hotel Tianjin
Zijin Shan Lu, Hexi District
Tel: +86 22 2334 3388

TEDA International Club 
(Tianjin)
No. 7, Fukang Lu, Nankai District 
Tel: +86 22 5869 5555

The Westin Tianjin
(Opening soon)
The junction of Hebei Lu and 
Chengdu Dao 
Tel: +86 22 2339 0670

Tian Bao International Hotel
No. 368, Jingmen Da Dao
Baoshui District 
Tel: +86 22 2576 1588

Tianjin Saixiang Hotel
No. 8, Meiyuan Lu, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 2376 8888

Best Western Byronn Hotel 
Tianjin
No. 90, Xi’er Dao
Airport Industrial Park
Tel: +86 22 8486 0000 
Global free reservation telephone: 
0800 0013 1779

Crystal Palace Hotel
No. 28, Youyi Lu, Hexi District 
Tel: +86 22 2835 6666

Dickson Hotel
No. 18, Binshui Dao, Hexi District
Tel: +86 22 2836 4888

Geneva Hotel
No. 32, Youyi Lu, Hexi District
Tel: +86 22 2835 2222

Holiday Inn Tianjin Riverside
Bldg. A, Phoenix Shopping Mall
Haihe Dong Lu, Hebei District
Tel: +86 22 2627 8888

Hyatt Regency Tianjin
No. 219, Jiefang Bei Lu
Heping District
Tel: +86 22 2330 1234

Jun Yue Hotel
No. 16, Guizhou Lu, Heping District
Tel: +86 22 2308 8888

Tianlun Rega Jinbin Hotel
No. 135, Anshan Dao
Heping District 
Tel: +86 22 8331 1818

Provides a full range of LOGISTICS 
SERVICES

documents

declaration

For further details, please send 
e-mail to 
service@logisticstianjin.com

Tianjin Samyong O.A
Selling, maintaining and leasing 
digital copy machine, laser printer, 
laser facsimile apparatus E.S-
Board, projector, scanner, etc.

Purchasing and leasing off ice 

Tel: +86 22 8379 0237

24-HOURS professional PRINTING 
service provider. Provides the 
h i ghe s t  l e v e l  o f  s e r v i c e  b y 
employing the most advanced 
equipment, superior customer 
service, and excellent quality 
control systems, to ensure that 

customers receive the highest 
quality products and services. 
Print, including design, prepress, 

For projects or inquiries, please 
send e-mail 
to info@tianjinprint.com

PROMOTIANJIN is a traditional 
promotional products agency 
serving major corporations and 
non-profit agencies since 1998. 
Based in Tianj in, i t  has been 
ac t ive ly  serv ing accounts  in 
financial services, health care, 
media, non-profit, advertising, 
cultural affairs and home and 
industrial furnishings fields. Main 
clients are organizations of all sizes 
throughout China and abroad.
For further details, please send 
e-mail to 
gm@promotianjin.com

E-SMART Relocation 
Consultants Co., Ltd. 
19B, Tower 2, Zijin Huayuan
No.15, Binshui Dao, Hexi District
Tel: +86 22 2836 0997
www.esmart.com.cn

LC Relocation C21
Room 2907, The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 138 2099 1956
www.lcrec21.com

Tianjin Starry Relocation 
Co., Ltd.
Room 102, bldg. 8
Magnetic Capital
Binshui Xi Dao, Nankai District 
Tel: +86 22 2835 9161
www.tjstarry.co

CAR/BUS 
Rental Services 
in Tianjin and 

Beijing with reasonable rates.
Tel: +86 135 0207 0987
To make a reservation or enquiry, 
please send e-mail to 
info@chinabustravel.com or call 
+86 135 0207 0987
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Tianjin Ruiwan Hotel
No. 2527, Yihao Lu, Xingang 
Tanggu District
Tel: +86 22 2578 0001

Baiyun Hotel
No. 12, Fada Jie, Nanhai Lu, TEDA
Tel: +86 22 6620 8888

D. D. Center
No. 26, Jieda Lu, 3rd Avenue
TEDA
Tel: +86 22 2532 0088

TEDA Center Hotel
No. 16, 3rd Avenue, TEDA
Tel: +86 22 2520 6788

Victory Hotel
No. 1369, Jin Tang Gong Lu 
Tanggu District
Tel: +86 22 2534 4783

Apartment for LEASE
Vantone Central Park: Normal 
apartment, 3-bedroom and 
3-bathroom, 227.66 square meters, 
monthly rental is 20,000RMB

Peninsula Azure Bay: townhouse, 
3-bedroom and 3-bathroom,194.62 
square meters, monthly rental is 
18,000RMB

Magnetic Capital: normal 
apartment, 1 room, 86.7square 
meters, monthly rental is 5,500RMB
Contact: Ma Hongyan 
Tel: +86 22 28360997 ext. 8000
E-mail: 
mahongyan@esmart.com.cn

Apartment for SALE
Cheng Jian Da Sha (near to 
Cheng Ji Jing Mao Center on 
Nanjing Rd.),117.65 square meters, 
selling price is 1,000,000RMB
Contact: Ma Hongyan 
Tel: +86 22 28360997 ext. 8000
E-mail: 
mahongyan@esmart.com.cn

Gymboree Tianjin Binhai 
Center
3F, Citizen Plaza
1st Avenue, TEDA
Tel: +86 22 5981 5252

TEDA International School
No. 72, 3rd Avenue, TEDA
Tel: +86 22 6622 6158 
www.tedainternationalschool.net

Tianjin TEDA Maple Leaf 
International School
No. 71, 3rd Avenue, TEDA
Tel: +86 22 6622 6888
www.mapleleaf.net.cn

Tianjin Binhai International 
Convention & Exhibition Center
5th Avenue, TEDA
Tel: +86 22 6530 2888

Dosen Residences 
TEDA Fashion Plaza
Aoyun Lu, TEDA
Tel: +86 22 6628 5656

Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA 
Tel: +86 22 6628 3388

Holiday Inn Express Tianjin 
Binhai
TEDA Fashion Plaza
No. 11, Aoyun Lu, TEDA
Tel: +86 22 5988 8999

Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888

TEDA International Hotel & 
Club
No. 8, 2nd Avenue, TEDA
Tel: +86 22 2532 6000

Brasserie Restaurant
Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888 ext. 3711

Buffalo
TEDA Football Field
No. 5, 5th Avenue, TEDA
Tel: +86 22 6628 2666

Parrot Restaurant & Bar
No. 88, Huanghai Lu, TEDA
Tel: +86 22 6620 1663

Tianjin Warner International 
Golf Club
No. 1, Nanhai Lu, TEDA
Tel: +86 22 2532 6009

Champs Elysees
2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888

Holiday Inn Binhai Hotel 
Fitness Center
15F, Holiday Inn Binhai Tianjin 
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388 ext. 2960

Tianjin TEDA Chamber of 
Commerce/International 
Chambers of Commerce
A-2, Investment Service Center
No. 19, Hongda Jie, TEDA
Tel: +86 22 2520 1071

The Executive 
Centre

29F, bldg. 2, The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 2318 5000

The Stars Travel
Tianjin’s travel agency specializing 
in tourism for foreigners
Tel: +86 131 0210 7700
E-mail:
info@thestarstravel.com 

Tianjin China International 
Travel Service
No. 22, Youyi Lu, Hexi District
Tel: +86 22 2810 9123

Tianjin China Travel Service
No. 16, Pingshan Dao, Hexi District
Tel: +86 22 2430 1330

Tianjin CITIC International 
Travel Co., Ltd.
No. 2, Zhengzhou Dao
Heping District
Tel: +86 22 2316 1795

TEDA & TANGGU

Wan Li Chinese Restaurant
2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888 ext. 6750

Sake n Sushi Bar
11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388 ext. 2730 

Travel Agencies

To include your 
advertising,
please write to

before 15 September 2009
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Why does a match light?
The head of a match contains a sulfur com-
pound (e.g. antimony trisulfide) and potas-
sium chlorate. Potassium chlorate oxidizes 
sulfur compounds, releasing great quantities 
of energy. To begin the reaction, the match is 
pulled over a friction surface that contains red 
phosphorus, which reacts immediately and ex-
tremely forcefully with potassium chlorate. The 
oxidation of the phosphorus, which comes to 
rest on the match head during friction, releases 
enough energy to activate the oxidation of the 
antimony sulfide. The match lights. Originally, 
there were matches whose heads were made up 
of red phosphorus and potassium chlorate di-
rectly. They would light on any sort of friction 
surface but also reacted just on pressure. These 
sorts of matches could catch fire anywhere, for 
example in someone’s trouser pocket, and are 
therefore no longer in use.

What is an explosion?
An explosion is a reaction in which a great deal 
of energy is released very rapidly, similar to 
when a match is lit. As long as the energy can 
be discharged, i.e. the reaction takes place in the 
open, it fizzles out usually in the form of heat.

However, if more energy is released than 
can be given off through heat transfer, then 
the surplus is discharged in the form of a 
shock wave and kinetic energy of the as-
sociated object or of objects nearby. This 
makes explosions dangerous. If the reaction 
mixture is confined in a solid container, 
the discharge of energy of otherwise harm-

less mixtures is prevented and energy thus 
builds up until the container is blown apart. 
Of course gunpowder burns powerfully in 
the open air, but it is to a large extent harm-
less. Within the solid casing of a firecracker, 
however, it can be dangerous.

Interesting facts
• The first matches were invented in the 6th

century in China.
• In the 13th century, bombs containing gun-
powder were used as weapons in China.
• In 1285, the Syrian Hasan al-Rammah de-
scribed the manufacture of gunpowder and its 
use for firearms. 

How does a firework rocket work?
Firecrackers contain explosive mixtures of 
material that are lit by a fuse. The first reac-
tion takes place in a solid, downward-opening 
casing. The pressure is discharged through the 
opening and the recoil sends the rocket high 
into the air. The actual explosion then takes 
place in the air in a second chamber. As a pure 
explosion in the air would be only loud and not 
particularly attractive for the spectator, sub-
stances such as verdigris, sodium, magnesium, 
and potassium permanganate are added to the 
mixture, which make colorful flames when lit.

What does dynamite have to do with 
the Nobel Prize?
Many explosive mixtures hold the danger of 
self-igniting at the slightest supply of energy. 
In earlier days, nitroglycerine, an extremely 
dangerous and unstable liquid with high explo-
sive force, was used for blasting in the mining 
industry. The Swedish chemist and industri-
alist Alfred Nobel (1833 - 1896) researched 
nitroglycerine and by coincidence discovered 
that it was feasible to bond it in a solid. Thus, 
in 1866 he invented dynamite, which does not 
react to vibration. The demand in mining was 
enormous, especially for diamond mines. No-
bel rapidly earned a fortune from his patent. In 
his will he founded a trust that awards prizes to 
those who through their discoveries have per-
formed a great service to humanity. The Nobel 
Prizes have been conferred annually since 1901 
in physics, chemistry, peace, medicine, eco-
nomics and literature.

A&L Arts & Leisure

Science  & Techology

MATCHES, FIREWORKS, DYNAMITE: FROM THE 

HIGHLY COMBUSTIBLE TO THE EXPLOSIVE
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China Beyond By Ogilvy & Mather Greater China 

Reviewed by Joei Villarama

Abook created by a team from one of the greatest brand-builders the world has known, China Beyond 
contains insights into the consumer, entrepreneurial and everyday habits of people from China’s 4th to 

6th tier cities. For those in advertising, marketing and public relations, or for those always on the look-out for 
novel ideas, this is a practical introduction documenting snippets and glimpses of life in provinces with a per 
capita income of 4,000 to 19,000 CNY. Through hand-labelled photos and descriptive essays, China Be-
yond takes us into the apartments, small towns and villages of Chinese folks, through the streets, into their 
living rooms and often into their dreams.  

The essays start with a themed observation that builds up to a golden nugget of a suggestion that could 
potentially be developed into a marketing strategy: what the world needs now are more consumers – albeit 
more discerning and educated. 

From QQ to mobile phones, from cybercafés to grocery stores, much can be gleaned from the day-to-day 
-

es? Add more entertainment and “spontaneous dimension” to mobile phone use; collaborate with marketers 
to sell home makeovers; tie up quality with concepts of family traditions and values for premium brands to 
penetrate the low-tier market. 

Advertising can potentially morph into something more than the usual given the manner in which people 

or moving target viz. people at a place or people moving around to get somewhere. Instead it is about map-

Language: English, Chinese 
Soft cover: 167 pages 
Price: 500 CNY + Shipping

If you want to purchase this book, please send an email to BOOKS@INTERMEDIACHINA.COM, we will deliver the book to your door.

Arts & Leisure A&L
Book

If you know the enemy and know yourself, you need not fear the result                                             ____ Sun Tzu
 of a hundred battles.                                      

There is no greater delight than to be conscious of sincerity on self-examination.       ____ Ronald Reagan    

In order to succeed, your desire for success should be greater                                                          ____ Bill Cosby
than your fear of failure.                                                                               

What man's mind can create, man's character can control.                                                ____ Thomas A Edison

Quotations of the month
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Counterfeit products account for 15 to 20% of products made in China. Most news focuses solely on luxury fakes, yet the most smile-and-laughter-
inducing pictures in this book are of imitation consumer goods – Tender for Tide, Eink for Nike, Oily for Olay, Avoid for Avon. The humorous irony of 
word play gets lost in the “innocent” transliteration of their copycats. China Beyond shows how the retail landscape in lower-tiered cities is as diverse as 
in the big cities. Companies must learn how to better nurture healthy and interdependent relationships with retailers, never underestimating the fact that 
in these areas, the consumers’ lack of product knowledge gives the retailers more power.

and releasers of untapped potential.  Adopt young Chinese to be mentored online, giving them more direction in their lives while optimizing the information 
infrastructure. These activities grow the market and the nation as well by empowering youth, investing time and resources in skill and talent development.

literary. It lies in the perspectives it affords of swathes of Chinese society which may be far from prosperous and successful compared to their Beijing 
and Shanghai counterparts, but nevertheless share a common and driven optimism about the future.
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After four months of reconstruc-
tion and remodelling, Guyi Street 
was inaugurated, revitalizing old 
Tianjin commerce in the active 
Hongqiao District.

Many globalizing countries witness 
the loss and neglect of some of their 
most traditional and picturesque fea-
tures. China has been no exception. 
Ultimately, lifestyles change and what 
you can find in New York, Lisbon or 
Bogotá, you will probably be able to 
find in Beijing as well.

A major part of Tianjin is likewise 
completely fresh and innovative, often 
forcing us to wonder what the city was 
before all this neon and iron expan-
sion. Nevertheless, sections of the city 
still exhibit their traditional character. 
Guyi Street in particular is a rebirth of 
Tianjin’s proud history of commerce.

Originally built during the culturally 
rich and diverse times of the Yuan 
Dynasty (1271-1368), the strip was a 
bursting commercial area, welcom-
ing avid buyers day after day. As time 
went by, the erosion of traditions and 
architecture profoundly affected the 
street, relegating it to the remains of 
better days. 

When demolition was to be the 
street’s last sigh and defeat by time 
was finally becoming reality, its un-
revealed potential was glimpsed. 
Demolition machines were then for-
tunately replaced by cranes.

After four months preparing and re-
membering the area’s ancient impor-
tance, a crossing of several lanes was 
rebuilt in a blend of ancient Chinese 
and modern western architectures. 
Decorations allude to the past. The 
predominant colours of white and 
red transmit a feeling of well-being. 
What surprises the most, in terms of 
the street’s appearance, is the strong 
influence that architecture and colour 
have on the creation of a very clean 
and relaxing environment. 

Guyi (Ancient Clothing) Street has 
again become a haven to some of the 

Guyi Street 
Reviving Traditional Exchanges



most ancient businesses in Tianjin. 
Narrow streets bring together loud 
little restaurants, intrusive shopkeep-
ers, and huge shopping malls. More 
than one hundred shops daily open 
their doors, showing us that their 
legacy is still very much present and 
appreciated in the city. Unlike in the 
surrounding shopping area, on Guyi 
Street many shopkeepers treat their 
jobs as the continuation of a family 
business. Most of these shops proudly 
exhibit bronze plaques reading “Bai-
nian Laodian”, meaning “a hundred-
year-old shop”. 

Here you can ramble and find and in-
credible amalgamation of businesses, 
from delicate Hangzhou silk to tradi-
tional Qipao dresses, with the certainty 

that they are 100% Chinese; even pyja-
mas are finely made with traditional 
motifs. This is probably one of the 
best places to acquire fabrics. At the 
famous Rui Fu Xiang people usually 
have to queue and be patient for out-
standing quality and unique designs. 

On a less-traditional side, but contrib-
uting to the overall street “where you 
can find everything”, household goods 
here are cheaper than in other parts of 
the city. Furniture is typically Chinese, 
delighting lovers of traditional settings.  

The Ni Ren Zhang clay figurines can’t 
be missed, much like Tianjin’s pastry 
authority Erduo Yan. The Ideri Shop-
ping Mall is a wonder for new-gadget 
aficionados. There is also a wide va-
riety of stores offering shoes, clothes 
and whatever else you can imagine 
buying. Stretching authenticity, the 
Playboy Store and Pierre Cardin 
make some of the customers wonder.

In the few weeks after its rebirth, the 
street is already reviving those Yuan 

Dynasty times. Locals meet at street 
corners, discussing fortuitous acqui-
sitions and exchanging gossip and 
smiles. Although the name literally 
means “ancient clothing street”, it is 
becoming a lifestyle street. Even the 
statues that colour and cheer it are 
throwbacks to old times, to everyday 
life circumstances, warmly “interact-
ing” with passersby.

A very positive aspect of this place is 
that it still has a low tourist profile, 
which means that for now overseas 
buyers won’t be discomforted and 
pulled every other two steps.

Guyi Street – where people meet to 
eat, shop, chat and stroll. 
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